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ABSTRACT 

A Community Deveiopment Approich to H e r i t y  Tourism in SrnaIl Toms: 
A Case Study of Millbrook, Ontario. 

The aim d this thesis is to examine the potential fa small towns, especially 

Milibmok, Ontario, to COtlSeTVe their heritage and develop Ibeir ecoaomies throu@ the 

coaununity development of imitas tourism. This thesis argues thgt by using a comrnuni~ 

developnent approsch. there is the potenciai for some d tmms to use their hentage 

resources as the basis for a a s m  pmpm. A framework to analyze a small town's 

supply of heriiage nsaircs was fomiulated and the concept of a town's readiness to 

deveiop beritage t m k m  was explorecl. The demaad for smaü tom c e ~ ~ ~ c c e s  was 

anal* to axertain iC pattern emerge which couid assist in the detenniaatim of the 

potential market for maIl tom heritage toiirism programs. Planning and developnent of 

heritage toiirisrn propms can be diffcult in small commmities, but incorporating human 

resources through mmmunity development on enable a srnail t o m  to q a n k  itsetf to 

initiate a heritage touism program. Heritage tourism can generate an uiteirst in k t a g e  

conservation. it may increase awareness and appreciation fa a wmmuoity's local history. 

and by cwmcmicating that history to visitors, heritage tourism may increase the economic 

activity witùin the comuaity 

Usinp Miiibrook, Ontario as a case study, its supply of heritage resources and 

potential tourist demand were d. The concept of commun@ readiness was 

exarnined and applied to this village to determine if it is able to accept the fui1 responsibility 

for a heritage tourism popam. This thesis concluded mat although Mülbrook has many 

factors necessary for a heritage tounsm prognai ami there is a demand for heritage, it is not 

ready to initiate a pmpm. Recornmendaaioas are made as to how this wuununity could 

ovenxme the barriers to implernaiting a heritage tourisrn program such as: making use of 

Needler Mill, capitalizhg on the "arts" theme, developing cioscr ties to the 4th Line Theatre 

and linking recrieaticmal attractions with the arts and culture found in the villap. 
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Introduction 

This thesis &s Mtage  tourism, small toms and community &veloprnent, 

and focusses on Millbrook Ontario. By examining the d e  heritage plays in suciet', it can 

be arguecl that heritage pnsmration is essentisil to self-knowledge and contribuces to a sense 

of place. Yet ben'tage is vulneraMe. This thcsis argues that by using the methods cf 

communiq developnmt, is the ~ t i d  for -e small mmmunitia tn use their 

hedqe cesoorœs as a b i s  fm a tourism popm. Heritage Fwrism aa generate an 

interest in heritage conservation, it may innaur awareriess and apxeciatim for a 

community's local history. and by communidng that history to visiiors, it may increase 

the eamornic activity within a cunmunïty. 

HERITAGE 

Heritage, the tangible and intangible maierials inherited fran the pas& is an 

important amtributor io the developnait of humanlàmi as it maintains accmtinuity h m  

p i  to prrsent, and in so doing, anirms air identity. The value of place and the stability 

that cornes lrom b w i n p  air history are some d the &ards or heritage pfesewatim. As 

.stated by landscape architect Michael Hough, "The M c  purpose of maintaïning d d  parts 

or mvn is to linlr us with the pest-io enhance one's knowledge or a place's culairal mis'' 

( 1990. p. 187). ArchitecnuaJ historian V.A. Komad echoai ttiese sentiments when he said 

historical artifacts document past human deavours and cornmernonue past knowledge 

(1982. p. 394). HistOncal artifacts such as old houses and churches on mnind people of 

their values and niaforce their cultural heritage. "Fa h m  is the glory or the pau, the 

symbd d siability. the structwes tbat our fa- and tkir  fathers have erected, the visuai 
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reminder oîanolha time that evcry small torvn its seme of cmtinuity" (Berton 1985. 

p. vii). The Canadian i&ntity is evident in our cultures and habits, in art, music and 

Iiterature. but is most ev ide  in the d citios and vülages (Falkner. 1977. p. 1 ). 

Maintahhg rhat i&ntity and thecoatinui(y fmm pesi to pescnt thraigh heritage 

obliteration of homes and ahcr famiüar buildings in a oommuni~ and the macement d 

them with "pr>jedsm, the concrete ami glass b l d  b i t  to house a 1- numkrs d 

people, bas  tributc cd peatiy to the umest in tbnc amas ràe Weacy  fa  the new in 

urban development b d*moy the d d  in intcrwts of axmomics is me of the major rrasons 

for placelesmess in the changing wbm landscapw (Haigh 1990, p. 187). Resenfing our 

heritage in a cultural landsçape a&m and cmtinuity, a hiowledp oT self and 

sense of place. 

Heritage is being lcst primarily tblough igmmœ as Cenadians do not understand 

the importance beritage plays in our wUectïve psychc Ani Wkwr sraicd chai Canadiam 

have a nepative view of ihemse1ves in that thcy do not m a t e  thcir artistic achievements, 

their place in world affbia and tbeir inherited resauces of history (197 .  p. 7). "The 

problem is basidy a question of public education; there are many people. evm in hi@ 

office, who se no pu- in m n g  historyw (Denha 1978, p. 99). Althai* Denhez 

wrote this m e n t  in 1978, it is applicable almost 10 -veat~ later. As the pditid 

pendulum continues to swing to the riphi in îhe 1990s. haitage presewation is viewed as a 

social lux- In March 1993. HerÏtap Canada's Main S m t  propram conciuded. Af ta  

layoffs. a of 35 maiaed to Speamead h e r i t .  initiatives across the country (Wciler, 

1%). The Main Stmt p p m  pvided communities with a cwtdinator foc a three-year 

period to @de Otizens through a revi taiizaticm poass for their downmwn cores. This 

p p m  is still availabie. but armpetition for staff rrsoun*s is fierce and canminities must 

pay on a f&-ra-service W s .  In Ontario, funding for haitage initiaaves was drasticall y 

cut during the pvemmmt of the New Demaxatic Pwy (NDP) from 1990 to 1995. Unkr 

the present R o p s i v e  Consemtive pvetnmmt, those nmaining propms, such as the 

Designatexi Roprty Grants, urm frozen in 1995 and eliminaied in 19%. even though 

these funds had bem diskirsed frwi loüery revenues, not g e n d  revenues. Staff positions 



- in the Cultural Rograms Branch (which indudes heritage p ~ s )  were reduced by 20 

per cent in 1996 and furiher staffin? cuts arr expected in 1997 (Evaas, 1996). 

When p t s  for heritage pnsrvatim are mt available. ?here is liale incentive for 

pperty owmrs to resfore their builduie or to have them designatexi historïcal. Some 

building owners reap large pperty tax savings by dernolishine an old building and 

replacing it with a parking lot a cl- site. This is a prevaient trend in Toronto (Evans. 

1994). The prrsnt Ontario Heritage Act is vïewed by pvemment civil secvants and those 

in heritage agencies as weak legislaàon (Evans, 1994). While civil servants have been 

drafting new heiitage legislaiion for years? the threat oT a new heritage act is accelerating the 

dernolition d older buildings as owners fear they wiU be f d  to restore dd buildings 

under a new heritage law. 

In Mardi 1995, the Ontario NDP pvemment passed a new planning act, Bill la, 

which offered municipalities the means f a  more potecticm of herïtage ~ u ~ c e s .  The Act. 

which concemai development and land use refomi, also expanded the definition of hetitage 

to include not d y  archi- or built heritage as in the Ontario Heritage Act, but cultural. 

historical, archaeotogicai and scientüïc rrsouras as well as n d  resources like wetlands 

aud foresis, or cultural landscapes. In 19%. the -ve Consewative govenunent in 

Ontario replaceci Bü1 163 wiih their own planning ad, Bill 20. References to natural 

heritage were virtually eliminated, thereby erasinp its s i~icance in the planning con- 

As well, wording of Bili 20 was weakened when policy statements wbich had said under 

Bill 163 'hust bave rc@ for," were changed to read "be consistent with". What remains 

unchanged is the major thnist of the new planning act which makes the identificaPon and 

cotlsewation of hentage resoinces a municipal responsibility. Previously under the Ontario 

Heritage Act, municipalities wdd designate buildings a districts as historically significant- 

The new plaaiiing act requins municipditia to iacorporate cultural hentage murce 

policies into their offcial plans by identifying significant resources before developnenr 

The prwincial goverrunent bas ianeaPcd the respopisibiiity of the muaicipalities by 

compelltng them to decide which resources should be identified as important and which 

shouid not CoupIe this nspaisibility with continuhg cuts in m e r  payments fran the 

province to the municipalities alnig wi-th threats that mrmicipalities must be able to ''py 
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their own way" despite d u c d  fmding or face amaigaznation. and it becornes evident that 

heritage -on falls low on the list of priodties 

SMALL TOWNS 

Many small Ontario towns, with simficant heritage resources, are su~ggling. 

People are generaUy rcsisiant to moving to mail tom and villages. Cities, t o m  and 

rural areas are showuig a steady rise in populations wkreas the populations of mal1 toms 

and villages remain tbe same (See Figure 1.1). 

Figure 1.1 Cinadiin Population b Urbmintion Clrrm, 1951-1986 

Source: Stutimcs Cam&, Censuses of Populmion 1 951-1986 
Bollman and Biggs 1992, p. 11 

Unempioyment rates are hiwr in small t m s  and vi l lap (Bdlman and Bigp 1992, p. 

20). They have the lowest average inanne for lamilia. lower education levels. lower 

levels of Iiteracy and aumeracy skills (Bdlman and Biggs LW-, p. 1.35). These 

comrnunities also have hipher than the national average &pemkncy raies, that is. more 

children under 15 years of age and older than 64, as those oî wodcing age move out of 

small mwns in searçh of employment (Bdlman and Biges lm, p. 15). Many of the 
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services of urban lice such & police. h0spifa.l services, ducational f ' l i t i es ,  am either not 

amilable in Mal arccs or are a geat distance away. Nlimerous small towiis and villages 

la& depth in îheir local eootlomies wbich can make thcm vuinerabie to any change in 

One business f i l m *  or the layoff of a score or mare woricers* 
rippîes thrwgh a locai ewmmy. It is wt musual to f i  ao 
eco~lomicaily &pressd town in ihe midst d a  bmmùig national 
ec01lomy and vice versa, the he beinbemg thaî a small variation in 
the production scheduie of a plant or a change in impcnt policies 
in a distant cougtry can pm5pïtate a -or downturn in a local ec01lamy 
(Bollman and Biggs lm, p. 63). 

non-essential progmns bave bad devastating effects on small towns. Tùe push for 

rationaiizarim of govenunent and private-sector services bas added to the dedine. The 

removai of services such as tbe post office, pessextger rail semice or grocey store, can 

isolation. 

This feeling of isolation is agpvated by Canada's change in co~lsumption pattern. 

Shopping is no longer restricted to what is available locally. Geoppher Frcdric Dahms, 

who has done extensive re~eafch on s m d  tom, stated that the fate of these wmmunities 

was d e d  by the 19309 when roeds and highways improved and vehicle regïstratïons 

boomed. "Anyoae with a air or truck wuld eady bypass the local service centre to shop in 

a larger town or city a few kilomenes lurther away. Many former aistomers of crossroarlr 

cmrnunitia exercised this option (aahms 1991. p. 1). This movemeat, to leave the 

community to purchase gmds and savices. has cootributed to the detenomtioa of 

downtown axes. The spread of suburban and regional shopping malls has siphoned off 

vitality fmm tom centres a d  left downtowns with a smaller sbare of commerice (Kalman 

1985, p. 3 1). The la& of economic activity in downtowns can ouse a piocusion of vacant . 

buildings. Peeiing paint, cnmibling t n i c k w ~  dirty or M e d  up windows contribute to 

the feeling of abandonment a dereliction. Haein lies a paradox. Because of the lack of 
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growth and a boomin? ecmomy some of Canada's most si@icant built architecture can be 

S d l  t o m  mmin in= fr& from d p  mails and subdivisions. Althou& a testament to 

a local eamomy tbat bas e x p i e d  litde growtb, tbcs are prrcious assets to Caaada's 

heritage- Unfommuely. mal1 tom and vii- which have some of the most valuable 

heritage rrsouices may be the least abk to presewe them. 

There is the potential for anail towns to attrzxt tourists* Acmrdiq to Dahms, l a  

place is cOaSi&red desinable by its own citizicas, it bas the potentid to atwct othas as well 

(Dahms 1990. p. 29). As the population d cities continues to incrrase. people have a 

pwing desire to experienœ a simpler liiistyie. Small towns can co~lüïbute to ihis sense 

of nostaigia, this need to mnaect to what is simpler and COmfOrting. In 1985, p p p h e r  

Phiiip Coppack conducteci a s w e y  in whîch he a s k d  visitors to thre!e small tom in 

Ontario if they wished to Iive there. Sixty-seven percent said 'ho", 75 per cent said ').esw, 

the rest did not aaswer. He ccmclukd that, Yf the majaity do not wish to Iive where they 

visit, yet wntiaue to visit, then one assumes tbat k i r  collective mental health is helped by 

these occasional sojoum into the countryide..* " (Coppack 1988. p.44). Henmge tourism 

in mal1 towns may be a way of fulfdling this need f a  the pt, and in doing so, initiate the 

preservatioa of historic resourœs and contribute to the ec01~omic well king of a 

TOURISM 

Twrism involves travelling away from home for more ihan 24 hours for 

recreatid or Ieisure activities. Many aoMsm pmpams have resuited in an inaeased 

understanding and pride in local histay thereby amûïbuting to a community's sense of 

identity. Hcritage tounsm can fostcr in- in hentage mbservatim which can be 

Restoratim cf heritage buildings makes good economic sense. In general. 
renovathg existing buildings is about haifas expnsive as new m~~~tnicaon. 
Raiovatuig al= creates jobs. The remvation industry already employs 
mare chan 200.000 Canadiaas. and its p w t h  is twice tbat of the new 
construction industry. Each $1 million spent on re~mvations generates 
about 60 jobs. By cornparison, about 48 jobs are generateâ by each 
$1 million spent on ail rrsidentïal building cambined Renovating and 
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restonng old buildings also uses fewer materiais, less nmey and 
creates l e s  waste than new amst~ct im,  and as such, is more 
environmentaily friendly (Indusrry Canada and Canadian Heritage 
1995, p. 14). 

Tourism can pwi& new uses for d d  buildings. Ouce merchants naüzr the heritqze 

architecture of the downtown anci its hadi t id  d e  as the conmemai a d  coxmunity 

resources and generate a ammitment to tbeù amamaiion (Bawes 1989, p. 39). In this 

way, tourism and haitag,e mllse~atim caa be made to work bgether. 

Examples of successful heritage tourism can be round in many smaü towns in 

Ontario such as St Jacob's, Niagama-&-Lake, Kleinbkg, Put Hope, Godench, 

Cumberiand and Athens. S t  Jacob's has a populatiou of 1,Zo but attracts well over one 

million visitors per year. Captaüzing on iîs unique Mennanite bistory and smali town 

atmosphere, St Jacob's extensive marketing is an important cmpoaent to its success. 

I~lromation ùrochufes and advertisements are p l a d  in key locaîioas throughout the 

northem United States and (nitario. intnisive advertising in Stratfotd Eestival ii teranire 

entices many Stratford towists to pa~s through St Jacob's. Rovision for bus tours is 

made and schwi progxams are encomapi. In 1995, St Jacob's hosted 400 school tom 

for children ieaming about Chiario's Mennonite history. St. Jacob's also has a fidl ame 

tourisrn cuordinator to emre tbe caitinued success of its propram (S,hantz, 1996). 

Kieinburg popuiatian 5,000. ha9 the advantage of havîng the McMichael Oalle~ 

within its tom Iimits which attracts humlreds of thousaads of visitas pr year. 

Shopkeepea notice an inaease in ppiroas afier 3 p.m. Althou@ initial1 y visitas travel ta 

the smdl town CO sec the McMichael, they retwn to visit Kleinburg. This t m ' s  largest 

event, The Binder Twine FesPval, atuacts more than 300.000 people in me day. 

Kleinburg bas volunteers who wark to promote its tourism potential. Kleinburg is also a 

community within the City of Vaughan which speads $40.000 to pmmote touisrn for the 

entire area (Dawson, 1996). 

Athens, a community of 1.000 residents, is attnrting thousands of visiias each 

year with iis cdleciion cf 12 murals painted on buildings thmughout the m n .  h t e d  

approximatel y 90 kilometres south-west of Oüawa, Athens' tourjsm business has 
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Uicreased dramatically and the village is now a desireci destinaîim for many bus tour 

companies. Its miail tom amiospbere is enhanced by the murais, most of which feature 

aspects of Athens' bistory. The murals have fosteried an interest in the wmmunity's history 

and in the c011sewatioa of the visible aspeds dits baita@e iadudïng its dd  buildings. 

There ha9 been an k m s e  in business adivity within the toum including the opning of 

new restatuants and d t  shops. Athens markets itseif thraigh the Ontario East Tourism 

Board and brochures sent to various locations thraighout the province. It also has 

iriformatin available to visitors abut each mural @dl, 1996). 

Although these are successful examples of heritage tourism, such pmgams m u t  be 

developed with caution as they can be rordutiomry raiber than e v o ~ u t i ~  as extemal 

forces take hdd and a canmunie loses control of the program and its resour<rs (BuUer 

1993. p. 35). Allan Wüliams and Gareth Sbaw discovered fmm their research in western 

Europe that totuist popm cm be initiated within a short t i w  frame and with linle 

investmtint, but with dramatic Rsults. Young people can k lured away from tbeir 

traditional way of Lire into more ''@amourous" tourist jobs (198B, p. 22). Land values on 

inmase, whidi is a benefit to the landorner, but can be a disadvantage to thme wanting to 

buy land to continue a paditional Lif&Qk. Tourism can ùe dar~@ng to the enviraunent . 

It ca. also lead to a ieduction in the quality d lire of local people. 

COMMUNITY DEVELOPMENT 

How does one detamine what is nght and m g  for a particulat cornmuni. It is 

the community thaf must decide. Local citizens must &temine if change is wanted, what 

direction the cmmmunity should follow and then take charge of the program to ensure in 

goals are met Commuai@ developwnt is abait empowement. It is piaing power into 

the hands of the midents in the belief tbat people are aMe to identify proMems within their 

cornmuni@ aad are, therefare, capable of detenainhg a course of action to solve those 

problems. "Many fe~earchers and practitionem view the antrial theme of power - the 
question of who conirds, who sets prioritia and who allocates rrsoutces - as the d locus 

of community developrnent" (Douglas 1987, p. 20). Through this bottom-up appnrich. 

power is created by identifyiag issues. orpnbing cornmittees, doing research, gaining 
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- howledge, acquirhg wnfidence, making plans, setting goals, achieving d l  sumesses. 

Each sep hcmws a cam.nUIUty7s powaand &ives it the strength and assurance to p u ~ e  

what it needs and wants. 'The! brcadth of the commUmty deveiopment is oaly bounded by 

the mmmunïty's interesîs. eneaes and rrsaaces" @ouglas 198'7, p. 17). Confïict may 

arise but is a healtby charactaistic of iht proces as dl aspects of the p p m  sbuld be 

discussed and anaiyaxi in d e r  to achieve a awrprwist. E1Torts should be made to 

determine if the cunmunity is ready to take oa the rrspoosibititis of a bgi- tom*sm 

program. This thesis argucs thar nadiaess is an impatmt factor in the pnxss of building 

a tourism program. Are members of the mmmunity able to set aside k i r  ciifferences and 

work mgether to achieve a .cornmon goal? ProMems can ariw when a program dœs not 

have full cwmMity suppat The lack dcommunity becking can put the enh i  program in 

jeopardy. Visitors want to fd welcome and local residents are impurlant to ensure this 

feeling of acceptance is pervasive thmughout the cornmunity (hvidson 1987, p. 15). 

The community development parss begins with individuais or p u p s  identifying 

a problem or issue within their amimunity. This pmblem is discussed amongst tbemselves 

and other libmioded ~ t i o n s .  The implications of the problern may be annotateci in 

briefs or other wmmunicacicms vehicla and pesented to politicai ormzatiom such as 

local c o u d s  n other b e l s  of goverment, the media, and the public through tom hall 

meetings, flyea or lettem. As the issue becomes more weli kiown, difierences in 

perceptions may aise wfuch cm assist in the communication prmss by necessitating a 

clarification of issues ami iaformation (Douglas 1994, p. 120). 

Leadership, whether an individual or a small p u p ,  mntinues to be 
a critical i n m e n t  in the prarss. A champion of the prmss who 
engenders the spirit of enmpreneurship, innovation ami self-reliance 
in a commuaity is often the determining factor in ensuring wmmitment 
and perseverance. For this rarson the d d e n c e  and @de engendered 
by active leadership is very impcxtant (Dougias lm, p. 123). 

Although amnunity developnent is a bottom-up appoach. mnsiderabIe power still 

remaias in the hands of local polit.icians. They ain infiuenœ if and how a communiy 

developnmt program will pnmed the directions it will take or whether to "downpiay" the 

p r d e m  and simply focus on the day-to-day business of the community (Douglas 1994. p. 
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123). COLnrnUILication am be the key to d g  a ~ n s u s  about the nahue of the 

probiem, its Mplicacions ami ibe seps necessaiy to ovenome barriers anû nsdvc issues. 

TOURISM PLANNING 

ihe privileged class. The mass movement of pople threatened nsairces Tourkm hi 

been viewed by entrepmneurs as a means of making money with liale regard for the 

or environmental impacts (Murphy 1985. p. 4). The ecommic significanœ of tourism 

became endent as revenues i a d  finm taxes, empioyment and canplementaq 

industries, hence pvernments kcame more wdved  thiwgh the poniotion of towism 

enticing people to regions which bad previously been inaapssble. Conflicts amse between 

mai ntaining the resource and the neds  of the tourists. In the lm, the Canadian f e d d  

goverment took on the role of developnent and planning fa toUnsm (Murphy 1985, p. 

5). British Columbia deveioped its own tounsm strate= by dividing tk province into nine 

tourism ngiom and devisexi cd inmediate and long-term devetopment stmkgies. For an 

example ota aaiioaal or m g i d  plan (see Appendùc A). This type of plan is initiateci by 

govemments who decide goals and objectives, popoles and straiegies. There is litîle rana 

for cornmunity input a fdback 

The importance of aimmunïty involvement in tounsm planning became evïdent in 

the 198)s  when conununiries b e p  voicïng k i r  ccmœm about beooming meie 

commodities for tourist comumption. Geoppher Peter Murphy stated: 

The hast commuaity is the destinaticm in which individual, busiaess and 
g o v m e n t  pais baame the tangiùle products and images of the inâustry. 
A deSeination mmrnunity provides the canmuaitv assets (laadscap and 
heritage), public goods (paris, musums and inshtutioas). and hcqitality 
(perment  promotion and wdcunïng d e s )  thai are the backbcme of the 
indu*. To attrz~t visitors with a viable products and to maintain a 
destination's arneaities and support, tourism shdd be viewed as a remucce 
industry, a ~sairce industry in a corporate sense in that the industry 
gives k k  u> the cumunity whik extractuig a living from it, so that 
both the industry and the cornmULÙty biise can benefit mutuaily fran a 
ioag-term partœrship (in H a y w d  198% p. 105). 
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Community pai<icipation in $anoing a iairisn program is essential to enswe residents have 

a stake in the future devetopment of iheir community- Decisioa-making becames a shed 

proass between the participants. Acoording to the University d Guelph's Michad 

H a m  iI communjty planning is io k SUCCeSSfulT it must incaporate the values and 

goals of the commun@ (lm, p. 11 1). Citizem must safeguard their envimament. their 

culture and theu heci@get Thus Mprphy noted, 

CommULIity tourism is built ... on tbe baPis of stewdship Managing 
a destinaii011"s rcsamas fa the mutual benefit of the ïndwtry and host 
community, enswing tbat tourjsm adds to tbe qusiiîy d local Me and that 
developmnt can bc sustained for future gemxations d residmts and 
visitors (Murphy 1993. p. 4). 

Planning deasions must k based on sound research usine local infocmation as well as data 

refl&ting regionai, nationai and international treads. 

CONCLUSION 

In its examination of Milltmmk (nitario (see Chapter 3) this thesis sets out a 

tourism resou~cés (see Chapter 4). Usine ihe information found in tourism studies and 

statistics, as well as a local tounsm survey, the demand for MiUbrod;'s herigge t d s m  

resources is detenniaed and a potential market i&nW~ed (see Chaptex 5). Supply and 

demand interact to produce pafte!rns ad. altbaigh these patterns cannot predict future 

demand with cenainty, they am vitaI in estirnatinp the paeatial for a heritage toUnsm 

progxam. Although this ihesis d a s  not develop a h a i e  tourism program for MillbrodF, 

it asseses whether Millkmk has the potential for heritage tourism, and maks a series d 

~ c o m d t i a n s  as tp how a tourism program mi@ k planneci (se Chapter 6). 



CHAPTER 2 

A b ,  Objectives, Definitions and Methods 

No rcsWVCII, no nbJu FO qvecak! 

Mao Tse-Tung 

OBJECTIVES 

Assess the heritage tesources of Millkodc 

Assess tourist dernand for hnitage, espSaally in Millbrodc. 

Determine the potential for beritage tourism in Milibook 

Examine the poteatiai fa a cunmunity develogment a p p x h  to developing heritage 

tourism in Millbrook. 

Recmmend how Millkodr mi@ develop a heritap towïsm propim. 

Develop -ate conceptual q p d u s  to undertake the above objectives. 

DEFINITIONS 

This thesis uses Falkner's definitions of "heritage" and "historicw (Falkner 1977, p. 

1 1). Heritage. she says. refers to something intiericed fmm ow culnual p s t  with no 

judgment made as to whether it is gmd a bad Historie goes a step funher in that it refers 

to something inherired from tbe p s t  kit  also Ornes a dahite connoraiion of vaiue, 

importance or fame. 

How abjects or artifacts are in- is importabt to heritage and ie consemation. 

hernan Tildm. in Mm, stated that t h m  is a diffetmœ between 

infocmation and intefpetatioa. 'Interpretaficm i s  the mrelatiai d a  larger imth thai l i a  

behindanyStatcmentoffact"~&n 1951,p.8). A pcleseryedartifactarbuildinghas 



38). 

This thesis loolrs at Mtage beymi tbe dd buildings to encompess the heriiage 

found in the landscap. Cultural a d  u a t d  bis(ay annane to acate laadscap varien. and 

reflect our human hmtagc This is callad a dtural i a d s q e  It can be defineci as. The 

use and phyical app~rancc dtbt I d  as we  te^ it now as a resuit d man's activities mer 

time in modif-g pristine landscaps fa his own pirposs. A cultural lamdscap is 

perceived as a collection of individuai mawmadt f m  d d s d  into a whole"(Weder 

1984 p. 7). 

four wmpaieats 6f a d u i  ammunity tourkm plan and dcfined it as the 

"manifestation of the amactcm of the physical s i r  or in pned the 'amiosphere' of' the 

communityn (Dahms 1991,p. 10). It is the d o m l  imprrssim that is feit for the 

cornrnunity. It is what Fallmr desaiàs as ambiance (Falkner 1977, p.152). 

Tounsm can be defineci as "travelling away from borne far perïoâs of more than 24 

hours, the principie p~poses  are recreatïcm or business activities. but mas ai= indude 

visiting famil y. ducationai motives or health rrspons" mlliams and Shaw 1- p 2). 

Excursioaism involves visits of less than 24 bain (Williams and Shaw 1988 p. 2). In this 

thesis, excuisioaists are dtsaikd as visiiors. Fa msny small wmmunitis attradng 

visitors rnay be mare feasible than ariractiag tounsts. - 
The World Tairism Organizatim defines heritage tourïsm as, "an immersion in the 

natural history, human hentage, the arts and pbilosopby, and the institutions of another 

ream a countrya ( C a p  1995. p. 8). Hmtage tourism is an important component of 

tourism in Canada and can be a benfit ta the cunmunicy. ACCOCding to Carter 

Heritage tourism aiso gays a s i p i k a n t  d e  in d y ; r i n g  annmunity 
partnerships. and strrngthcning the social fabric of hosc awnmunities. 
It is also impurtant in stimulatiag aew ~COMI(I I~C activities (craf'. 
semices and busùiesses dard to historie sites apraîïoas and 
maintenance). divetsifying local camcmies and g c h g  i m e  
lm sources outside local emnamics (Cafter 1995, p.7). 



Although this definition may k ideelistic. tbe pmal prinaplcs of Rmzs staternent malie 

it the mast dainitiai for chis tbes*~. Tk eicqeiapbic locaàon labels midents as 

belmghg !O a placepiacc By living in ibis place. rrsidmts arr su- to the samc laws and 

bylaws w-ch can affea iheir ev-dpy üvs. They will sbPit many or the same views. 

although ihcrc d l  usually k d i f f h g  opinions tit@Uig politics a devclopment which 

muld lead to amflic& How acunmunity deals *th the conflict will &termine h m  sirong 

a wmmluzjty is and huw much it values it ciaipas. 

Communïty &vdopmat is bapcd on the bdief tûat people are capabie d finding 

soiutions to their poblems (Lamou~caux, Mayerand E"anet-Ra-md lm, p. 21). It 

involves empowerment thrwgb orgaakd g m p  cf people w&g tqether io contml 

decisions, projects, p p m s  and policies tbat afCect thcm as a community (Rubin and 

Rubin 1992. p.6). 

Cornmuni@ developnient is cbanicterized by @-sedang and 
gœidirected poup of' individuab with a focus, who go 
through some Corn of problem ar opposnraity assesment (if not 
analysis.) anay th& mclusioos a@- Wir articulation of mmmon 
objectives and commit to a proass of rationai social choice and action 
(Douglas 1987. p. 19). 

METHODS 

The research for this thesis invdved various methods. The revient of =Y.iuJemic 

1 itemture included sndies in haitage preservation, cultural landscapcs. seme of place, 

mal1 toms. tairism theories. cultural and heritap tairism. annmunity development and 

planning. This literaare prwided the thcaaical background to analyse a number d 

reports. Because of the practi-cal emphasis in this tksis. it was also n#rssary to rrsearch 

tourism reports fran otber towns. regiars. the province and the lederal govemment. M a y  

of the reports tweded a varie@ of touRsm strategies, othm pmvided tourism statisrics. 



Armstrong (1978) empbasizsd ami mmpliasiacd the d to save Mt- and set ait 

examples as to how mis d d  bt crbicved Th- auibas were amceniad about s a v i ~  

paficdar buildings, achrowledgïng that no ami mi mi^ could save d l  ia dd buildings, so 

efrmts s b l d  be c o n œ n ~  on savine historically sipnificant ones This also mïiected 

t h e ~ h d a d 2 0 y a u s ~ a a d e r a m ~ t ~ c s a b e f d i n ~ U I U t i e s o T ~ d d ~ l 0 a e  

house in a mail parking lot or su- by hi@se ôuildùigs later fitas cballmged 

this notion and urged the protEcti011 an h i d c  kiilding to indude its surroundings or its 

community. Authas such a Hou@ (1990), Leelanc (1993). Moulin (1989). and Weiler 

(1%) describe heritage in terms of culairal laadpcaps whae the whde reflects the 

message from the p a ~ t  

Tourism reports for mauy Ontario towns virnially ipm heritage. Twrism is 

linked with recreation a eccmomic developnent. The d e  of p o d  heritage stock in a 

tourisrn pmpm and its h p m œ  in the rurai atmosphere in a cornmunity were 

overlooked in many reports. such as those for Braœbridge and Cooksmn. Although the 

report for Codcslow~ made extensive us of s w e y s  cf tourists, local citizens and 

busineses. the tom's heritage rrsourccs were not mmtioned in the tourism lacilities 

assessment, and questiaiaaires, or Oced in the answers to the questions (The Codrstown 

Tourism Development Researr:h Roject, 1984). Another ~ p o n  An Invenkxial-Reput of 

Recreatim R c ~ o u r a s  in the Great Rne Ridge Region, (whidt includes Millbrook) lis@ 

tourist felities such im skepiag aaxnnmodation9 fcstaurants and fecreahonal activities such 

as fishing. hunting. boaiing, SU- and winter spons, and events such as the Millbrook 

Fair. It also lists historic artrYticms in Ihc a m  such as plaques and musums. However, 

mal1 towlls and villages were not caisi&reû ptential tourism attractions in thanselves 

implying enjohg heritage buildings and leamhg about a canmunityts history and culture 



destination, a number d coaaps wne combincd ta pwi& a framework for anaiysïs. As 

stated in ChPpia 1. Dabms smeyed a w m k d  cunmmirics in OnIsino and found a 

which "aanomic fonrs, site, sihistjoa, systnns and statisoical rclationships" to 

the role the individual piayad in the cunmUIljty. how a p o d  stock of' hcritage buildings cari 

be a stimulus fœ aaaomic devdopnent, or hav Mal sentiment can atwa Msiton to srnali 

toms (Dahms 1991. p. 8). 

Urban hisiory with its streas upon enmprcueurial activity and 
booacrism must be COIlSidtried almg with noîioas of central place 
theayandtounstcycla. Theickadamcaityasa~~orda 
economic gcmd is imxtricabiy lidad to the Paivities of thos who 
risked labour and capital to create kisin*lses or rCMWate ôuiklings b t  
would amact customcrs (Daims 1991. p. 9). 

Dahms' concepts were annbined with îhe 4 A's of unirism. Aüracîicm, Accommodation. 

Aavss and Advertising, wbich are often dœmed n e a s s q  f" toutism developnent A 

Beswick (1989) was also incorporated. T b  a u h m  pvided a set of criteria which can 

be used m evaluate whether a tawn has the potenha1 dathading visitas and whether it bas 

the facilities io meet the needs of the visiter. Their critcna involved factors mt m v e d  in 

Dahms' theortes or the Four A's of tounsra, such as visitor services. Because there is an 

overlap in theg concepts and methods, thcy w a e  syalliesiiud for the anal ysis undertaken 

in this thesis. 

Cultural torinsm studies such as On14n'o.F CrJtmL Towism P&t (lm) and the 

CuMdian Ans Consumer Pnjîle 1990-1991 (1992) w a e  r n i e w d  to &termine the 



- tourism were examincd to k l p  faecast &manci. Tourism statisîics e i n g  the 

intematid, n a t ï d ,  povincial and ~ @ d  w m  o k i d  CO detcmiine if smail 

Field Studies 

Heritage Inventory 

The focuo of this tbesis is cm hmtage toMsm, tbercfore an analysis of kn- 

resources in the mmmunity hed to be undertaken. But the anaiysis m l d  not be mmplercd 

witbnit an invatory oT heritage resources. T h  are various mechods fw completing 

heritage inventories. The Canadian ïnventory of fiistoric Buildings, which mphasiza the 

architectural feanires of individual stnw:~ura. was ioo detailed for the pqoses of this 

study Inventories, such as those for &terbonni& Barriefield and Whitevaie. comprise 

phoiographs coupled with physicai &pticms (ir the buildings. Othcr mmrnunities uscd 

extensive mapping of the buildings on a black-by-Mock @d. Inventories and haitage 

desiphon reports do not take into aammt the inlan@Me aspects of a community's 

hentage and how they are ünkeù r, the tangible. ûne method much considered for this 

thesis was implemenial in the Nnu Homburg Hen~crge Cmrrrilltim District Study and 

P h .  It mmisted d a  map where al1 buildings are @cd with eithet A, B, C. H* or N. 

with A king unique, B is of i t s s a  qualit)'* C even Iess valuabie. H if desi@ histoxical 

and N if built after a parlinilar date (Pmject Ranning Ltd 1%. p. 14). This inventory 

methoci cwld k done fairly quickiy and d d  dePrmine the number and perccntages of 

quality heritage buildings in a commun@ A p i a  however, there was no link bctween the 

buildings and the history d the n m ~ u n i t y  aad this methcd was eventuaily rejected. 

Althqigh much research was dane. it became evident that an inventon, method that 
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wwid meet the needs d chis thesis was mt available. therefore. an approPnate inventcq 

methai was deveiopaL The invatory us& in ibi-s sady CORSidcrs h a ï e  rrsouras and 

culrine in an inventocy ma&ix usïng a tbematic apposdi. This-merhod was based on the 

research of various authas. T b  ailaral ladscap iwentop in Mark Fram's "Ciutorne 

shores " (1984). uses a ihempric appoirh to mxmi tht history of a landscape 

diapramming it on a p-d. 1% Viewsjhm the R d :  A Co-e Gui& fnr Assessing 

Ruraf Londscqpcs (19%). David H. Copp povided various oi&r landscap inventacies 

and the Cnteria he uscd in the aaalps. hftrtnce was a b  mpde to hdcia. Midaeton and 

Beswick's Métmging riic Town and City* Visil~m and Loca( People (1989). Alrha>gh 

noi an inventory. htkin. Micidieton and Beswick lisied the d e t y  of scnticcs and fisilities 

iourists to small bgiish commitnities w d d  like to expriace. By refdng to thes thne 

tens as well as to other h"tage invm-es. a h e n e  tmrism inventory that would link 

both tangible a d  inimgible mmrœs tbnnigh dnmes was developed (see Appnidix B). 

Because tbk thesis empbapim a comtbunity devdopnent approad>. it was intended that 

this inventary be stnictund so !hat it d d  bt completcd by local midents negating the 

necessi- of contracting a hcritap caisultant U> cunplcte it. However, it does q u i r e  a 

thorough kvrwledge of the community to üidr the tangible aspects with the intangible- The 

inventmy is simple d saaighd0mard. with the intention-diat when the i n v e n t q  is 

completed a herïtage theme or saKs of themes rnay emerp, A animunity should be able 

io determine the range of hentage rrsoun;rs prisent, the quality of tbose resouna, and the 

dominant cultural thaoes which can be u d  P planning a heritap tourism program. By 

using the tourism data, it can then be âermnined if the Whaitage tourisrn proeiam has the 

potential to amact twrists. 

The inventay arpnizes ~sa i rces  under various themes such as naturai heriwe, 

native. famiing. smlemcnt, commerce and industry. governinent institutions. arts. culture 

and recreation, religion, military, and huisponarion. The inventory detemines if they are 

prescrit, the apponima!c agc of the ccsouzccs, the quality, location. and whether or not they 

are -bk. But it aiso detemines if these ~CSOUCLXS are linked with a significant person 

or event; if tky are nflccted in art, Iitcmture, music. idklorr, dance or theatre* or in the 

ethnicity of the c~mmunity, in ia  language or tpaditiais In this way, the cornmunity l o c h  



beyoad the physïcai fcs0urcerceto see how itr heritage is a prut of evenday life. 1 t may also 

enaMe a oommunit): which docs not have the tangible fcsowœs to amact ~urisls, to 

initiate a tourism popam based on intangilde rrsauas because of its rich history in 

music, m g  or smytelling. 

The inwutory is dividcd into rhemcp and subtbemes: NaîuraI Heriiage widi the 

subthemes d gedopy, pmorphology, hydrdlogy, vegetation. wildlife. other: Native 

Peoples; Fanaiiig; Settlement with the s p ~ m t s  buildings, strrctscapcs, fixtures. @ens, 

parks; Commerce end Induslry; Govanment Institutions with the suMhcme of hlities; 

Am. Culture and RecreaPcm with the suaheme œlebraPi011~ d tiecreation; Religion: 

Military; a d  T~itllsporîaticm with the subtbemcs d l ad ,  w&er and railroad. 

In an effm to pin  uptû.daie infamaton abait herïtqe in Ontano, inieniews 

were conductexi with experts in tbis Wd and iadudcd: H&tage Canada's Robert Bowes 

and John Wciler, LACAC C d n a t o r  Mary Lou Evans, Ontario Heritage Socieîy's Brian 

Rogers. and Heritage Canada's Main Street CcFordiuator Stephen L a m  The case snidy 

inteniews were condu*ed with Mülkook R&vt Mary Sutherland, f m e r  LACAC Chair 

Jacqueline Tinsoa fama Catan and Miilkodr Historical Society M d e n t  Ken 

Gteenberg, Anist Bill Slavin, Firefightm A~90~1*ation Prcsident David Auchtedonie, bed 

and bnaldast owna Rter Baxîer, and Trent University graduate audent Art Beaver. 

ConFerences 

The author attendcd a variety of CMlfercnces and workshops 0011œrning heritage 

mnservation and planning to okain the nmt uptdate iiirmali*cm. These in î~~nat ion  

sessions were conducaed by ICOMOS, Hmtage Canada, Cmmunity Heritage Ontario, 

University c f  Waterloo, and Trent University. 

Personal OhPcrvation and Anaiysis 

Observaiiaa by the author can also be considatd a method. She mvetled arwnd 

Ontario visiting smail towns and villages, observing heritage resources and talkinp with 
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tounsm d i n a t o r s .  w h e v e r  possible, to gain an M@t into the impact of tourism in 

these ooriununitics. 

Cornpetition play an important mie in detamining tbe type of mwism propim. 

Small communities may daci& tbpt -cm b m a  d l t  toms and Maps m q  

be the key to h s m  swcess m&cr ihan tryiag to -pie with one anorher by dfenng 

sirnilar pmgrams. Ami* 1& ampaitim may oCfa appaiuaities f a  loniinp about 

successes and f d u m  and ass& in the dnnlopmeat of a pian wbich offas a Mique 

experiena m g o r  1989, plOl). Thra d l  towiis. Pnrt Pmy, Pon Hope and 

Lakefield. Were siudied to determine what W O€ tcmrism poeiam. if a q  these 

comrnunities had developd. &me d l  tavas rd1 within a 45 h'lometrr radius 

from Millbrwk and. to varyinp degrces, have rrscacd d o w n m  axes and a v a r k p  d 

heritage buildings. As well as mearchine the typ of pmgmm~ it was also important to 

note who ran each pmgmm and how it was fmied. 

THE CASE STUDY AREA -- MILLBROOK, ONTARIO 

Millbrook was cbosea as a case study area because of its declining downtown are. 

Althou@ its main strieet is  lined with h i h c  Wldings, an unanain local 8collomy leaves 

ihese buildings fquently mp- and thertfae, susocpiMe to decay. Bricks an falling into 

the streets and pigeons are living in the attics. The hcrïtage buildings in this community are 

theatened. In an e f f m  to pnserve the hm- dthis village, a tourism program built on 

its heritage rwources is pit fonh as a @Me durion. 

This mmmunity's intaest in its heritage was daemiined by examinhg a number of 

acti-vitia During Heritage Week in 1995 and 1996. a Heritage Event was held which 

induded an evening of' starytelling abwt üfe in the axnmunity. Musicians f m  a local 

t h m  p u p  hœted a number of music nights to œkbrate this ammunity's local rom and 

featured Celtic music. Thc local chaper of LACAC desiped a poster featuring drawings of 

local hstaic homes by anist Louis Tayh. MACAC produad a bnx:hu~ Ta both 

residents and toilrists featirrurg a wallon? tour of h i h c  homes in the tcnvn. Micipaticm 

in these events is a gmd indicatian of the irnportanœ of heritage to the midents in 

Mi11 brook. 



The author also observeci the actions of MiIIbmdrrs municipal pditicians and their 

attitude towards t&ek communityrs ùeritage- The bottan-up theory of canmunity 

develapnent does not place much empbaFis an the role of potiticiaus, but the author bas 

corne to tbe & d o n  tfnit much powa lies in the hands of the politiàans- Afihough t k y  

are to repiesait theïr constiiuents, Mititians can Qamaa'caüy change the direction and 

focus a commuiiity taices. RioriPies am change wiîh each municipal deccioa and wbat 

pins have been made in the past cen be swep aside with a newly elected corncil. 

Survey 

To determine if Müibrook was a#racting visitors, a m e y  was coaducted in 

Millbrook during August of 1995- During than 30 hotus of sampling 30 p u p S  of 

Msitom were hte~eweâ at a vdety of locations araud the village! induding in fmt  of the 

Millbrook Gallery, the Empacïum Restaurant, the IGA and at the corner of Union and King 

Streets. (See Appendix B for a copy of the quedomiaire). The swey aslred questions 

about the tourists travelling and spending habits, what brou@ them to the village. the 

f e a m  most liked and disliked and whether they bad been to Millbrook tefore- 

Readiness 

An a d d i t i d  factor that is important to the implementation d a  heritage tounsm 

program is what this thesis refers to as "reaâïness" . Although readiness is alluded to in 

some tourism litetature, the importance of this factor is not ernphasid- In "St Jacobs. 

Ontario: h m  Declining Village to Thrivin? Tourist Community," Dahms theaises that 

small towns require fout factors to be a succasful oommunity, yet he addeci in the . 

conclusion, *Economic and population growth danr just happea. Vision. organizarion and 

singular purpose are quired to convert the l e m  of the past into the promise of the 

future? (Dahms 199 1. p. 1 1). A community may have the four f;ilctors he lists as 

necessary* but still may no< k able to aganize itself to &velop a program. These 

obsîn~~tiaas to the implematation of a program an described by Woodley as bamiers. 

Barriers often include a iack oC overail vision for the cunmunity 
and region: a lack of interest or awareMss of -sm ai the pan of 
local residents; a lack of trained human resources to ensure local 



6~0nomic benefit f m  tourism; cultural barners between hosts and 
gucsts and bemetn p l m  and midents; âiffkring timt rrquirements 
for local planning a d  the political cunmitmenei of goverment; and a 
lack of invtstment capital within the community (1993. p. 133. 

@parmi& a Winess dvddist is mded fa annmunities which have dewloped a 

heritage tourism stzategy (Industry Canada and CanadiCanadia Hrritage 1995, p 32). The 

government intended this cheddist waild be implanmtad whea a c ~ m m h @ '  h a ~  airead? 

Hentage Canada's Stephen Lauer n d  that a major factor in considering a community's 

readiness for the Main Street was money-bad the anamuai<y made the sacrifices 

to mise funds to implemmt a pgmm? (Laua 1994). 

This thesis offers some peliminary quesîions in the f o n  of a Readimss 

Q w s t i d r e  (Sce Appendix C). This questionnaire was applicd to Millkod;. Generally. 

if the first answer was applicabie? then the mmmuairy was d y  to initiate a program. If, 

on average, the second answer applied, movment towards developing a propm was 

undenvay. The ihkd answer dernonstrates more work d e d .  

In conclusion. this chapter hm deScnbed the main purpose of ais thesis. its 

objectives and the methods u s d  Ba;uise this theas is an &mic study with a practical 

application in the f m  oC a case saidy. the methaîs Vary and ovedap many disciplines. 

IiiTotmation is retrieved from many sources including literatiae, nports, pemnal 

interviews. conleriences, a survey. persona1 expnienœ and obscwation. This thesis is 

about solvine a problern-about offering small communities the o ~ u n i t y  to iake 

advantage of the .heriîage resources fwnd in their own towiis and using them to attract 

twnsts. Because many small amununities have few tools. they may have to rely on 

themselves? and on the resources found ammg local resiâents of their own mmmunitia. to 

achieve ihis pi. The retum is p a t e r  -ation and kaowledge about ihàr wmm-ty. 

and an interptetive package that allows the canmunity to communicate its heritage to 

visitors, a poccss which. with p o p r  plannine, GUI rcsult in geakr heritage protection and 

a boost to the local ~ C O I K H ~ ~ .  



- CHAPTERS 

The Case Study Area--Millbrook 

9 d l y  had a g d  feerüng [about MiIIb&/c It 's a srmll 
town that's vis10llIIy compct- lt's got histoicd cham-" 

Tai Miller, location manager 
M e r i n  Gate Productions, 19% 

This chaper exinines the case saidy a m ,  the Viape of Millbrook. Geopphic, 

demopphic and &nomic idoc~llilîion is ptmîded, fdiomd by a kief history of the 

community and an assesment of iîs interest in its own henîqe. The history of the 

community fumishes a culairal k k g m m d  ou which to establish a heritage M s m  

propm9 for in d e r  to design such a prognm, a community must have an in-ckpth 

knowledge of itself. It must b w  why it is hem. Once this aspect is undetstood, 

previousfy hidden assets can be revealed which may defie new opporcuaities. Wentage 

can be a useful catalyst to p t  a smaii town or rurai area to pick itself up by its bootstraps" 

(Weiler, 1994). 

GEOGRAPfIIC, DEMOGRAPHIC AND ECONOMIC CHARACTERISTICS 

Milikook is a village 83 Homeües wnh east of Metiopolitan Tocotlto and 17 

kilometres south of the City of Peterbomugh near Highway #l15 (see Figure 3.1). It is 

located within the Township of Cavm (see Figure 3-21, but i t is an independent 

municipality with its owa reeve, tom services and p s t  office. In 19%. it bad a population 

of 1750 with 517 households (Rterbaough Social Planning Council [PSFC], 1994, A- 

31). Millkodr is appmximatdy two square kilomefres (See Eyre 3.3) . As of 1991, it 

had a population density of 626.5 per square kilometre (PSPC. 19W, A-3). This is an 

increase oC 133.5 people per square icilowtm since 1986. Millbrookk population bas 

ccmtinwd to nse since the 194&, but it bas yet to regain its 187& peak of about 1,700 

(Brown, 1990. p. 124). 

The 1991 census demonstrated that most of the village's populatim fdl within the 
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Figure 3.2 
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25 to 34 year, the 35 to 44 year, and the over 65 year old age proups (See Table 3.1). The 

papulaîïon is diMded dmost equaIIy between males and fernailes (See Table 3.2). 

Table 3.1 Millbrodt9s Populatkn Distribution by Age in 1-1 

Age Croup Total Pematyc  

Child 0-4 125 9.8 

Child 5-9 120 9.4 

Child 10-14 80 6.3 

Teen 1519 65 5.1 

70 Adult 20-24 5.5 

Adult 25-34 245 19.3 

Adult 35-44 185 14.6 

Adult 45-54 120 9.4 

Adult 55-64 80 63  

Senior 65 + 180 14.3 

Total 1270 100 

Source: PSPC 199.4. p. A-26 

Age Group 

0-9 yeacS 

10-19 year~ 

20-29 yeacs 

30-39 years 

40-49 years 

50-59 yean 

60-74 yeam 

75 + years 

Totat 

Femalt Total 

1 3  245 

65 145 

105 210 

90 190 

85 175 

40 90 

70 130 

50 85 

635 135  

Source: PSPC 1994, p. A-26 
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Millbrodr is situated in a picairesque valley dong the banlcs of Baxter Creek. It has 

many large historic homes with newer homes doüd ktween the dder buildings, as well as 

a small subdivisioa within its boundaria. The village is s u m d e d  by the fmland of 

Cavm Township. It does give the impression O€ king a town that has ken forgotten by 

" p r ~ ~ ~  as there is virtuiiily no industry, ody one tiny strip pl- a grocery store, liquor 

store, two p stations, and other d l  srvice-Onented businesses. Millbrook has its own 

water supply. and public utilities commission, and has aocess to uatural g is  and cable 

television, but many of the other a s p t s  of a modern towa such as ovefcrowded living 

conditioas, fast food outlets. congested strrets, hi@ leveis of air and water pollution, hi@ 

crime rates, shopping rnaîls and high rise buildings are absent. 

Millbrook's sense of' self is very much tied to its lucation. The valley sides provide 

an insulating fmction to its residents - shutüng out noise, cmtaining p w t h  and at 

tirnes, accounting for dflrent weaiher chan surrouading canmmities. These sides offer a 

feeling of ptect ia i  fronn "the ouiside woild", but to many pung people they are as hi@ 

as the walls on the Millbrook Correct id  Centre7 isolating them fmm activities, job 

opportunities and fnends in outiying amimunïties. The creek werr the main factors in its 

setdernent and account for its early success as a business centre. Millbmok's tangible 

hetage, such as its buildings. reflects the economic boom d the last century. Many 

descendents of original senlem stiil ieside in the village rnaïntaining that wnnection to 

history by their presence. It is more than just a village., it is a neighbairhood. 

The neighbourhood aonsists of what it is: it has p w n  and evolved . 
tIuough p o d  times and W. it refleas a wide range of ccmtinuing 
opinions, and ecanomics; i t is what the residents how and are ramiliar 
with; it is every small and large thing on the s m t  (Falkner 1977, p. 164). 

HISTORY 

European sedement bepan in 1816 when John DeyeU arrive. fmm Ireland's County 

Monaghan and built the f i t  mil1 on the b k ,  Baxter Creek, @vin$ the community its 

name. It was sealed mainly by Irish immigrants who were attracted to the creeks passing 

throua the valley. It was a location ideally suited for miiis and Millhrook had many during 

i ts first cennuy. Lumber. flour. grist, oamieal. wool, flax-there were as many as nine 



mills locaicd in this ùny vül*. Today the stnrture of d y  ont mil1 remaim. 

Millkook becarne a village in 1833 and was (o be the locatim for the faim pcr 

interes& and aaderatc indumial gnda in the arcs (Brown 1990. p. 109). Miilûrook was . .. 
to be the co-al focal point of -van Towasbip and its population c o n ~ u c d  to p w  

at a steady prc The Trst s h o d  was aecied in 1830, and the first church about the same 
. . 

time. The t o m  hall was built in 1844-5. It was the railrosd tbat waild -y cmtribuce 

to Millbook's success. -The fint line came from Pbrt Hop Millbrook to Lindsay ' 

and later to Beavertan, to eventually k a m e  p e ~  of the riitrdi-an N a t i d  Raüway 

Company in 1973. With the railrad, tbe popilath quadruplcd fran 250 in 1851 to 1,000 

in 1851. A seumd line from Milibmok to Rt&dmmugh was compieted in lû58. 

Millbmdc kcaw an important juncticm as thme was no dina train mute fmm Tocan10 to 

Peterborough and pesscagcrs had to chsage! trains in Milikoolc Miilbmdr's importance as 

a railway tom and its success as a business antre rcsulted in its unusually large numbet of 

tke homes. Rail service mtinued forabout 100 y, until 1951 when the lines were 

abandoned. The Millbrook Station, an amactive building with gables and a bay uindow. 

eventually tom dom. The tmAs were removecl in the 194)9, dthaigh the cuts thrwgh 

the viliage are still quite evidcnl 

Millbrook and the sumiuncihg Cavan Township rrmain large& Rotestam 

mmmunities Resently there are thne bandsome churcties in Mïilkoolr and rnany more in 

the smunding area-all Rotestant. Millbrmk and Cavan were settled mai* by mrthem 

Irish sttlcrs, who brought their mli@ais pjudias with them. The temicm between the 

Protestants and the Caihdics is 1- in the ana, immaialioed by îhe local theairr 

company in Ine C m  B k m .  The Cavan Blazers, who also M the reptaiicm d 

assisting those in less f m t e  nrcumstances, wnc Protestants who dnwe most d the 

Catholics from the township. Alchough bow thïs was donc and who exactly was invdved 

is still debated in the a m ,  the 1- rcmains. Currwtly, cmiy 10 pr cent of Millbrook's 

popularicm is Catbolic, much lowa &an the pinaal  avemge of 35 pa cent IPSFC. 

19W. A-46). Millbimlc's Catholic services are held in the Resbyterian Church. 



The aimmercjal a m  of Millbrook was vtrtuaiîy wiped out by Tire in 18'75. The lire 

b e p  on the nonh si& of King Street and continucd east destmying both sides of Tupper 

Street, indudinp almost 30 businemes, a ptivsic schooi and numenwis residaiœs. A nen. 

mmm~rciai district was builf pciIHSifi1y aioag King Srnn, saae cf which a@n wwld be 

desmyed by Tuw in 1909 and 1960. 

MiUbroo)rls p w t h  was p d y  hampeml in the 18a .  Canada was opning up 

the west and olliring attractive land gants to thœc who wanrtd to seitle in Manitoba 

Millbrook was a sucassful business cenm Pnd Squh W.H. Sllowden F W X ) @ ~ ~  the 

business oppominibes that arild be fouad in the " ~ s t a m p "  province. The Millbrmk 

Cdonization Spdicate was formcd in 1880 and mmpriscd lad kisincssmen. Most of 

Ontario's prime fannlaad bad ken a l l e  ty 1849 making it expaisive to buy ùy 1880. 

At that time. land was the only -Me masure d woRh. Fiimung was dom cm a mas 

scale to rnafcimize profie. Yet a9 faims were bandcd down to fmily wmbers. plots or 
land were getting smaller. making it m m  diflicuit for fatmers to make a living. After y m  

or an economic ciepessioa, the m i s e  of large plots of fiee f m a n d  and the potential for 

a more successful life in the west attracted many settiers. and pruviding gods for chose 

settlers requind asMe businesmen. As a mit, hunckds of men. wmen and children 

rnoved from Millbrwk and the surroinding &van Townsbip to aüle in Souris. Manitoba 

which begme b w n  as Millinwk West To âate, Millkodr has never reackd population 

levels seen before this exodus (Sutherland 1990. p. 133). But Millbrodr was no1 1eCt a 

phost town. Those who remaincd continucd pwiding the senices requid  by residenis 

and local famers I n d e  accading to local histarian Quentin Brown. ihe exodus may 

have provided evm pater opportunities in business and famiing for those who chose to 

remain in the area (1997). 

In 1929. then was a large œlebiarion in the tom to homur Millkoolr's nvo miles 

of newly-pved rmd. This road met the four-mile strrtdi tbat t m k  people to Highway #Z? 

and it was claimed that it was now possible to iravel mcaliy anywhere in Ontario by 

paved road (Sutherland 1990, p. 133). Little did the pople of' Milibrool; d i =  the effat 

the pawd r& and the autmmbik would have on their oommunity. What was cheered as 

an advancement would later be a maja contribution to the dcmise of the village. Paveci 
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goods and services, coaüihituig to slower ean*>mic p w t h  and a decbne in the downtown 

cores in the mal1 towns. A dedine in the ddowiuown can take the kart out d cotnmunity. 

thmaten its sase of identity, and erode its hentage. Hou@ added tbat roads can amtribute 

to a change in values: - 

Urùm exprrssways and r e g i d  highways have had enormous physicai and 
Soaal imped cm tbe places wàere people live and on the snse of identity and . 
d o n  to thme places. Oid ideas and values about what is imponant 
about a place, which evdved from lzmitaiicms of gettihg arou~~d, have 
fundamentally changed (Hough 1990, p. 101). 

Millbrook's close pronùnity to hterborough makes it difficult for local busiwsses to 

compete resultiag in a hi& business turnover tate in the mmmunity. 

As time moved on through the mentieth antuy, Miilbrodç which had k e n  

describeci by the l d s  as a "retired farmer's vülage" was slowly cm the path to becoming a 

residential dormitory. Businesses moved out of the village a d  with them the jobs. Many 

old building fell into disrepair and were demolisbed. The pubtic school was closed in 

1980 and students moved to a newer faciiity. In 1957, the Millbrook Correctional Centre. a 

m a a m  security faciLïty for provincial offenda, was canpleted. It employs 

appmximatdy 250 people. some oî wbaa live withln Cavan and MillkooC At one point, 

prisoners close to release wen sent out as supervised work crews to cut lawos fm senior 

citizens and to prf' other duties around the commuai. Howcver this pro@am was 

cancelied in the early 19Ws due to governent cutbacks* In 19%, the provincial 

govemment su11w)unced that the Millbrook Canecbonal .Centre would be c l d  by 1997 

and its prisoners moved to a "super jail." To date, tbe locations of the "super jails" have 

not been disclosed and local politiciais are lobbying fa me to be located in Millbrook. 

In lm, a mal1 subdivision was built in the northesst &on of Milibroolc featuring mail 

serni-ûetacûed and detached homes. Beause there is cmiy one rnad leadhg into this 

subdivision, the design has often been criticized by residents because it has become a mal1 

community unto itself. The aaIy pople who travel into the subdivision arr 'those who live 

there, and in a sense, it is quite isolaied fmm other residents. 

In the 1980s, Millbrook had many antique shops and was a stop for patrons on bus 



tours. Antiquing was a popular anivity at rbat tiw a d  Millbrook was able to dfer tourists 

a nriecy of shps to visit Huwever, wit& the d o n ,  al1 the antique shops closed or 

moved. The bus tom stopped coming and the ckmafown feu into diapair. Sinœ 1994 

busi-aesses bepn to move into the d o w n ~ w a  ona again, not offerhg oppatunities for 

tourists, but providing services to local &idents- Tourist busiaesscs woa't o p  where 

there are no t d s t s  and wrists wm"tsït if thcm ate no busllicsrrs, thercfore seseing 

local residents appcars to k the aily business opion in tbis commun@ at prcsenl The 

ChamberoTComm«oe and tbe Downtawn BusuKss Imprwmait A n a  ~ganizations 

which repesent local busil~sses, have just bqun rebuïlding thansclws after a fifre-year 

period of uiactivity. 

THE COMMUNITY'S INTEREST IN HERITAGE 

The cammunity dœs value its hcrîtage. On two axasions when certain buildings 

were threatened, it was the local citiams who stepped in io Save thmi. In the laie 1970s. 

the Otonaba Region Conservation Authaity (ORCA) planned to Inir dmm the Needler 

Mill (see Figure 3.4) which had fallen into dimepair. A plebiscite was M d  in 1980 which 

showed the majority of midents wanted the mill saved. A mil1 cornmittee wiis fonned and . 

a fund-rising campaign kgan. Over the .vears, the commiüee raiseci $175,000 in 

govemrnent p t s  and private donations. 'k miil was Rstorcd. becoming a landmark for 

the cornmunity. OffiQally. ORCA still tetains owmrship or the mill, but management is a 

cesponsibility of Millbrook Council. Contmversy aros rhen the miIl committee was 

arbitrail y dishded by a n c i l  in 19% and sinœ Ihai tirne, àtims have had little input 

into the management of the mill. Cwncïl called for vdunteérs to help @nt the mil1 in the 

summer of 1995, and has done other miwrrepaifs. The building remains virtually unused. 

alhwgh Millbrook Reeve hilary Sutheriand said in an interview that aiuncil has plans for 

the building but because nothing bas ban finalized, those plans wm't be revealed 

(Wideman 1995, p. 1). 

In 1987 the "Old School." (see Figure 3.5) as it is called in Mülbrodc* was closed 

by the Ptierborough Camty B a d  of Education and rexnained empy lot cwo yuirs. The 

building, aiiich dates back to the l e .  was put up for sale- A number of offers were 



- Figure 3.4 Needler Mill. Millbmdc, -Ontado 

made, including sow by developers, but it was sdd for $40,000 to a p u p  or concemed 

citire~s in Millkodr who fomKd the hiîiilkmk -Cavan Cmmunity Heritage Fud. This 

organizatïon ptitiond for p t s  C m  both Millbrook Councïl and C m  Coiacil as well 

as from the prwinœ and held numemus fundraising drives. They were aMe to meet the 

purchase price and toob; ova the management of the kiilding. The classrooms were mteâ 

out to variais orgiuriizati011~ over tbe y*irs which bel@ offset the annuai $11,000 

operatinp axts. In 1994, the building was tumed over to Millkodr Council (Femley. 

1996). 

There have ken attempts to save sam of MillkodE's fine built heritage. In 1979, 

a Local Architectural COIlSCNatjon Advi- Cornmittee (MACAC) was appointcd and, 

sinœ that time, 45 buildings (see Table 33) have beai designateci under the &tario 

Heritage AU These range f m  the typid to the atypid-fiom the average family hame to 

the magnificat dwciiings and commercial buildings Millbmdr has the highcst numbcr cf 

homes &sipted per capita of any otha community in the province. Most of these 

desipatioas were made in the 19ûCk. huing the 1990s, as govemment funding became 
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Figure 3.5 T h e  OM School," Mlllbipok, Ontario 

more di flicult to obtain, fewer borneowners applied for desiption (Tinson. 1995). In 

1995, the local nwncil cut MACACs budget by 50 percent, and again by 50 per œnt in 

- - - - - -- - 

Table 3.3 Building ~crigkted Hidoricd in MitlbrooL. Ont. 

7 Anne St. 
8 Anne St. 
13 Anne St. 
17 Anne SL 
19 Anne SL 
21 Anne SL 
1 King St. E. 
5 King. St E. 
12 King St. E. 
17 King St. E. 
19 King Si. E. . 

11 King St E. 
22 King Si. E. 
6 Rince SL 
7 Rince St. 

3 Bank S t  N. - 1 D a e ~ S l .  
8 Bank SL E. 8 Daerin SL 
16 Centre St 6 Gravel Rd. 
32 Centre SL 1ClaySr 
3 Charles St. 6 Main St. 
6 Charles St, 6 Marshall St. E 
24 King St E. 6 King St W. 
26-28 King Si. E 8 King S t  W. 
37 King St E. 10 King SL W. 
41 King St E. 11 King St W. 

King SL E 24 King SL W. 
74 King Sr E 33 King SL W. 
75 King St. E 36 King St. W. 
10 Prince St. 53 King Si. W. 
90 Prince St. 60 King S t  W. 

Soure: Village of Millbtook 1997 

1996 leaving the d t t œ  with $500 for Che - MACAC bad km in the prelimlnary 

stages of having the downtown wre of the village designacsd a Heritage Disoict under the 

provincial Haitage A* which had been gïven approval by a previws cauncil. This would 



have ensured that any further mmvations in the dmmtown be done in keeping with the 

architecture and style of the existing hiilduip. This m*ect has kea pstpond. The 

organizatioa's minutes fiom &tober* 1995, stated: I t  watt a g n d  the Heritage Dstrict Plan 

would be put ai hoid ma1 such thne as a thcrr was a village a m d l  m m  sympathetic to 

the heritage n d s  of the arca and was wiiiing to give the thnr suQQOCtR (MACAC 

1995. p. 1). 

MACAC has also inïtiatcd a p t s  saks ciunpaign feanmig sketches of bistcnic 

homes in the village. The postcr was spoaeacd by ld MIICSS peqie and is a f f d  for - 

sale for $5. To date,. m m  than 100 posters have kai d d .  The orpanization is noa. 

looking to outside srwces to sel1 thcir FIS. This canmiüec wanted to rehndle interest 

in local heritage by rcsean:hing. dcsipïng aad phting a wallsng tcmr brochure which is 

aMilaMe fiee of charge. The ûmchuns w a c  issuai in the sping of 19% and have been 

well received by residents, busimsPes and vigitom with m m  tbm 1500 brochures king 

picked up dunng i!s fusi two months. 

The Millbrook/Cavan Histoncal Society was estaùiisbed in 198142 and has a 

membership of 40 people. Its objective is to educate and pnmde local heritage. Members 

of the prwp an extensive history of the c o m m e ,  This Gncn & Ple- Land: 

Chronicks of Cov~ Township. which was printed in 1990 and sells for $25. Sales of the 

book have been bnsk and to date 2.00 copies have been sold (Gfeenberg 1995). E v q  

tu.o years. the Historicai Society hosts a House and Garden Tour where visitors and 

residents pay $10 and are! given a tour tbrough various homes and gardem. This bas 

become a popilar ment The tour in 19% ama*cd close to 600 people. 

The Nistorical Society bad renteci a clasPrnom at the Old Millbmok S c M  wheie a 

varie@ of photos, dispiays and artif- were kqt. Like a museum, this rmm is opened 

for public viewing during speclSPeclal commun@ events. Howwer, in Deœmber 19%, the 

Historid Society s î d  its anifam and mwed its meetings to arother location due to a 

rent increa~e from the Village C o d .  Mnn bers are searching [or anothcr locatim for its 

museum. 

A Fire Fighting Muscum was established in Mar& 1993 when firefighters were 

awarded the use oT a vacant fire house at 3 Hay S m t  (see Figure 3.6). It is a small brick 
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Figure 3.6 The Fimhail Museum, Milibrodt, Ontario 

building with hvo s tays  and a hose fawer. Tht firefighters are collstantly funciraiking to 

add more firefimting attifa- and npair the building. Respmse fmm the pubiic has been 

positive (Auchtedonie. 19%). 

In 1990, the Village of Millbïook rieceived a $200,000 p t  h m  the provincial 

government to miialize its downtown core. Fdlowing the lead oT many other 

communities. Millbrook npid its streetlights with reprcxiuction Victorian street lamps, 

repaired the sidewaib and installecl interiocking ûrick, buried overhead wires. and 

purchad new phage containm. 

In 1992-, a not-for-@ t theatre company was estaMished in Cavan. Located just 

outside the boundanes of Millbrook. the 4th Line Theatre has bem tremendaisly suarssful 

receiving aatioual media attentian for many of its works including the play The Cmimi 

Blazers. (see Kgure 3.7). The theatre' s anis director, Robert Winslow. estaMished his 

theatre on his Cam which had been in his family since the 1840s. 

Mr. Winslow's maridate bas been 'to presewe and prunote our Canadian cultural 

heritage through the developmnt and preservatim of regionally-based. environmentally- 

stageci. historical dramas' (Clainmnt. B 1). Besides me Cowui B k r s .  other play 



Figure 3.7 Promotionai Pastard fmm The Cavan Blours 

producd include The M d e  Tmül, basd on the lives of Susanna M d i e  and Catherine 

Parr Traill. 7hp Grem Fu*-. twhich degicted the lire of a Pm Hope hi@ \\in daredevil. 

The Winsiows of Derpmre. based on Mr. Winslotv's lamil y history. Seton which 

dramatized the life of Lindsay author Emest Thompson Seton. and fw an upcming 

season. The Bell ofBatoche. This play is k e d  m the rival- behsreen Millbmok and a 

Metis cornmunityin Manitoba A Metis church. which had been destroyed by fire during 

thc Riel Rebellion in Lm. had its bel1 stoien by three members or the Durham Regiment 

ivho lived in Millbmok. The bell. which weighs behveen 35 and 40 pounds. had been in 

Millbmk since that urne. Ir was used as the fire bell. hidden in basementt and buried in 

the mud on the bottom of Baxter Creet and eventually placed on display in the Millbrmk 

Legion. The bell cvas stolen fmn its glas case in 1992 and its whereabouts i s  unknown. 

The bel1 is an important spbol to the Meu's m m u n i t y  as it "stands fm the pide and hcip 

of the Metis people" (Rock 1999. p. 8). and was the subjeci of a playkleplay in 1994. 11 

reflects Metis sentimeni of hir Canadians take Crm i k i r  people with little regard for the 

implications for their actions. 
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Today the nation-fonning le- of Lwis Riel ami Oabriel Dumont still 
rescmates thmighout the gently muiiig geupphy on the "other side" of 
the Rob's-egg-b1ue Gabxïelb Bridge spanning the Soutb Saskatchewan 
River. And the local Metîs? Ahshin@y enou& 109 years later in "the 
mie nath sûmp and f n " .  tbey ranaÉn IargeIy landlas, impoverished 
and without self-determinaiion ( R d  1994, p. 8). 

It is Mr. Wmlow's intentioa to mate a play abwt the le- of the bel1 in a moperative 

effort with the W t i s  communiîy as a gesture of healing and nnewal. 

In 1994, Winslow was pesented with the Tourkm Ambassador Award by the 

Peterborough Kawartha Towism and Convention Bunau The thaia has kcome Cavm 

Township's largest employer and draws appmximately 7,000 pople pr sumer to the 

area Although there are a large n u m b  of visitors cuning to the theatrie. located only one 

Ialomeîm from Mill- few of the parnias aaually make the detan io visit Millbrook 

Presumably, this is because thm is viriually nothing far a tourist to do while in the viliage. 

Services, such as a hardware and vide0 store, are available for local residents, but there is 

little in the way of tourist shqqing a d o a s .  The village has four restaurants which 

can offer various foals and dining experieirces from hambqyrs and french fnes to a Ld 

pub. When the theatre fÏmt openeci in 1992. effonî were made to cooperate with the 

businesses in Millbok, but they were umccessf~.  ln late 1996, communications lines 

were again opemd betwcen the village and the theatre to detennine ways in which they 

might coopera~ aad madinate their advertking and pmotion. 

Milibrwk also has a 72 acre park wimin its bwadaries. Owned by the ORCA, this 

land includes wallon$ trails through a mal1 forest, a rnül pond on Baxter Creek, and an d d  

mil1 whose history dates back to 1834. This is a popular area with residents, and was 

recently the centre oicoatroversy. In the pas& the park area was available d y  for psssive 

use. In the winter of 1994-1995, attempts were made to extend the use of the area to 

include saowmobilers ihn>ugh a trail systea~ which would link this area with others, 

making it possible to swwmobile acniss large distances throughwt the province. Some 

residents wanted the area resemd for passive use ody, others mprd it as a means for 

btïnging tourists to the village. This issue was widely debated in the cammunity and had 

the potenbai of pnnanently dividing residents almg two fronts. Much to the cndit of the 

two p u p ,  an independent mediator was kought in and a workable solution was reached. 



- Now, a snowmobile trail from the Ganataska Forest does wme into MiUôm& but not 

throughthemmdtiveareasofthepark 

Recently, a series of @ai evenings was heid to œlebrate local herïtage. On 

kbniary 24,1995. and kkuary 23.19% a Mtage Event was orgmkâ by the local 

newspaper. The R@ple. It was an evenhg d stoiytelling, where a few local citizens were 

given the oppornmity to teil the cunmunity about wbat liie was Wre in the area rnauy years 

ago. Both ni@& were highiy successful with an attendance level of about 150 people- 

more than 10 percent of the papdaticm of Mililma&.. On two ocher occasions in 1995, the 

4th Line Theatre spollsored a series of evenings of traclitid Irish and Celtic music. 

Again. these events were weîi anended by local residents. 

In 1996, a uew commitîee, Millbrodc Conservation Association (MCA'), was 

fonned in ~ ~ s p o n s e  CO a new houshg development p m p d  for the town (see F igw 33). 

The housing development of appoximately 80 homes, to be located an the mrth boundary, 

was approved 10 years preMousIy. but had been put on hdd by the developer. In 1995, 

Schickendanz put forth his propcxd for the housing developnent and cries of protest couid 

be heard throughout the community. Citizms did not want an increase in prolieriy taxes 

necessary to senice this subdivision. ûthers were opposed for environmenial reasons as 

the land on which the deveiopment is to be built contaias a series of anMan wells and a 

mal1 creek. The land is considenxi quite swarnpy and members of the cmmittee stated 

tbat it warld be unfit for housing. Others in the comrnunity sec the bocising developaent 

as a way of gtting m a e  people into tk village and making the businesses on King S m t  

more viable. 

ROLE OF COUNCIL 

Little bas bem initiaial by local pditiciaas over the years to preserve Millbmokls 

heritage. Buildings have k e n  saved by residents and the management of those buildings 

has then been handed to Council. In 1995, sane building owaers made umpproved 

changes to h i s t o t i c a l l y d a i ~  buildings. Coumil had the power to intemene to ensure 

the changes reflected the historic nahm of thc buildings, but it did n a  M i l l h k ' s  

Council dœs have the authority to do more to save its heritage. The Village of Millbmok 



Officiai Pian stated in Secu'on 2, 

1 t [the official plan ] provides direction for order& and consistent 
developmnt desi@ to p ~ a r  and eahana the existing 
midenthl nature and historicd cbaracter of the Village, whik 
paviduig direction fa the mncinuaf devdopnent and enpansicm 
dexisting CStaMished commercial scda. ami the developncnt 
of the indusuial activity withh tbe mmicipality (1987. p. 7). 

En Section 3 it added, 
Lacal interest in the histocicai cbaraacr dtk Viliage bsrs ~sulted in 
the restoration d Neeâier's Mil1 aiad the €-on of a 1- 
Architectural Conservafion Advisory Committee. It is anticipated 
that the idenaficati011 of buildings Oc hisioric architectural in- 
M l  encourage local interest in the maintcrmœ and upgding of 
private piopcrties(19B7. p. 3). 

The Officiai Plan gives ~ ~ 1 n c i i 1 0 t s  the power to detmniue tk impact o h  structure king 

constmcted next to a historic building. Council has the expertise d informed MACAC 

mernben. but this cornmittee is not involved in any a p a l s .  Section 5.1.9 suted. 

Numeruus buildings within the municipality are ot architectural 
design which is of historid si@ficanœ to the Village. The 
redevelopment or remvation or such buildings. and similady 
the development d new developllents adjaant to such buildings 
may detrimentally afkct the extended lire and historicai value of these 
buildings. As such. each proposal for redevelopment, renomion 
or mw conStrrrCUon within the municipality shall be miewed by 
Council with regard to the effkct such developmat may have on 
buildings of histarical architedural signiCicance ( 1986, p. II). 

In 1995, an automotive p a g e  was cottsmicted on King Street. To the West is a 

f m  implements dealer and to the east of the garage lies one of the most drarnatic hisMc 

homes in the village- Although it was ptif>ring to have an entrepreneur e m d i n g  his 

business in the village, the imgaci or the garage on the historie house \va5 not taken into 

consideratm as dictated by the official plan. This cvould n a  necessaxily have pre~ented 

the cmstruction of the garage. but the impaa analysis would have achmledped the 

importance of heritage within the plaming coniext of this village and demmstrated 

Councill's commi trnent to herîtage protection as stated in the official plan. Mill brmk 

C o u d  has the authority CO intenrene to Save local heriiagc, but ranly does. This is cause 

Tor mnœm. The provincial planning act devolves to municipalities the power ta protm 

heritage. but if a cmmunity has a cocnial for which hmtage is n a  a wmity or dœs  no! 



consider it in its planning hcm is this heritage goinp to be potected? 

Although certain pups have put fonh an effbrt to save some aspects of 

Millbrook's herhge, more could be dom. Rrhaps their limitecl impact is due to thc fiacl 

that d i  these p p s  are woiking iadcpaidaitly ofeach otha. a poblem round in many 

smdl tm~ns. These p u p s  have a a m m m  goai of porccting k i r  village's heritagc. but 

thqT t a k  differcnt avenues and ai different rates of spad Many of these m p s .  such as 

the Historical Sociec and ihose who attended the Hdtage  Event, are cmposd cf older 

Utizens. usuaily more than Sû years dd. While beritage does play an important role in thc - 

lives of certain pewpie in the commun@, to ahers it does not. Many see the vacant 

buildings. as a M t  of the &on w poof bus- planning. and cannot envision a 

herhge tounsm program as a solution to this poblem. 

Millbrmk is not moving bacbardSI The population is increasing evev year. B is 

an active community with sparts and leisine activitics for young and old alike. Many home 

owners take @de in restoring their older houses The Garden Club is popular and many 

people are putting in large, rambling garde= sunilar to those found in the last cen t u .  The 

eillagers are Rilling to share their beauty and M t q e  through the House and Garden Tour. 

Some services can be round in the tom. but the rnajority of shopping has to be done 

elsen.fiere. There is a wst m u r c e  in this cwnmunity. but it is under threat from a 

rdon and a disinterested corncil- 
" 

In conclusion. Millbrodr is a village samrhat isolateci by its location fmm the 

fast-paced w d d .  I t  appears to be a residentiai donnitory where most of its citizcrw worlr 

outside of the cummunity. Indeed, if one lives in Millbrook. a caris a necessi-. It has an 

interesting history. which is capitalized on by a local theatre compam. It has a nralth of 

architectural heritage and when this herikqe is thmatened with dernolition. local citizens 

b e r n e  activists by banding together and saving what is important to the ammunity. 

Howreeer. this interest does n a  appear to be felt by the local plicicians. ïheir attitude 

tmwrds heritage demonstrates thai it is not an a list d pionties, despite the Fm thai it is 

spsifïcûlly highlighw for prm*ion in the W~ciai Plan. The respaisibility of pesenting 

i d  heritage has unoffiçially kmme a responsibility d the res-dmk not the municipal 

go\rernrnent as outlined in the On& Planning ACL 



CHAPTER 4 

Determinimg the Supply of Heritage Tourism Resources 

niis c k p r  examina, using a variety of amcep&. the poteatial of small toms to 

supply heriiage h s m  oppomiaities. For the pirposes of this thesis, ''qply" comprises 

the natural and human-made faitures which provide. or couid reasoaably be expected to 

provide in the funirr, opportunitics for heritage tourisn (Wall 1989, p 9). Assessing the 

suppiy of heritap tourism murces  enables a community to understand the range of 

resources availabie as weli as th& cbaracteristics. It can reveal hiddm assets or gaps in a 

potential program. It involves seiî-identificaîion to detemine the tmth bebind îhe s t q  of a 

community. 

Commety cuihval -sm needs to build mtirelv on local cfiaracter. the 
genuineand unique qualities of an ana, fhose d~arities thai are not 
necessarily exploiteci elsewhere. creativity and mithfulness in respect to the 
locality or community. There shauld be m ptasim that the tourist is 
somewhere else (Moulin 1940, p. 25). 

An analytical framework was ciieated as weli as an inventory and these were used to 

examine the case study area The analytïcai framework to detemine supply combines 

Dahms' four factors of a successful community with the 4 A's of Tourism. The factors 

used in this thesis to assess supply aie: attraction, amenity. acœs, envepfeneurial effort, 

accommodation, marketing, as weU as ampetition and visiter sexvices. T b  factors are 

in no panidarorder. Eadi one is a aomponeat of a whole program, each one important 

fa iis amtribution to the whole. They are inter-related and interdependent. Residents of a 

community must be fuüy peparcd to warL togetkr to achieve a axnmon @. They must 

be willing to take cm the long-tam management and monitoring of the pmpm to ensure it 

wntinually rneets the nceds of the canmunity and tourists. The comrnimity must take the 

steps ritcessary to p o k t  herirage feso~lfca. Acmrdingiy, a fuicber factor, "readiness" in 
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the development d a  heritage tounsm program bcrn identifieci and is discussed in 

Chapter 6. 

COMPONENTS OF A 

1. Attraction 

COMMUNITY 

Resiâents of srnall toms must u m w r  the elemenu, such as isritage. that aiIl 

a m t  tomists to their cammunity aahms disawered in his Rsardi that geoetaphers 

o v e r l d e d  the rde a stock of hentage homes can play in a t m .  ïhey on act as a 

stimulus Cor ecomic activity or as an enticement to urbanites and entrepreneurs io 

purchase a home in the wmmunity (Dahms 1991. p.6). But heritage is more than just thc 

physical manifestations of the past. 

Moteover..it includw the intangible elements like fstivities, pries ûnd 
traditions. It takes into account the spirit. the myths and symbdism 
elaborated over the years by peupie. "Hniîage is a living t d  that musi 
give us a picture of omsclves. It d e s  us to continue developing our 
t e m t q  and leading air  lives in aawdance with our foreka& pnius" 
Manin. 1978: 171, (Moulin 1990. p. 16). 

Identifying heritage resources is n m a l l y  wnducted thraigh an invent-. Althou@ there 

are many techniques for mmpleting a heritqe inventory, the methcd created for this thesis 

establishes the link berneen the tangible and intangible aspects of a cmmunies hist-. 

A ctiticism of inventory procedures anses when an 0-1 is placed n i a   lis^ This 

placement ackncitvledp that the otgect has a pariicular value. k i n g  other objecis off the 

lisi. infers that they do n a  have the same value. The heritage of a mmmunig does mi lie 

solely in specific buildings m objects. but is also in its culture. its hist-. and is furiher 

enhanced by the cornmuniiy's bui li archi teaure and other physical objects. The vaiues of a 

community are mflecccd in its heriîage (Stovel 1994). The values give the intangible and 

tangible heritage t e~~ l r ce s  their meaning. thereforr, heritage must be seen in contex1 to be 

full y undersuad and appreciated (See figure 4.1 ). 



Figure 4.1 nie Dcvelopnmit of Community Heritage 

Culture ûbjects 

The invento~ created for lhis thesis takes a more holistic appaach to heriuge than man- 

others Rather than k i n g  a listing darchitecturai a built historical m u r a s .  this 

inventon. atîempîs to &-ne the comection ktween both the tangible aspects OC a 

cmmunitfs history and its intangiôie resources. ln this way. a mmunity  should be able 

to assess whether any heritage themes can be idcntified. For example. a ammunity may 

have a stock ofold factories which have been abandoneû and ipored by rrsidents for a 

num ber of W. Tbe inventg. should be able to detemiine the quantity. quality and 

accessibility of these fxtory buildings, the tangible aspects. But there couid be much more 

to enhance this heritage rrxrirce. What is the h i s t q  of the facton? What d e  did thc 

Sactory play in the cmmunity-was i i  the antre of employment. fecreation. social 

actikit ies .  etc.? What stones or folklore are ;ssocia?ed with the factmy-are there an] 

Iegends, prominent empioyees. disasters. or miracles in\.olvinp thc f ac tq?  Whai \cas 

pmduced and are there any industries or businesses in the commun@ which pwided 

pnducts or semices to the factury? Did factory omets build homes C i  their employees? 

If s a  are they still standing? Are thm artif- within the canmunity which -Id be put 

on display or. better yt. could a museum be created based on the ractory histmy of the 

commun@? Are there famer employas or k i r  children who awld bccome invol ved in 

an oral history event ai the f'? By this example, one can see how a panicular heritage 

resource which may have ken i g n d  by the annmunity for man? y e m  could be useci as 



- the basis for a heritage tourism propm by connectinp che tan@Me and intangible ;ispects of 

the resoum. 

Millbraok's Inventory Rcailts 

This section d l  p~sent the resule found in Qdi -te-. Ftom the intrentoq OC 

rexurces, it is possibIe to se connections berneen same of ihe categories and the potential 

developrnent of heriîage iounsm themes. hn the specific results. sëe the annplewl 

inventop (see Figure 4.3). 

ûrdovician Vemlam formation and the Middle to Uppr Ordo\ician Lindsay hnnation. 

The Lindsay hxmatio~ which is most predominant in the M i l l b b  consists of fine- 

p * n d  shaly limestone with a thick layer of drift wa the W m k  (Ministq of Northem 

Affain and Mines 1985, p. 14). The Ordoviàan mks are underlain by Candian Shield 

rocks formed by erosion and ancient mountains (Exlestone 1985. p. 13). 

The d e y  wheie Millbrodr is located is a result of glacial activie during ihe 

Reistocene period of the 1st million years. particularly the Late Wiscaisinan p * o d  which 

lasted appmximaiel 1- 13.000 to 10,000 yam a p  (Minise  of Northem Aff-airs and Mims 

1%. p. 10). Durinp this time tkre were man' priods of glacial and intglacial activity. 

each one lasting thousands of yam The e f f w  of iœ advancing and retreahg ieft a 

distinct impression on the landscape d the area. The Petexborough and Kawartha arcas are 

Icmted in a drumlin field. The Millbrmk ara  was pari of a glacial lake h o w n  as Lake 

Peierborwgb which ccwend present day R e ~ ~ g h  to Rice Lake with finprs ninning 

dong whai is now Baxter Creek (Adams and Taylor. 1985, Borg, 1567). 

M i l l b k  lies in the OIonabee River watershed. Because of its )-ion in si 

miati\-el' flac area ieft behind by Lake fieteckmu@. the land has difficulty draininp and 

tends to be swampy- According to Taylor. the area would have been mnsiderably more 

s1wnpy befare Europan settlement when drainage w u l d  bave been impeded by large 

LE=. etc ( 1985, p. 68). The Millkoolc ares is drained by Baxter Cmk wrhich nows in to 

the Otonabec River. Although the Petefborough a m  is one that is cnisidered Ieasi 











susceptible to flooding, Baxkt CRdr dos have a tcndeucy to overtluw its banlcs due in 

part to the incrcased flm T I  sping NwlCas a d t  of urbsn deveiopmnt (Taylar 

1985, p. 69). Baxter Ci#k is Aiunmeci in M i U M  w> create the Nccder mil1 pnd. There 

areavarietyofsmallczuks wùichstemfiom~CRdrandmcandnthiwghthe 

village, amd these were usd fa miUing in the 1- ccntury. M i î I k m L ' s  In@ waier taMe 

dœs  a f f d  beacfits to its ItSidcnts. G a r h s  art lush in Millbrook ami when other 

communities have airnt lawns in August, tbc la- în Millbrooir rrmain gzcen with Iittie 

watering. Tberc is one wcâiand (callad a avsmp by local rrsidenîs) l d  at tbe nonh end 

of the village. This paral d land is slaîed fa developnent wiOiin the next year. 

Millbmok is a dus fa d 1  mimais and brda as w d l  as dem. The nature tmïls 

on Medd's Momtah pwide an oppaamity for popk to eaPy a smaU fomt with its 

native plants. 

Although not within Millaook's boundaries, Che Ganaraska Forest is 

apXUnately 7 kilometra suuih of ik viliage. It consists of 4.100 haaresd refomtcd 

land with a visitors centre includïq several large buüduigs such as a kitchni and dining 

hall, dormitories and eymnasium. The fbmt hss a vast potmhal for m a e a t i d  tcuuism 

through its mil system including cross counq sloing. home bsck riding, mmtain biking, 

off-maci mot~cycling, snowmobiling, day ami rcsidential ampine. The Garniraska Forrst 

is desaikd as the ôest kept LÇCreational semet in muthem Ontario and efforts are uadenvay 

to develop it into a viable tourism centre (Ciaiaraska Regkm ConsewaPon Authority. 

1995). 

The naaual aspects of MülbmlZ s bnitage are na +cal of the area and muld 

not, in themselves, k uscd as a basis for a herime tourism program. However, thme 

natucal aspccs amtribute significantly to ?he 8mctlity of the culnual laadscap, and 

therefore, tbcir impaiana in a hcritage tourism p o p m  shauld k reqpized and 

pmtected. 

m v e  ~ - M i l l b m o k  das have a Native history. but it has not bcen tboroughly 

mmched The land that would beoome Cawn Towllship and the Village of Millbrmk 

was purchased by the British from the Mississaup more thau 200 years ago. 



Accurding to Lt. Govmmr Simcoe's map of lm al1 the t e m t q  
em of b k e  Si- and south of the Tmt Severn watcrway had by 
1791, been bought by the British, sumndctcd by the Mississaup in 
1784.1787. and lm. This amad011  had been d m a i  in 1805: 
thou@ final extinction of Indisa title rvpp mt achieved until 1973 
(Brown 1990. p. 6). 

and they left the akca ( B m  1990. p.@. 

A larp arctiaeoiogicai site was formd in Uic 1961 m a f~na  in Mount Reasant, just - 

10 kilometres mrtb of Miiikmk The site pwcd  to be the d u s  of an Iquois village. 

about 15 to 20 acns in si=. It was the hane forappon'matdy 1.000 pasons who lived 

there. MO to 600 yaus W. 

The Old S c h d  in MIlbrook is said to have been kult on an Indian campsite. 

According to Art Beaver. a gdua!e sadcat at Trent Univdty studying native 

communities south of Rtcrbaough, Methodia acoounts state evangelists travelled through 

the a m  holding payer meetings with native and non-native p p .  These meetings wcte 

calleci camp or tent meetings and were c c m d d  in the early 1800s. As Beaver stated, if 

the area is na one oT caitcrnpolary Indian actïvity, detemhing the native Insmry is very 

difficult. Although the Eumpean salement history is weU researckî, its pehistory is n a  

Unforninately. the native hi- of' this cultural landpcap bas been vimially ipd. 

Famiu-Althwgh Millbrmk is a village, agriculture has played an important d e  in iis 

history. It was the a>mmercïal centre for the sumunding townships, a place w h m  

farmers could pircbasc equipment and supplies. visit i& doctor, p to churcb, post a letter 

and meet with colleapes. Aithou# not n>w as prcvdent, the iMuence of famu'ng in the 

community can still k felt The village is sumnded by the rolling fànnland of Cam 

Township TaIk at the local basebail diamond is about haying and livestock. Famine is 

celebratcd thrwgh the Millbrook Fiair. Mapkfest and, rrs of the summer d 19%. through a 

iânners Market. But Millbook is no longer the commercial antre for fa1111m as thcy 

must p to outside ammunicies to putcbase s@es and sell their crops. Fanning is 

changïng with <shndogy. Dairy fanning can mean produang milk for Canadian 



consumption or shipping the embryog of suprior catile stock to fanns balf way arwnd the 

w d d .  Altbaigh farming is a traditional way d lire in this ama, f m  are divetsifyïng 

their metbods- 

labels as weii as C I  g i n g d w d  at the @bled ends. The original o w m  cf the hous ,  

Mr. T.B. Collins. uscd to entertain people of prominence, inctuding Sir John A. 

Macdonald. The buse mnained in the Cdlins fmily untiI 1956 when it was sold with 
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most of its original fumishings If this hws were laated in the United States. t h m  is a 

good chance it wdd k to the public with a s ip  " M n  A. Midomid s l e p  hmw- 

Anotber home of si-cana is the Ontario Cotiap (see Figure 4.4) located ai 3 

BankSmetItwskultin1~7mtbebail;sdBerrtnC1#k TheoriginaifmtdoaoT 

the propeny actuaily faces the aat whicb waild bave bccn tbe f b t  "road'' CO the pmptrty. 

The haise is wrppped in a full-Ien@ vaandeh witb an awaing &ad scailopd trim 

adding to the romance of the -. A d g  to the Waücïng Tour of Hi-c - 

Millbrook, "the exotic ardiimctmî styk was mudi favancd by British balf-pay 

who carne to Canadaafttr the NPpaleOlUc wars aingiag Mtb hm memorïes of faeip 

building d e d p *  (MACAC. 1996). 

Figure 4.4 Ontario Cottage, Boak Strrct, MTUbrwk 

S ~ i s a a s  - Millômok's streetscapes are s-c plîhough more could be dme with 

landscaping. Attempts have been made by vdunrm to plant trees in areas aimg the roads 

which w m  void of trees. The= is one single-vehicle laaeway, Cdlins Lane, which is 

mainta id  by private citizms. The 1- o ~ ~ q  mapics and unpaveci road provide a 

taste of the sttcctsqxs d 100 yeam aga. There are few benchcs in the village for thoee 

wanting to mt. FaIknet maintains that bencbes are important if a cunmu~ty wanu to 
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amact pedestrian aafiic. "It has kca that you can measuh how civilucd a City is by 

the oumkr of places to sit clown" (Fdkncr 1977. p 166). Thcre is rrpioduction Victorian 

sûect li@tiag in the downtown axe* but modem lightig thraigtmut the rest of the village. 

There are w pibiïc p r b s  in Miilbriook, bowever bas b discussion d a  gden 

Piants adâ .to the amenity cf an area, Wthy planis in a healthy community. poviding food 

for the senses of sight and srndl. T&rr is a large ptwk wirhin Millbmk's boundacies, but 

i i  is owned by ORCA. It amtains the mil1 pond and a small forrst with a number of hiking 

traïls. Thm is dso a d l  paik wiîh a playgound downtown behind the Lqicm. 

Commerce. Industry- As stated pfeviousIy, Mülaook tuas a oommercial centre fa  

surrounding township and mas id  of many shops, banks. hotels. offices. and mills 

during its history. Many of the historic buildings had a varie@ of' uses over the years 

There are approximately two blocks of stmefmts on King Street which are used as shops. 

some of wbich have beai mtored. Tbe v a r i e  aî starefmnts add to the intcrrsting nature 

of downtown Millbrook. for example, the arched windows oC the flower shop amtrast 

with the large c l d  îicmts of the art gailery and real atate office. Some storefronts have 

been alrered reducing the historic impact of the buildings such as Jœ's Barbershop where 

the original an@& entranœ har been e n c l d  Wind a w& fgadc with an aluminium 

screen door. Hstoric storefmnts consthte an excellent riesourœ which can be used to 

attract visitors. 

The narruwnm of individual s h q  adds vari* within the overall 
frarnework of the stmt wall. The storefiont Mndows p d &  a new 
adventure Tot the pdeseian every 10 m -5 C e t .  The amhination of 
these features aeaics the Iand of s e t  environment that seems to attract 
so many people (Cappe 1988. p. 18). 

Si- on the storcfmts are anothcr important collaibutor to the e p e .  Sonte 

business own«s am nspcdfui of tbe M e  of îhe dawntowa and offer band-micd 



si@ in keepùig with their building. Howevcr. tbere are some buildings. such as the 

C a m  Township M l ,  ~ k é r ' s  and the Toronto Dominion Bank, whose W i t  s i p  with 

Millbrodr is the iocatim of tbc &van Tawaship hdumciprd Office, considcd one (be mt 

i m p i n g  buildings in the towa It i dm dr idm of the local The tom bas 

a small fire hall, wbich has bcen desipa&d, and is now a muscum. a library located in one 

of the shops in town, and a post ofTi- built in 1939 which is dcsnibcd by MACAC as the 

last art decostyle poet f l ~ œ  M t  in Canada 

Some -al hldîngs of note in Minkook iadude the Millbmdc Bank the 

Waverly Inn and tbe Nccdler Mill. 'Inar ùuildings are mt opn to the public but may be d 

interest frorn an bistoncal architecturai viewpoint. The Millbmok Bank. iat 14 King St. W.. 

\vas built by businssman Alexander F;erguxm to lease to ihe local banking carnpany in 

1880. It is charaderiacd by a numba of architechmi fmres typical of thc halianate style 

such as ie Mnay of windcw styles, the enclosed balcoay and it9 mofiine which features a 

pedimented projecting fmtispiece. T h i s  building stiU ~cains man' oC its original Ceanires 

and is now a private home with apartments 

The Wavedy Inn, located at 6 King St. W.. was built in la18 as a thme-smy 

hotd, restaurant and boarding house by John Gillofi. a cabiat maker and funetal director. 

This building is a testament to Millbrooli's boom yairs of the last antury. The irnpasinp 

façade has been restorcd over the last few yars  and the building is now an m e n t  . 

cornplex. 

Aldiwgb Millkook was a milling centre. d y  one mil1 mains. The N d e r  Mill 

located cm the Nadla Rond oa MiII Street is pertirips the pre#iest spot in the village. The 

pond and i a  spillway are amacti-vely framed by Mdd's Mounrain. the 72 acre park owned 

by ORCA. Thne mills were kult on this site, the first in 1824. The second was 

constructed in 1851, but was d e s t q d  ôy fire. It wap replaad by the -nt smaller mil1 
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which was moved here fmm Cedar Valky. Restntly, thïs miil is vacant and under the 

Stes'SlfdSbip of the Village of M i I l W .  

Schwis - There were a number of &mois in Mülkodr. both primte and public. The first 

public school was a sdl0110-rnom klkbng kiüt in the 183U6. Laricd on Swvdcn k. 

this building is ww a pivrte tcsidcncc. The mœt imprrssive ku1ding in town is The Old 

Schod. built in lm, located half -y up the dley  si&, it is visible as one drives south 

into the town on County R d  10. Surmundrd by ûœs, it msLes a distinct impressicm 

with its large arctied windavs. its brick f w  md many mtra~xs. It hdd eight 

classroans oa two levds mth two -. Scboois play an important rok in the bistory 

of communities as they were the a n a  of social occi-vie. Ciass lis& and photos, as have 

been found fa this cunmunity, provide a mcmi of studcilts and tc;u:hers and often. 

teachers played a l e a b h i p  d e  in the ammumty. Gencdly, school remions bine 

togethet d& of fonmr students sharing rnemOIjcs of childbood and Iife in Ihe town. 

Am. Culture R-The history of Mllbimlr and C a m  bas ban cdebravd 

since 1992 thrwgh the hislorical dramas of tbe 4th Liae Theatre. It attrads. on avemge 

7.000 visitors egch summer, 85 pr cent c# whicb reside within a half bau drive of the 

theaae. The midents  of the area wrote a ba& (Browa 1990) about their history, the 

profits king dcsipated for the d a  museum. is also a FiR Fighting 

muPeum in town run by the Fire Figh8em Assxiatio(1. Thcre are two art galleries, and a 

numbtr of 1 4  d s t s  opn theif studios to the public at various times thmughout the par. 

As mentioncd eadier, that are a number of cdebrations held during the year such as 

Canada Day. Mapkfest, Millbrook Fair and the Senta Uaus Ruade. Rcsidene participate in 

many recrieaticmai a*ivities. As in mœt Canadian c~mmuni t i a  the arena is the busiest 

spot in ?mm during the wintcr mondis as it is the venue for hockey and figure skating as 

well as a numkr d hodccy touniaments. Millkook is al= home to branches of the 

Masais, Odd Fellows. The Royal Canadian kgion and Liais Club which mmhnt to (he 

beriament of the area through a vaiiety of dierity work. 



Reiia-Thtrie  are three churches in Millkodr &ME back to bcfm the ûnn of tk 

century-ail PmtesUmt. St Thomas' Anglican apacd in 1858. St Andtt~?'s United in 

188, and Orace Resbytaian in 1897. RrhPps the most imposiag ch& in the village is 

St A n W s .  wbich when it was Mt, wrs coasidcred tbe fincst chwch hitdïngs east 

of Tomnto. The audiuxiwn was abie oo smt 430 and ttœ MOOILjes were to hoid an 

additionai 350. ln 1940. the Mamies wcrc femovad ad a large staillcd dass windm was 

installed (MACAC. 1996). Church bcU music stiil tcsounds fiom this building twice p r  

dayandcan beheardalLovert&vii~ 

Chur& manseshavechanpiha& w c r t h e y e a s d  raneareaowprivate 

residertca whüe ouiers. such as St. Thomaz'. are in modem homes- A prc-vious tectoiy 

for St Thomas' was the Rcv. Canon Allen Houat at S King SL W. This large home was 

also echoes the Itaüanate Uifluc~lct with i*l bay wiadows and encload balcaay above the 

front doa (MACAC. 1996). This home is the pivate midence cf prominent dst ,  

George Raab* who ope= his shdio to the pubiic at various times thraighout the m. 

in s m d i n g  Cavan Township. Cemeteries were thougbt to emit &ases which could be 

pose a health risk to people, thedore. mœt ccmefcrics were piaced ouiside d urban ams. 

Cemeteries p i d e  a wealth of iiirixnkon to those gemdogy. As wdl, they 

can be a reanû d a  community's history. its traditions and events. Wily apcratjon of a 

cemeiary isquires C#X]Cd-keeping which ~n be available to îhe public. 

Omerally. one l~corû is used f a  every decead pisai in the ccmetery, 
and will amtain informaaicm such as the name and age of the Qaascd 
perscm, the h e e  and addres of the next cf kin. the place of tirth and 
death, the cause of death [ d y  randrd ww, but originallv was quite 
commm because of fcar of infedious discase], and the l d o n  of the bkal  
(Rodman. Caryi and Warren 19%. p.3). 

Cemetenes can aiso be used as a teaching tod fa abjects ranghg from the environment to 

mathematics (Rodman, Caryi and Wamn 19%, p.2). 

Candian kgion. Trophies. medals. phomppbs and ocher memorabilia of miliiary 
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Cavan Township. Govemor Simcœ bepn o p h g  up ibe land norih d York (now 

Toronto) 700 years W. Mœt towasbips werc surveyed according to a grid pattern ihat 

measund alne miles amms and 12 miles dccp. 'fhey weic divïded equaily by 14 

w n d m  lines rpnning east and wart as well as  JI a middlt road and two qiena line 

roads nmhg north and sauh Cavm fdlws this pian and Millkodr is sitinited on the 5th 

Line (Raborou& County Rd. #2û) and Middle Road n w  Tuppr Street (County Rd 

#IO). The survey was ccmducted by Samuel G. Wima in 1817. I t  became the 

responsibültiy of the IaadOwner to clear the road alimance in fmt  of his poprty. As 

well. he was ~quirrd to pedm sianite labav to a p n  the mads Cmting mwn and dergy 

reserves. However. the roads w m  very p. mostly trails. and w a e  impassaôie for half 

the year. The Middle Road was opmd in 1831 and was used to uanspnt goods and 

people south to Pon Hope and Cobourg (Ramsden 1990. p.75). 

ûne d the original modes of aarisparaiion to Mllbroolr was via Baxter Crœk 

Roads were only usable during the winter when they wae frarn or during the summer 

when the s u i  had dried the mud. Throughout thc rest of the year, pods and psople were 

transpaicd ia small boais via Baxter Creek. Indced. at least one buse fmss the cnek 

instead of the rad. 

As relatai dier ,  the r a i l r d  playcl an impcxtant d e  in the history of chis 

ammunit); althaie lit&! physicai evidaicc still mains. The tiacks were lified in the 

1950s and the station, tom down. 



commercial buildings. Thenare 45 p l 9 0 0  buildings designatecl under Uw Ontario 

Heritage Acras w&l as manyochcrs dsignificantquaiitythatanxmtdcsignated. The 

saeet!sapes;irrsrrnicicthokfincslirlïngcbtIlbtns Tbesmalldownunvncorrhasb#n 

refurbistied with mpmiucticm Viaaian sm#lighis and interiadong kid; buoulevard 

Because Millbrmlc is d y  two square kilomcües in sut. the buildings are close to each 

other and therefm acassibie to thoae w d h g  a Qiving thugh the aimmunity. The 

amenity communicated by the architecture maks ii an excellent foundaiion on whkh to 

build a heaitage tourism p p n .  The built heritage enbancs the o v d l  theme d a n  

historic village, however, the histone homes am al1 private residences and mt opn to the 

public. 

B. The Needler Mill. The mil1 is an impmtant met* for this canmunity. It is  situated 

on the edge a 72 aae parL on a scenic mil1 pad. It is npsentative d UE pmlfic 

m*lling histmy of the community. Its siwcaaxe is rcpmcnted in îhe m e  d the tom 

and it i s  al= uscd in the officiid tuwn logo. Rcsidents are aware of t k  rnill. but many 

visitors are no& as was w d e d  by the swey of Millbmk (ouris&. Because of its 

locaiion. one block bthind King Street ai MiU S@œt, many visitas have no ~ascnr to 

venture in that dilcctim. Tbem is w si- aad rbac are no intctpctive dispiays at the 

mill. In fkct, m e  mil1 mains anpy and u n d  Alchou@ it is wucd forelectcicity. it has 



no heating or plumbing faciüties. As was m e n t i d  d e r ,  tbt mil1 k l o n p  to ORCA but 

is mana@ by Millûmmk Caincil. In Novemûer 1995, Milfb~Ss  Rœve Mary 

Sutheriand siPtcd tbat Councii did hwe plans fa the mill. ôut t ky  were not finalized and 

wuid not be aawimad (Widcmaa 1995. p. 1). To daîc, the situation rtmains unchanged. 

C. F- A l ~ f a m S i ~ i s n a p r t i C C d W i t h ù i t b t ~ ( a c c p f 0 r ~ m d l  

hobby fann locstcd in the centre of* Miiagc). Minhook was the oaamcrcial centre for 

the sumudine fimm in CaMaTOWIISIUp. MilibrmL bamw tbe ~XIUCM@ 

for maDy ares fmers mœ they had handcd thcir f- down to the next m o n .  'Che 

Millbrook Fair. which alebraacd it -1- anniverssry in June of 1996, was initiated 10 

provide membcrs of the edtural commuaity the oepaamity to d l  ùicir warrs. The fair 

continues to pniy aibute to ie agricuiairal mots with its honit pulls, 4 H  canpaitioas, 

equesûian evenm and ûactm pulls. I t  afinrts hundrrds of visitors every year. depending 

on the weather. and is always held the d wakcnd in June. The tom also hos& 

Maplefest, a <w&y event in April to cticbratt the maple syup seasan. Sidewalk sales. 

contests. flça maricet and a bus trip to dK Keaaody Sugar Bush locatcd aie mile from 

Millbrook, prwide visitas an insight into Ontario's lcading maple symp area. In 1996. the 

prodvds of Staples Sugar Bush. located on the 9th Liat of Cavan came fint in the Li@ 

syup division at the Royal Winter fair. in June. 1996 a Fimnexs Market kgan in 

Millbrook on Mill S e t  in f m t  of the N d e r  Mill. This is an excdlent nrampie of 

reintroducing the farm back into the town. It Mngs pople togetherand gives local farmm 

the opportunity to sel1 some d their produce. AlthMi@ na desi@ as a tourist attraction, 

but as an oppartuni@ for local people to enjoy local products, the Fanners' Market has beai 

used in caijunction with other activities. sudi as the Kawartha Autumn Studio Tour, to 

help entiœ visi<ors to the annmunity. iat 4th Line Theatre ca@talizes on the fanning 

theme. The poductioas arr held in a barn yard with the rdling fields. bush lots. and ponds 

taking on the d e s  as backdmps and sets In the summet d 1995, the canpany produceci 

The 4th Lim Fwi Show. a play that traccd local fa~ning traditions and pranices $0 p*#nt 

day. The ramiin? therne miiilhes the nuai sentiment fdt in Millkook. an important 

aspect in a heritage tMinm poenim fa this village- 
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important rok in the building d this cornmunit)'. It brought moiy settlem to the ana, 

added to the -ai viability of the tawn and was the rream many of the large homes 

wem kiilt. Althou@ tbe mlmd was sigairiam in Milhoüs histor)'* the inventa?. al- 

revealed that very littk physicai evidcna remab. The d a n  was torn down and the 

tracks Iiftcd but, railroad cuts arr siil1 quite evidcnt ~ h a e  is a fiv~sidcd building. a former 

ghostl y pcgcace in the commun@. Tbe Rmoval of the physjcal evidcnce of the village* s 

redents or visitors about the imporiant d e  the railrosd had in the developnent of dus 

village. 

E. Arts and Culture. Millkmk is the home of many talenteci artists. Twenty have come 

together to open the Millûrwk Gailery on King Smct Oihers opn thàr sadios io the 

public. Until reantly. Milllnook had two museums, but only tbe Firefighting Museum is 

acassibie to the public Just ouiaide of tava is the location of the 4th Line Theatre which 

ceiebrates the area*s niïnaal histoçy. Local musici- play imgularly throughout the 

canmunity. Venus induk local reszaurants, amœrîs M d  at the Millbmok Fbnd dunng 

the summa. or ai the MiUbrook CofF8e House, an evening of entertaiimiait Md at The Old 

Schml. A annmunity's heritage is Mected ttV0ug.h its astic community. Musicians, 

such as Washbaard Hanlç write and prform sonp about local events and pople. Local 

artists such as Bill Slavin and Ocap Riab produr WC& Or art which feature local 

landscapes and structures. Carver Bmce b p p  bas mived intemational awards for his 

canings cf song birds. Photoppkr Wayne EardIey has captured Ulc unique qualities of 

local charactcrs. As stated in Chaper 1. beritage is not ody found in d d  buildings but in 

the people of the community. The scmgs, tbe storics, the paintings, the buildings, the 

lamkape dl amtribuie to this canmunity's heritage and dl cunmunicare that heritage in a 

different mamm. By enaMing a Msim to expriaice the many aspas of Millbrook's 
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2. Ameaity 

Coasidered rht M o n  of the physicai site or the germai atmmpbm of the 

communi~* amenity is, axmrdïng to Dahms. is an impa~ant quisite for a successful 

community (hhms 1991. p. 10). Coppeck bas doae extensive research on the role of 

amenity in small tawris anci staîed that it is, "tbe attractivity investBd in a pl= or area by 

virtue of its perceiveci plaiaant cbanicteristia. perticulariy thos of an intangible nature 

which primarily satisfy psychologid neah rather than physical needsw (198& p. 4%. 

Coppafk maintaïnecl that the pursuit of psychological motives, such as peace and quiet, is 

the primary motivation fa tourists to visit small tawns. Secon* aEtractions. such as the 

scenery and commercial acfivities like cecFeaticmai shopping. enhance the rural sentiment 

(1988. p. 49). Mbm portrayed it as ambiance. the m o t i d  ~ s p o r r ~ e  leli for the 

cornmunity (lm, p. 151). Amenity contributes to the overall experience of the tourist. 

Coppeck describeci d t y  in small tuwns as rurai sentiment and takcs his analysis further 

to include it as an ezmcmic ammodity due to ils hi@ dcmand by tourisrp and its rclativeiy 

short supply in urban centres. 

An important wmponcnt of arnenity is the mie cf lmdscape in the tourist's experience. 



Mouiui stated tbat iaadscaps-are v i w d  differentiy by tâe visitor and the msiderrr 

Residents see tkir wmouadlngs as a d t  devcryday living. T h e  outsider. the extanal 

obsaver will appCaate a landssp, as a v i d  fam to which Wshe wiîi apply aesthetic 

values. bdsape is for tbe outsider ar ibt towist a scene, a f i d  p icm f m  a.liich 

helshe can always wslk awar (Mdin 1990. p. 20). Thtritfm, laadscape should play an 

important d e  in anal1 tmun toucism pagrrm~. Tbe landscap is a visiial historical text. lt 

blind to bieir surmunding laadggpe and have io à awakcncd to its bcauw, importance and 

Millbrook has many of the ~cbolog id  attributes of men& such as rural 

ambiance* wholesomeness, peace a d  quiet and histoncity. It is a small vülage surroundcd 

by farmland. It is situateci in a valley whicb insulaies it from noise such as occurs on 

Highway Il U which is located four ki1ometres away. Milîkoo): does not lie under any air 

Uaffic foutes, therefore tbere is vùtually no noise f' airplanes- There are no factories or 

other indus- which wnlnbute to noise. air a water pollution. Its abundance of historic 

homes and quaint dawntown mm contribute to the feeling of historicity. 

Scenic 

Millômokts s m t s  are l m  witb grand. old shade trees such as maples and 

the village is aisscrosad with crcdcS. The sound of m i n e  water is quite evident as me 

walb around the town. Next to the N&dn Mill is the mil1 pond and dam which is a 

popular spot for fishcnnen and watedbwl. As m e n t i d  d i a .  the east si& d the pmd 

nms into the 72-acre fotested psrkland owmd by ORCA which bas a seria of short hiking 

trails. The arcs is inviting and bas picnic tables aad m m  p a s  as weli as those areas left 

n a W .  It is very sccnic d adds a trrmendo\rs amount to the relaxcd. low-key feeling of 

the village. 

As was mentioaed earlier in this c m ,  the downtown cae was revitalid in 



new cans. Slow-. during the pst few yeafs, ûuilding owncrs bave made 

progres in mvating storcfmts, for exampie Uu falre log csbin fm was rern~\~eû 

from the King Sriact building wbich is uow the art piucry. ncsh @nt, aame mtdcm 

some major =pairs such as the former v i b  sauce oa King Strcc& Thcrr are so maay 

pigeons living in ik attic and rooftop o f Y s  kntdiag that the sidewalk in front of it is 

c o v d  with bird dr<ippngs. hiLiny busi- have Lcpt the historie nature of the village 

Modan ccnporaie sigus dten bcar no da~ionstiipto the kulrlinp 
h m  which they bang imkâ,  thcy oftai do tkit best obscure 
them. Oldcr structures wae usuaily designcd to support simple and 
m w  facia signboovdp aaoss the fmit over the gmmd noor. as 
well as painted or nem sips on or in the windows. The ovetsized 
nem si= ovawhdm th& buildings. and theh stanQrdj& shapes 
anddoursclashwithtbecmudurrsüratboldihcm. Soinechainspi 
so far as to bide the uppcr f w  d thcir buildings entirely bebind megl 
siding that m e s  as the background f" Nant billboardS. Any sense OC 
hamony arc fbund on hhïn Strœt is shaaaed by this ampetition CO 
be conspicuais (Kaiman 1980. p. 44). 

The entrantes to the tom are not atPwive a initing. Large sips welcane dhvers to 

village. Some roads in the village were rtsurfaced in 1996, but sidewalks are in poor 

repair. It is virtuall y impossiôle to push a baby stidler arouad the tom usine the 

sidewalks. and many cimes, people are forced onto the road. 

Althwgh Millbrmlc bas many fine bistmic buildings, theth are sune buses  

in the v i l lap  built witbin the last 30 -ais which do not amplement the historic nature of 

the village. Variations in hei@, s e t u  anismiction materjals can pive a disjoinuid 

feeling. 
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- Cornmercial Atûibutq 

Cw rhe niral sentiment in Millkook be fdt bebiad 1& f e ?  Do the commercial 

serves the ncds of the IC8idcnts SuCa as a gmcry store, liquar s t m ,  hardware s m .  

eliminated these types of siorcs in village Busimass mne and went quidd- Stues were 

ofm vacant and aminbuted to this fding d dech.  ~ e v e t ,  the dst ic  ammuni- in 

Miliùruoû bandtd togetkand opaed an art @ l w  in 1- which has bcai well Rceivcd 

by residents and visi tas As a resuit, a szcmd pailcry located in an anist's home was 

openeci, fdlowed by a trendY rrstaunint feaainhg îhe worb of young artists- niese cultural 

attractions d d  ta the unique quaiity of the viUagc. Jiisi as art evolucs an emocianal 

m p n s e ,  Millbrook's combination cf bcntage and iandrcape cvdrcs an emoticmai mponse 

Better quality restaurants with a variety of menus am naw amilable in Millbrmk. 

Family restaurants, a pib, and an artsy cappicciao bar an adding a> tbe chaices at 

mealtima Homernade meals and home baL#l gaxjs add b the nnal sentiment or the town. 

3. Acctss 

"Accessibility is ihe ease a dilliailty which potentid participants expnence in 

making use of a fkility as a Rsult of the cfianiccenstics of diat facilitf' (Wall 1989. p. 12). 

Ac- can be coaàdered under six categories: i) distance frora source of i w n s t  demand to 

the attraction. ii) the type of transportation q u i m i  to nach the attraction, iii) times when 

the amacticni is available for us, iv) c-es for use of the attraction such as admission fees 

and v) availability of the rrsairrr (Wall 1989. p. 11) md vi) acass for the disabled. A 

mmxnunity must k accessible to attmct visitas if it is @ng to bc a maxsiful tarrist 

destination. 

To achieve lasting amanic succes, a sedement mwt bave aaxss to 
a relative1 y f l u e n t  p u p  of m e  Mthin the u r h  field who will 
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Mïlibwk is loratcd 83 ~ o m ~  fniaa Mrrropolitan 1010nto aimg Highmays 

X I15  and t401. It is 18 olomctns south-wcst oî Rt-gh and 30 Lilomems soutb- 

east of Lindsay-pcain al1 by highway. It is M kilomettes fiom Pbn Hop. 37 Ialommps 

from Cobourg and appoximatcIy 175 kiiomem from EGngsdoa. Accordïng to Dahms, 

Miiikook bas tbt porcntial to riitraa Mirisrs to its lOcafio(1. Howwer, MiiIbrooCr canwt be 

seen when driving on any maja highwPy. It is located four kilometrw south O€ the Hwy. 

Xi 15 and 10 kilomctrcs west Ot Hwy. #2û, Pimline, popk have to bt aware of the 

village's locatioa aad make a spcirtc effort to vigt It is not directiy ai t m e l  routes h e m  

it is rare fa a tourist a> azidtritally "stumbk" into Millbimlc Marketing the village. that 

is. eduaiîing the collsumer about its locafion, should k m s e  its acccssibility. 

-Buses do aot p a ~ s  th.lough Miilkook, hawcver, will stop at the intersection ol 

Hwy. f 115 and County Rad 10, a p p o r r i ~ l y  six kilomettes from ihe town. This 

service is primanly usecl to û a q m t  ~ a n t l y  rd& pisoncrs fran the Millbrodr 

Correctionai Cenm out of the conrmunity- Tbm is no pusengr rail service. even to the 

Peterborough area Millbir>ok is becoming more popular with cyciists as it is just off the 

highway ~OUW and is veiy scenic. It is a quiet place fa thnn to rest and pt a drink before 

they pniaed on tbe next ieg of tbcirjauaey. It is a 50 kilo met^^ trip from Oshawa to 

Millbrodc and this raite is used f~quently by mankrs of the Oshawa Cycling Club. 

The dosest airport is the PeterbwouL Ai- a sma facility us&-mainly 

by private pilois, but charter flights can be arranged. In 1995, a new meens of arriving in 

Millbrook was appoved. Snowmobile &ails nuw link the town with the provincial irail 

systern. This is a grawing sport and should ï n a o e  the number of tourists visiting 

Millbrook. Because M l l k m k  is not witbin walking distarice of any other wmmunity, the 

most popular mode d -ion ta tom is the automobile. ThÏs limits its accssi bility 

and rai= queSiions abut the n m k r  of iourists the town can acammodate due to the 

availabitity of parking. Rulong is only avaüable on the s~eets. A heritage tourism 

propram rnay wuire other parkng alternatives. 
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MiUkod;'s small town atmqhereand its historicai architecture are always 

available. however, aha anraiai- withm Mitlbmck can k rathcr iarrcssible. for 

example, the rnuseum is d y  o p  duriag +al m a t s  such as Mapiefa and Canada 

a .  Few~nesaesarropeaoaS~inhr~l~ladchostwhicharropenare 

amilable for a shorter &y. This am k p o b l ~ m ~ c ,  puiïcuiarly if the target markets are. 

for exampie, Toronto a Kingston. The pak touist tmvd time wdd be wœhnQ and if 

businesses are closed on Samday. the acass to Millbrodr is reduccd by M C .  Sao~mobile 

mils. which Iink Millkook to many o t k r  ccxnmucÜties, o b n d y *  an d y  availabie 

during the w i n n  . 

Fes for admissi- can dissuadt participaticm. Thcm is no admissicm fe to tosit 

the town of MillhoIc, huwever, it may cost a visitor gas moacy to mvel there: Many 

special events c h g e  some f m  of admission. buî thcae fees are usually nominal. For 

example. Mapletest bas a charge of 52 per prsan at the Kenne@ Sugar Bush. Heritage 

Night. an evening of st~yteiling feanrring local midents. is frrt. Visïting the an gallery is 

free. The museums bave frœ admission although (h- suggcst a danation to assis[ in 

fwther uppdïng. There is an admission charge to the Milltnodc. Fair and a parking 

charge, but M i l l ~ s  l a r p t  y d y  evmt attmcts map than 14X) people over a 

weekend The charge f a  The House and Oardca T h  is S IO per person and it atûacts 

more than 600 visitas The Walking Tour brochure is available frce oT charge at various 

stores throughout the town. 

Acass for the disabled is an inncasingly important consideration. Millbrmk 

raentiy had its downtown mre rejwenateô with new sidewalk. cut curbs for better 

to the sua& and buricd srnice wiies. &ing abk to use a whcelcbair in the downtoyn 

shouid not k difficult in summer weathct* kn same busiames are one step hi* than 

the sidewaik, making acassibility a challenge. Handicappd persais wishing to take the 

Historical Walking Tour. which highlights heritage buildings throughaat the village, would 

have diffïcuity as the sidewalks in the rest of the town are in poor d i t i o n .  These 

disabid peopie would k forad to use the sacets, at various Mn&. for tfavel. Some 

senior hsidcnts use small tbri~e-whetled scodcrs to venture around tom. As these are 

battay powered, they have M e  difficuity rnanocllvfing 



4. Entrcpnneui.l Actirity 

IXaiws ccmsideried enorcpnnamal aaivity the mœt imponant of the four factors he 

sugpced w a e  nactssary fa a SUCOWSful amunuaity "HCntage and amenity alone will 

not save a settlemcnt fmm dedine. Peopie must be wiiling to spnd their time and money 

to crrate an ecaaomic miraclea (Dahms 1991, p. 10). In the case cited by Dahms OF St. 

Jmb's, Ontariot it was o n  man, Milo S b e .  who took a risk by opening a restaurant in 

a restored mill. He then kgan to mia9ic buildings in tbe-village and io p e r a t e  ewnomic 

activity He prwided lauis to others who wantcd to initiate a business in the village. Once 

he got the momentum mg others qui* followcd, but the oommuni@ was determimd 

to keep the p w t h  and ensuine changes accading their tiaditiais and culture. The 

results were an appl ing restored commun@ taking advantage of its Mennonite hdtage 

to c m  a sucassful tainsin destination. Dahms Dahmsdanned that gmgmphers often 

overimked the role of the individual in the su- oï a ammunity. As pbaaer James 

Macûregor staîed, 9 t  [cuitural iwnsm] typïcally be@m with two or thme pople 

identifying some s p i  ai cultuml attributes or resoutcics within a commmîty which they 

believe couid k moit fully devdopb" (Madiregor 1989, p. 98). Using ammunity 

deveIopmcnt to initiate d l  c o ~ n  tourism rupires the invdwment of individuais. This 

bonoai-up appoach d i e s  on the intemst and dedicaiion d rrsidcnts to degde on the type 

of program undertaken and to assume the responsihlity of managing it accocding to the 



residents- 

Enrreprencurial activity in Millbrmk is tow and usually on a sadl d e .  

There are some txcepions. In 1995, the owrm d tht local IGA supnnarket invested 

more than $1 million ta enl- and remmate &r bupiaess. A garage amer developsd a 

vacant lot on King Stnet for a new servie c c n t ~ .  Smaller shops and businesse~ bave aiso 

beai initiaiai in MilIbmk over the last dua yeers. As m e n t i d  d e r ,  local amsrr 

aeated a axpraÉive art gallery in 1995 wbich was followcd by a ûendy cappuccino bar 

and a s a a d  art @ l q .  However, an enftepencur equal to Sbana of St Jacob has yt to . 

invest in Millkodc Furthtrmore, alth- ibe dcsire for a W s m  p q m m  is evident 

mong many business people, th? continue to work idependent& of one anothet. 

5. Accommodation 

Owdght acoommodation in Millbook is limird. There is one kd and breakfast 

within iu boundarics and severai more in the sumunding Township d Cavan. The closest 

hotels and motds an located in Peterborough. 18 kilometres aWay The lack ol  

people to visit a c o m m u N ~  and stay for as long as possible. Having virtuaily no ovemight 

accommodation drastically reduccs the types of p p m s  that can be offeted to visitas and 

therefore, may q u i =  a concentration on a market of &y visitors. 

6. Marketing 

According to tourism coordinators Shantz and Dawson (19%). maricering 1s the 

most important canponent oC a heritage twrism popam. Marketing requires mare than 



just advertisïng. as suggesied in the 4 As of Tourisn. A marketing po- must k based 

on sdid m h .  A cornmuni@ muPt kmm what a fisiror nceds and wana (Rornatlon~ski 

1989, p. 82). Thcrr m u t  be spcciftc objeclivcs to ensure @s of the midents are met. 

Re~eafch sbaild aiso includt mcmitaing and evaluaticm of the p p m  on a mgular b i s  

m mise the msilrciuig sttattgy as rcqRqlllOd The ttDIt main cwpoacnts of marketing are: 

"advertising (tainsm tradt magazines, kochm, flat sbats* ~~ pescntation), d e s  

(trade shows, meetings with tour whoidcfs,  ûavel agents) and public rrlaiioas (worlüng . 

with the ammunity and m n g  tbar support th@ a llcwsteetcr, a tbrough local 

media)" (MacGregor 1990, p. 104). Eubrlrchng prwidcs ammunitics with the 

opportu~ty to educate pmqectivt visitas abaa the attradicms e be expericnad in their 

toms. 

In its 19% bulet,  the municipl pvermnent did mt desi- any fun& towards 

selGpmrnoriaa. Funds allocated to spa5fk ~ - c c &  for example. the m o n  committee 

or for Canada Day are usd to ppmok those special eventc. The Village of Millbroolr 

donateci $20 in suppon of the 4th Line Theatre* the closest attraction of mass tourism 

appeal. The town relies on the marketing of Rterbomgh County ihrough the 

Peterborough Kawartba Twrism and Convention Bureau where the Millbrmk Chamber d. 

Commerce is a maaber. Tbis enaMes the village to be üsted in the Rierbaough and 

Kawartha Tourism Gui&. The managers of specific w o n s  such as the Millbmok 

Gallery, the Fair* the Haise and Garden Tour do direct marketing to their specific clients. 

Many cmmunities such as St. Jacob's. Rni Hope and Athens, nl y on their Chambers of 

Commerce for tourism promotion. In November of 1996. the Millbrmlr and District 

Chamber of Cwrnercc hdd its fust meeting in Cive yam. Ti was decided to re-achvate the 

wpizaticm and kgin sdiciting for manbership. ûne goal of the Chamber is to develop a 

marketing strategy to ;umact m a e  -le to the village. It is apparent thai i l  citizms of 

Millbrodr desire their tom to bEamie a iounst destinaiion. a marketing -te= must k 

deveioped. 

7. Visitar Sewices 

Althou& a cammunity may have m m  of the above factors nquind to becme a 



- successful tourist destination. thm am sanc aher aspects which must k ccmidercd. A 

visitor m m  fccl dortable in tht tour& ariea, to fd that his or h a  ncads anz met to 

much energ rwtoring buildings and ochcr fgadcp (tbc hardware) but can ignare the spaces 

benveen the buildings. . 

Streets should be weli lit and t h  shaild bt a qualïty and range of shopping experiences. 

The benefits will include a h s m  clienkle who will stay longer, spend m m  money. and 

make fecomrnendations to their fntnds (pdikin, Middletan and B h c k  1969, p. 113). It 

cah also add to the amimunity's scns of self. 

In Millbiaok, more would have to be done to make a visitor more amfortable in 

the cornmunity Washnx>ms are availabk at the restaurants in tom, which is also where 

people can buy meals and refrcshments. T h  are iwo mvenience stores as well as a 

dmg store in iown which sel1 packageci beve- such as pop or juice. As was m e n t i 4  

eariier, thm is a small amount of shopping f a  taunsts in Millbr~dc, althoueh there is a 

p o t d a l  for more. There are still a few empty stores (the specific n u m k  of empy stores 

changes on what sams a monthly basis) in the! village as wdl as several buildings Tor d e  

that have the potenbal of kçaning shops. ïhere is a limitcd arnount oî free public parking 

on the sa&c in Millboole. T h m  is little in the way d evcning entertainment. (in occasion. 

a p u p  will host a ni@ of music or pahaps a dance. At times. the ~staurants in town 



mil1 invite a l a a l  bsid to play f a  custcxnem. h@ar menine entertainment is na 

amilable. Si- in Milihmk is adcquaic for thost Wb0 live thcrr. but iaadequate for the 

visitor. Altbough t is a village, visitais dll am still mware of tbe location of various 

facilities. W h  tbe survey* tbe audKx kame a tourism iaibaPsador for 

the wmmunity. Rople mlœd ber tbe l d m  d buildings and b u k s s t s  such as old 

churches, various stocts, etc. 'f- dkn cunplpinrd abovt the si- around tmVn and 

how they wishcd for smcthing that wadd give tham more infimmï011. 

Althaigû the d d c n ~ s  in mt tawn d 1 y  fnardiy and bdpful. t h m  is little in 

the fom of'inkqmtatioa availabie. fbe Wdking Tour Brocbure provides a bief history d' 

the canrnw-e and small descriptions d specif~c buüdings, but mudi more wuld k done. 

A tocinst bmth or oritntatim facifity in OIE d tbe empy buüdings, or prhaps in the 

Needier MU. muid k opened whem a prson caild pive mformation about the town to 

visizm. This rnay have to be run an a volmteer &S. 

8. Cornpetition and Coopemtion 

Assessing the amp*ihon is crucial baac impiemmting a hm- tourism 

p p m .  It provides the communïty with an o~poRunity to learn about the rrsources in 

surnnmding tom. K n o w I e d ~  can te @ned by analyzing the suames or îàilum 0the.r 

communities have exprieaad with hecitage tauism. It can a n i s t  in the developnent of a 

herirap tourism program to ensure this ammunity's pmpm is unique. It can also lead to 

cmpersti011 bctween communities. By wdcïng toge!thet., a series d towns can develop a 

hi@ quaiity tourisrn poeiam. an important point, as toiaisis beanne m m  demanding. 

'Tourisn best ai& the emnomic deveIopncnt d a  region thnnigh usc of as many local 

mûterials, produc& and people as possible" (Ba> 1990, p. 18). 

Millbrook faas stiff compeition fran &et s d l  communities. Port Hope, 

located 30 kilomeûes south just off Highway Mol, is a c h i n e  histonc community with 

a restmd Qwntown arc. The town has a population of about 10,000 and has a multi- 

faceted tourism program. As a manber of NorthumMnd Cainty, Port Hope is 

pranoteâ through the amnty. Municipaily. the tourism program is organized by the local 

Chamber of Commerce. Although the Chamber naives fun& frm local businesses, it 
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also naives a prit of $33,000 f m  Pbrt Hope Couan1 (McQuan 19%). This enables 

the Chasnbcr to hi= full-the M a a d  have a aiaaolidated effm to design d pam*e 

local tourïsm p m p m s  T d s m  in Pat Hope is besed cm a nmber of fanas Its largest 

attraicticm is its 15 antiq~t ahaps which draw visitoi8 from Hamilton to Kingston on a year- 

round besïs The Ganaraska Riva is its scumd large# dnnv providing excelient fishine 

conditions on a W-round buis Also dmulafing tamism is the mnd towards healing ans 

and he* medies. Pbrt Hope now has five businesacs spcializiag in tbis field 

Genealogy biings mony Msitors to Rnt as pmplc retrace tkir family ~~ h g h  

its Archives and by touring iis cemeteries. Pst Hop dso bas a Fbe Fighicrs Museum. 

which is r m  by volunteers. and is f a  to the pibiic Its ncwly rrscacd Capital Theam 

provides a venue for a variety of theatrd and musicai eauminment Pori Hope is 

capitalizing on a h a i e  theme to k a m e  a swcgsCul tourist destination. Its =tord 

heritage homes and downtown are furthcr enhanad by the prolifCTatjon Oc antique shops, 

the museum. and the quest f a  gedo@cal  i n f d o n  Its l a A o n  on Lake Ontario is a 

significant saaic amibute and it csin accancd duraly south of the Hwy. W1. 

Pon Rny is 45 kiloutetres west of Millbiod; and is another smail canmunity 

*ring to the rural recteation and shopping nœds of toinsts. Shop with d t s ,  country 

wlleaibles and mtaurants pariicipste in this theme davunby town. Locstcd on iake 

Scugog, this aimmuaity has a variety of rumaticmal and haitage toMm attraclions. The 

tourism program is rua joint1 y by the Chamber d Commerce and the Ihmtown Business 

Impernent  Area Although the Chamber Qes mit racive a gmnt from ib muni-cipal 

govenmeat, it mns various adiMties such as tbe Sania Claus Rrradc, to raise fun& The 

Chamkt office as open for four hoiirs pet day. men  days a wedr to pranote local 

businesses and tainsm objectives. I t  poduxs a &tty d litcrature about the mmmunity, 

such as &hures and bmklets. which are sent to other Chamber offices thnnighout the 

province. Special events are advcrtiecd in aewspapnr and other media The DBIA 

purchases flower baskets and otber plpntings to enhance the duwntown c m  and its thnne 

of a country village (Callan 1996). 

Lakfidd is another small ~ v n  locdisd 10 kilometm nonb of ihe City of 

Pererbomugh and has a population of 3500. Lalafield's posicicming on the Tient Canal is 
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a stimulus CO its twrism eadc A boat tour poenim was initiatcd in 1996 W n p  visitas 

cm various ~ w i a  thmu& Stary Lake aod to Young's Poim Although a W f i c  tansm 

propnim ha9 mt bcen orpïacd by bkcfielcî, it bas r tbriviag Cham& of Commerice 

which is ïnvolved in the pmnoticm of local kaiaesecs and sgecial evcnts. The Chamber is 

lunded by manbership ducs as wcil as by cmuoissiobs reœived î h u g h  seliing l ianœs 

for the Ontario Miiiistry dTmqm@tid~~. Thme fPnds amble the Chamber to have full 

time staff'. I A e L a k f  laqa& sïngie w i s m  Qpw is tbt hhrgwet LBUICllCt Fèstival Whvhich 

atiraas visiias fian acnas the maa. ïakdield Collep Sdml is also a tolirist 

attraction as it was the hi@ -1 at@ded fixa sbon tirne by Rince Andrcw. The 

pubiic fascinaOm w i l  the ruyal family brings pople ta ïakcfield to = cht school 

he attendcd fm six montbs. Lakefiidss pmximity to a nqnbcr of taunst attractions 

such as the Rtrqiyphs hkillcial Park, Whttung Art Gallery and Buckhom An ktival .  

make it a amvenht stop for visiiors (T'avens 19%). 

If Millbrmk w a e  to dtvelop a hcritagc tourism pgram, it would have to 

be desi@ to ensure it did not ditectly canpcte with these aher small communities. 

Coopedon bctween these cawns couid ôe the kcy to a regional toilrïsm program frorn 

whkh t h e  d d  al1 bmefit Bch cammunity has i& own unique story to tell. "A tourism 

product so wdl pur~deà in a community's hcritage aod awiraumnt is [much m o ~ ]  likely 

to k sdGsustaiuing laag aftcr the fashion for a wm epbemera) tourist adivity has papad" 

(Binks 1989. p. 193). 

Each of meSe towns has its own cornpetitive advantage ovet M i l l h d c .  Fix 

example. Pbrt Hope and Pai have keo dweloping a tourism program. Lakefield 

has done this, but on an unofficiai basis. Eacb has established twrism districts. that is, 

restored downtown axes desipal to entice the visita. thriving busimsss and-Chambers 

of Commerce which work towards developing a stmig business centre. These 

mmmunities have acœss to funding whether through thcir l a a l  pwmment or h g h  

their own initiatives and thcse fimds arr d to pir~ue  pocnitial visitors thn,ugh various 

marketing matcriais and aaivities such as advcrtiscments, bmcbures and aadt shows. 

Besïdes rareatioaal sbqipag, a leading amvity fm tourists, each community also has a 

recreaticmai component which Mill- ladrs These thne towns are locateû on major 



heritap ~SOWUS. 

Millbmdc is in a paeitian to We advan- O€ its situation aad leam from its 

canptitioa It can dcvebp a tourism pmpm that is unique compered with the otbes. 

While wt king locatcd on any major highways can bc a disadvantage, it mi@ dso be an 

advantage if the tcmïsm j m p m  ca&m to th- lookïng r i  isolatcd anail toms auay 

from the -le and noise of large urbia commuaities and ibar vehides Although at a 

disadvaûw f m  a nneatid siandpanî, MillbFook's ladm as the clascst community 

to the riorth end of the Gaiiaraslca Fixest may p v i d e  an opponunity fa it to serve those 

vision? the F'orest, espcially if it is  1 i M  to the Facst with hiking. aoss country ski as 

well as the smwmmbile -1s The dcvc1opncnt of a heritqe tourjsm p p m  enables a 

communif" to elramine dl possible opions to enhancc the local histones and provide a 

vehicle for communicating t h e  stones to its hsidents and its visitors. 

In conclusion. this dspter prwidrd and ueed an analycid fiamework IO damnine 

a community's supply of resoutca. Drawing on existing conqts? a set of criteria to 

assess a community was devdoped. A heritage taurism inventory was m t e d  that indudes 

the naMai and bistoncal aspects cf bnitage and its intangibîe aspects. ï h i s  analytical 

framework was ;yiplied to the case sady ana and a number of thma emerpd wfach 

muid be enhanced far the developmnit d a  heritage tourism program. It wis detmnined 

that MUbrmk has many axnponcnts acocssry fa  a heritage towism propm such as its 

stock d o M  buildings and i!s relative px imi iy  to potentially large urbsn markers. Factors 

such as entrepreneurial activity. marketing, and tourist services would have to be impwcd 





CHAPTER 5 
THE DEMAND FOR HERITAGE RESOURCES 

It is important lo this sady to de<cmiiae tht demand fm Mtap IWOUCC~S in small 

towiis. 1s bmc any interest on the part d aani*cps in vieitiag small towns and espriencing 

their heritage nsaaccs? Aocordingly. ibis chapar d y s e s  tbe panems and vcndp in 

tourisrn. Concentrathg a statïstics, inrcmatd. iia3jonal. pwhcial, regional and 

MiUbrooL tourism chta ankdyzsd to &tamine if that is a potcntial to aüract mrists to 

mail communities. 

Danand GUI be descnbed as the he levd of piiriiciption in ccrtain anivities 

(Smith 1989. p. 61). Althou@ this wdd appear easy to rneasure, d e m d  is always 

chaaging. F~ictars such as the a p  of the perticipan~, tbnr education level. inwne level. 

gender, ethnicit): tastes and aniadcs can affect dcmaad b o m i c   facto^ such as the 

of participahg in the acàvity. a raxssion. a the value of Uie canadian dollar affectt 

dernand. B r  these reasons, it is essential to revïew mntinuwsly tourism statistim to 

determine tbe cbaoging tnnds and recvaluar tourism program to ensue thry are meeting 

the expectatians of visitors and the ammuni. 

Althou@ it is impoitant to St\dy tbe statistics. it is just as important to mmpize 

that the Wstics may not k exact a current. Wall states thai aie  must keep in mind the 

time la? between data acquisition and publication. In sow cases, the ~sults  may be out d 

date by zhe iime-îhey are piblishcd mFmtbm~re. the utility of the data is ofcni restncted 

by the scak at wbich it bas been coilectedw (Wall 1981, p. 241). However, studying 

stallstics oui reveal intcrrsting trends as wdl as changes in aniadcs and behaviairs that 

have becn taking place in tbe tourkm uidustry in the last 10 p r s .  The fdlowing factors 

whicb affcct ô u n d  will be di- the doanwmic v i s ,  ihat is age. incorne. 

ethnicity and g d c r  c$ the mcipeats; the motivations. why tbcy panicipate. leisure Ume, 

m o b i l i ~  and values, the attiadc of the participant- 

ReSeafchers want to understand why PBfterns of human khaviour 
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exuapolated to Jmall town tourism p r q a a s  1s that a market f a  tkir rrsources? If so. 

where is it, who daes it Uivdve, whaî aiie th- l00)Citlg fa. how much do thcy want to 

TOURISM - THE WORLD'S LARGEST INDUSTRY 

Tourism 1s big business: in f a  it is the world's l arpt  industry. In 1994. the 

World Travd and Tourïsm Camcü estirnateci thai Ulunsm accounted for 10.1 pcr œnt of 

the world's press domestic praiuct and empioyad me in wcry nine workcrs. This is  an 

tourism arrivals were just uader 100 million people. In 1994. titey mched more than 500 

million (Ministry of Culture, Tourism and Reaeabn WCïR] 1994, p. 1 1). 

By SOM, [intematid] tourïsm is expcvd to mare than &uMe lis 
cunwt grcm outpt 10 $7.9 hUicm; pncrate 90 per œnt more jobs; 
al- ûipk its capital investmmt to S 1.7 idlion; and attmct mm 
tban twiœ the aarrat level of amsumer spadmg, for a total of $4.6 
mliion ( M m  1994, p. 1 1). 

internatid market is dacrcasing. Canada's position in iniemariaial tourism has falkn 

[rom sixth piace in 1986 to tenth in 1991 (MCIR 1994. p. 12). Althai* the number of 

tairists visiting Canada incrraacd o v a  this perioci, Canada's share cf the international 

market d m  fmm 778 per cent to 2.25 per cent and ii was the! onlg country in the top 

10 whicb experienccd a decline ( M m  1994, p. U). 

Ontario ia)res the liori's share of the Canadian intcrmtionai tourism market with 36 

per cent. Quckç is d with 18 pr ant and British Calumbia is third with 16 per œnt 

Tourism is a major indu- within the Onkiran0 scaimy. Tourism 
activities q m  dl psns d the pmvince, and in many centres taurism 
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in Ontario almost doubied fiom $1.5 to $2.9 biliian from 1986 to 1991 (MCïR 1994. p. 

marketing. W e  otha a m t r i e s  wcre mqnizing !he imparsnt rde of ianism in their 

tounsm for aitbscks. 

In Ontario, the pvemment had drastically cut tbe -an marketing budget f m  $17.9 

million in lm91 to 58.1 million fa 1993/9Q. By amparison, -bec akxated $2 

million for the same p p a m  tbat year ( M m  1994, p. 32). 

In 19W. the Candian ca nt d i a d  tbai the tounsm +da1 for Canada 

was no< king met duc to a lack of marketing In Cktober 1994, Rime Miiiistcr Jean 

Chrétien annound the &on of the (hadian Tourism Commission, a puùiic/private 

proMso that the p p m  funds w d d  eventuaily have to be matched by the industry. This 

type d orpnizatioa had beea succcssful in o(her counûics such as Britain, Australia and 

France (Stdces 19%. p. 24). With this focus on gettïng tourists to amne to Canada, it is up 

to the individuai tourist destinations to attracr the M s t s  to thcir aimmunïty. The focis d 

the pmpm is to lure tourists to Caaada, leaving individual tourist destinations to a m  the 

towists to their faciiitics. 

TOURISM TO CANADA 

OT the intedonal tourists to Canada. Americans repment the l a r e  number of 
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visitors. accmmting for 91 pr cent in 1991. Howcver. 64 pet a n t  of thcir travcl was same 

day excuisions rrduang (hcir impact (M~DougaIl1992~ p. 1). 'Canada -ved 17 per 

cent of al1 AmCnciu~~ üavehg abioad but a#xnrntcâ for uily 9.1 pi cent OC Amerïaua' 

total fonip txavd expaditurcs in 1993. Tbis diffacace may be expiaincd by the 

uavellers' s m  stays-avaaping four nights in Canadaa (Charûad and Beaulieu-Carin 

1995, p. 1). Ovcncas visitœs to Cansda Mkc up the rcmriimag aint pcr cent of the 

intemational travel matktt, but siay longer and spnd m<m m011ty on average tbaa - 

Americans In 1990, tby  ammitcd fa41 pr cent of the eawl dollars spa» (McDargail 

1992. p. 3). Of tk averseas visitors in 1991 (Sec Taôie 5.1). 18 pn cent were fran the 

United Kin@dom. 15 per aat w m  f m  Jspsn. and 10 per ccnt were €mm France and 

Getmanv. 
- -  - -  

Table 5.1 - International Tou- to CM~& I 
United Kingdom 
Japan 
Fiance 
-Y 
Hong Kong 
Australia 
1 ta1 y 
Netherian& 
S w i t d a n d  
Total Overseas 

Volume OOOs Sbue % 1 

The ~ a s o n s  oveIseas t w n s t s  ame to Canada are varicd. In 1981, visiting fnmds and 

families was the major rea~a @en by 46 pr cent. In 199-, visiting fnends and nlatives 

was still the prime motivation f a  intematid tounsm, but the figure had d r o m  by nine 

pet cent to 37 per cent (See Tabie 5.2). StatisPcs Canada amibutes this drop to the 

reducricm of family tics outside of Canada W n p  at the United Kingdom. for example: 

Strong famüy cormedons beve tniclirioaally bccii the mason many 
U.K. midents have sclccted Canada as iheir destination. But as less 
of Gmda's popdation bas tics with tbc U.K. and tbc popilation of 
U.K changes due to immipatim. tbis market is shnnlong in 
importance. In ment yeam the British are Ulicreasiagly travelling 
hcre f a  pieasme or holiday purposcs (McDougail lm, p. 6). 



Ovemeas Vjsitom By P o p  of Trip 

Purpose TOM 96 
ViSting HemWReIatives 37 
OtherH- 32 
Business, Convention 15 
Otber 3 
S e l d  Two Pqoses 14 

A n ~ r m n d m n a e ~ b i a o v ~ m P r l r r t i s t h a t ~ ~ r n D l o a g s h a c c r v a g i i m s .  

In the &y 19709, overseas towistp staycù an avcrap of 17 nïghts pa trip cornparrd to 11 

nights by l%9. This reducîicm bas -- M d  by the Japen*ie tourist. On average. 

Japanese visitors stay 6.6 ni@&. Alihough the avaap J a ~ ~ n t ~ e  waLer is entiled to 15 

&ys v d m .  d l y  d y  eight are t a h  (McDougail lm, p. 8). T h e  Japanese 

represent the most lucrative overs~as market in CaaadP In 1993, they spent over $434 

million. an avemge of $1,107 per W W  (Beyrouti 1994. p. 1). ûntario mains the 

most popukr destination for internaiional traveiiers, d v i n g  66 per cent of US. visitors 

and 53 pcr cent of those frm ovemeas ( M m  1994, p. 13). 

sports- 
-- 
- m w  
hnce 
Jlgui 

Dawnwl!3kiïng nono- 
Auw8b 



Visitinp some aopect d Canadian b«it;igv k it pakP a h i d c  sites. is the l d n g  

Shopping is the p r e f d  activity for nine ait of tcn British tains& 

THE AMERlCAN TOURIST 

In 1993. A-can rtsidmts urnased iheir trips to Caiiida to 12 million due to the 

favoiirable excbange rait of the Amenain doliatg An Amencan dollar was wath $1.29 

Canadian (Cbartraad and &auüeu-Caron 1995, p. 2)). One trip in five was for one ni@, 

3 per cent stayad two ni@&, 16 per cent siaysd thce nights and trips of four to six nighe 

in length t h d  f a 2 1  percent (Cbiirirand and Beaulieu-Caioa 1%- p. 3). Amencans 

cent since 1585 (Beputi 19%. p. 2). 

The modcst inmases in trips by Ammicaus to Cansda in 1993 and 
L9W = k t  sound amamic proepecrs in the U.S. and the lower 

value of the Onaiïan ddlaf cunparrd to its Amcrican caunterpert. 
In addition. during tbis @oQ Camda d d  have ôœn.praived 
as dl the mac oompetitive a destination, wth the Amcncan Qllar 
havin? weakened amparrd to Eumpean cunenck (Beyrouti 19%. p. 3). 

shopping (Chartrand and Beaulieu-Caroa 1995, p 5). Most Amcricans come to Canada by 

car. particuldy fa the shoirer trips. hawevcr, the n m t m  of automobile tr ip  is decreasing 

in favour of travcl by air (Chartrand and &aulieu-Carai 1995. p. 4). Amcricans m e r  to 

travel in Camda during îbe summer months whcn 46 per ccnt cf the td amve. Twelve 

percent of the trip w a e  in the wïnter, however these w m  also the shortest trips made by 

Amencans (Chamand and Beauliai-Carin 19%. p. 4). 

Ta& 5.4 notes the change in aavd motivation of American traveiiers lrorn 

escapism to enricbment. "Undcnstanding culture' was the m a t  important factor wben 

planning a trip. "gaiaining a mw perspctive on life" and "visiting lacations of naturai 

beautyn wcre aiso idlucntial. Amcricans are intefcsted in npcicacing C d a n  traditions. 

Thcv corne because â ow culairal disîinctivetms. as exprrsscd in 
our * m e  with thcir ethnic diversity ngional and local eaditiais and 
British and Fnnch heritage. As well, Canada's sccacry and buildings. 
its landPcaps and Main Streets were seen as part of thjs diStinctiveness. 
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Tabk 5.4 Change in Amerkm Tirvel Motivaaons 

CHANGING TRENDS 
In the '80s. A m e h  travellers spent th& money free Not so in thc 
'90s. Cornparisons show a shift from escapism tc en& k ment. 
What k vccy impottant when planning trips? 

Good night fife 

Experienan a completety 
âlfiemnt culture 

Going off -the beaten path 

Cultural. histon'cal or 

Visiting a place Pve never 
been before 

Location wih nahiral beauty 

Spend money freely 

Gain new perspective on life 

Undemtanding culture 

Source: Cbll Harris Pol1 fir Tmvelh Leisure Mag0tlOtlw, 1993 



Aiid the top IWO touring activities wcre idcntifed as *stdlîng and 
waiking aboutn andwvisitinp maII toms and vi l iapn (Bowes 1989. p. 35). 

ONTARIO 

(nitarians ammut fa 75 pr cent &.the &sm expndiDms in (nitatïo, althaigh 

this pemnfage ûas kai dedining as ma+ Onûuks are üavcUing outside the provillce 

(ûntario Miaistry cf Tounsm and Rccreation -1 1990, p. 8). The hi* value of the 

Canadian dollar causd an imxeaPe in tbe eariy 199ûs in the number d Canadians travelling 

to the U.S. (MÇR 1990. p. 14). 

Ontario's second l a r e  tourïst market, after Canadiairr. is Arnericans f m  the 

border states-New Ya), Fknnsylvanïa, Ohio, Michigan and Minnesota-who account for 

62 pet œnt da11 US. visitors. Again* the= has been adecline in the numberof these 

Amencan visïtors siace 1987 ( M m  1994, p. 29). The &dîne has been attribuicd to the 

domaini in the American eooc~nny in the Late 1980s wbich saw a population shift frnn the 

noRhem United States to more proeprws muthcm and coastal sratcs. As well, Amexicans 

begm to marlcct their tourism psibilities more aggressïvely wicliin their own muntxy 

(h4TR 199û. p. 14). 

THE DEMOGRAPHIC SITUATION 

Canada's shrinking pqmt ia i  of youth in tbe popilaiim is revershg a previws 

trend to travel within Canada. la 1990.55 pr cent d p t h s ,  those 15 to 24, travelled 

within the boundaries d thar home province, with25 pr cent taking a trip to the Uniteâ 

States. Youner baby boomas, thaec agal3  to 34, the largest travel 

participation raic with 73 per a m  Rople in ihis age g m p  are m m  W y  to travel outside 

of Canada than e v a  beforr. Older baby boomers. 35 to 44. represent the fastest 
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m g  segment of the popJarion as weU as the a œ  with the hegbt o v d  travei rate in 

1990. They also show the h i e  level of mvel wichin eiipda sr 66 pr cair The middle 

age gmq, cbosc 45 to 41. had a travci pdcipaiicm rate a74 per cent in 1990 pumng tbem 

second behinô thedderhôy bamcrs. Evcn during the eumanic downtum bctwccn 19BB 

aid 1990, cheu u v d l  mvcl rate inammi (Beaulieu-Carori 1%. pp. 57). This age 

grouphixi thebi~i13Cickmedtravd totbtUnirdSO*sadtoailochacuuntriesin 

1990. Th& influence oii travei patrrir9 wiU incrreae as the dcmoOrapbic swdling of M y -  

boomers p w s  ol&r in the comillg rirvrAPa (Beaulieu-CPrnn lm, p. 7). In 1990, the 

empty-nestem, thœe aged 55 to 64 hi <me of tk 10- overall rates, hcwever theit 

inter-provincial Pavd was hi- at 27 pa ccnt Scniors, thosc 65 ancl dda. bad- the 

lowest travcl periicipaiioa rate daU apt gcmp in 1990 (Be9ulieu-Caron 1992. p.@. 

Sixty-seven percent of al1 C d a n  tmvdlas are manied. Singles rnake up 24 per 

cent and those d i v a  widowed a sepersicd makc up 9 per cent. Levels of education are 

increasing am- travelkrs as baby-boomc~s agc Marc edugtcd Canadians show a 

pater  b i h o o d  to tnivel. As far as &cm is commdt chose in the manageal and 

prof=-onal mies bad far above average levels of ûavel paaicipation. Thoee with a higher 

incorne are more likely to travel chan those in lower incame kackets. In geaeral, seven out 

of wi Caaadiiins a@ 15 and wxc make at kast aie non-business, oveniight tnp pa year 

(Beaulieu-Caron, 1 W-, p.89). 

As 75 pcr cent of the traveliers thmughout Ontano are mario nsidcnts it is 

important to detemine who they are. Rrhaps the most important sxio-ecaamic trend is 

that the population is getting dâer. In 1990, almaa 26 per cent of the population of 

Ontario was over 50. Titis will iacrease to 30 pr cent by the ycar 2ûûû (MCi'R 1994, p. 

18). By the year 2û31,36 pr cent of the population wül be 55 or ddcr (Chadwick 1991, 

p. 9). This wuld k a mja mark# f a  d l  tanis. 

Today's dder adults i d  a heaîthier, more active lifestyle. They owe less money to 

financial instituticms than any aha age gmup and arc =riring ai a -Fr age than ever 

before (McDwW and Ravis 1991, pl) .  This is an agc p u p  with fewer respoasibilitics 

such as child maring, mcxtgage p-mnts, DcCupBtions; m m  are heslthy and many want to 

tmvel. îhey p f e r  to mvel by car aiad most oC their üîps are just two to six days in length. 

Herirage Tourism in Small Towns 82 



nie' p f e r  summer tnivel. pariiculariy Juiy a d  June. Th& pcimaiy motive for iIbuig a 

trip is plasine *ch ian~cd-two and a haIf' timcs pa te r  than visiciag r r i e  anci familics 

(McDou@ and Daw 1991. p. 5). 'fhest dder Iürt to mvel within Canada 

Day aips are popilPr. rising 90 percent in tbc dsadt d 19g) ta 1990 (McDaipall and 

D&s 1991. p. 7). Oldcr Cadians spad m a e  oii average cm an overnight m e  136 

Figure 5.1 Top. Aetivities for TLow 55 P l u  

Visiting friends \ / 
and relatives 

Sightseeing 

ETHNICITY 

Althou@ etlmicïty is an important factor in a ~ o d e m o g a p h i c  profile, liüle 

research has been conducteci on the eihnicity cf travellers. Sîatistics Canada has never 

asked a question about ethnicity in iu Canadian Travei Sumy. wbich is cornpietcd evay 

two years, or in any -al travel surveys it has condudal (Siwer 19%). But, Canada is 

not alone in this li- gap. Stmn F. Philip makes the same obse~atim that race is not 

Heritage Tourism in Smoll Towns 83 



used as a detenninmit in United States tourism studics. He found that biacks demonstrate 

sipificantly diffciait ûavd choices than aQr Amrians, but îhat the Mi O€ rrscarch in 

the l arp t  etûnic cornpo(rmts in Tomnfo and they are also cuiturally distinctive f m  

mainsueam Canadian culture. 

The report scaicd that there were diffixmœs in travei paneras bctw6en Canadians 

and ethnic p u p s  as weli as ktwetn the ethnic groups. Eight in tcn Taoatonians t o d  m e  

overnight trip to any destination per year whereas six in ta Italians. five in tcn Portupse, 

and four in tcn Gtub or Chinese toalr an ovaaight trip (MTR 1990. p. 17). As wdl. the 

four ethnic p p s  travel sipificantly less in Ontario than the generai population. Fifry- 

four per cent of the gaieral popi~aiian took an ovemight trip in Ontario wha*is only 33 

per a u t  of the Itaiians, 23 pcr cent of the Portugucse, 17 prcent of the Chinese and 8 pi 

cent of the Gceelcî took an overnight trip inûntario. As fw trips outside Cam& al1 

fair ethnic pups,  pmuticularly the Grcek and Chinese, travel ouiside tbe country 

It is worth d n g  that trip iaken by manbers d e h i c  p u p s  to 
mn-North Amcrican destinations are wt aasseriy rrip to their 
hune country. Nonethcless,high poporiiolls deach ethnic popilaîion 
do bave1 CO their borne wmtqr. This is @al@ ~ s t k  of the 
Pornigwse who teck 19 pr cent of thcir wemight trips in January to 
Ponugai and 12 pr cent to Souih America (ibfrR 1940, p. 35). 

The npon statcd that as etbnic cunmunities baxime mare cstablished, they tend to develop 



patterns simiiar to ma- Chnadha culculture. kexample. the Itaiïan canmunity is 

m m l i ~ ~ t o u s e a s o m m a ~ t h r n t h e ~ n t k ~ ~ s a d ~ h i ~ ~ l a ~ ~ ~ l ~  

who have a higher popaiion of new immigrants withia t&ir communities. The four 

ethmceiaipsacndr>bawtnp6withal~len~ds~y(hanotbaCanadians.thacis 

four days a more. The m m  populataclivities mmin caiasâcnt with thc p n e d  

population in that rcst and relaxation, tsMg in mstaumnîs and sbppïng arc ik ihrrt most 

popular. 

Thae are many mers to travd fa 1&st ethnîc communities such as luwer 

average hamebold ILICO~CS, language and infarmaOcm barrias, lack of tim and the l m  of 

cornpetitive desiinaticms Wbile ahacst baK of the gmcmî population has a bousehoid 

încome of over $50,000, only one in faur members dT010z1to's Italian commmïty, one in 

eight Greeks, me in five Rorniguese, and one in thrre Cbïncse fall witbin the over $50,000 

incorne p u p .  (MTR 1990, p. 15). Iawcr incomes mean less oppaunity for travel. 

particuiariy when accunmodatioli is fcquid. not able to carry on a conversation in 

Engiish Pavd si@~cantiy less than Q Engiish speakas (MTR 1990. p. 31). 

Approximarely one-thud of the Chinese popilatian wanted more infbrmation, such as 

maps. in thek own ianpap. There is a perctptian within the ethnic cunmunities. 

particuiariy ihe Cbinese, that thae are "too few pl- or attractions in Ontano tbat 

[respondents] fiad intcrcsting" (m 1990, p. 35). The Chinese have the hïghest travel 

rates to tbe United Sratts. The weatbcr as wdi as tbe umvailability of train or bus service 

can act as detcrrients. Althou@ visiting d l  toms has an appeal to the gaiffd 

population. this is not narssarily the case ammg ethnic p u p s .  Visiting histocicai sites îs 

important to th Partugwsc aavdlet, but is leart important to the Grmk travcller (se 

figure II). 

Allhwgh thece is wt a set pattern for travel ammg echnic mmmunitia, barrien to 

travet appear to be consistent. Lomr than a v q e  family incornes. language barnem. Iack 

of iiiromiaton as well as poa means d ~ransportation result in fewa mernbcrs of ethnic 

poups visiting small towns. However, KIR amcludcd that these barriers arc tanpoi~ry, 

in that once an eilmic cocnmuaity bcomcs morr entrenched in Canadian Society, these 

baniers slip away. 



For Outdoor Activities - 

Vsit Historical Sites 

Goneml Ropulation - 

Visit Srnall Towns 

75% 

r . 
Geneml Population 70% 
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Italian 

35% 

49% 
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L 

69% 

Greek 

75% 

55% 

Portuguese 

Chinese 

80% 

POrtuQu888 

58% 
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Chinme 76% 

Chinese 49% 



A new style of canism reflects hi* incomc~~ morr leisure; 
shoncr, more frrquent trips, cbanging social values; and d y  
mtirexuent. What this ad& up to is a more discnminating tomïst 
that places hi* &maad 00 communities. The tourist is searching 
for an expcrience. not a place to stay (Devidson 1987. p. 15). 

As tourists baame more saphisi id  thae s an increasing demand fa cultural touriw of. 

which hait* iwnsm is a psrt Cultural tourism can be dcliaed as, "Visits by persans 

f m  ourside cht host commrmity motivateci wholly or in part by interest in the historiai. 

institution" (LORD Culniral Resources Planning & Management Inc. 19m, p. 1 1). 

Culairai toCVism can be reflected in the tangible thrai* museums, arts and crafîs. galleries, 

historic architecture, or expericnced in the intangible by kamine about customs. beliefs, 

music or langueges. 

is a direct link betwcen an individual's interat in cultufal tourism and 

edlKi=uiorial leveis. 

Numcrous scudies in Canada, the United States and the United 
KingQm bave amfiid thai e d d m  is the mat impafsnt 
detemiinaat in a pcrsonrs likdihood to take pert in cultural 
activities and also a wry important indicator of Urir liLdihonl 
to travel. lmaw is also important but is ot 1- significance 
f a  cultwal atta&me. That is, hi@ e d h d o w  iname prsoils 
are more likely to attend a penicipate in ailturc tban high inand 
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low education pclsolls (LORD 1993. p. 48). 

events. but are mtrïcted due u> impaüments such as child cam (Decima Rararch lm, p. 

Just as with travel p~ncms. aitemhœ at cultural events peaks dter childm have 

left home. e w e r  mpcmsâbilitics at borne give pciplt mare opparunitics to visit d e r  

communjties and attend cultural evcnts, 

boomers should be an evm pater ailturai tcnuisrn market. 

Although inaime is not the Ieading ddemilliant in cultuml tourism. it is an 

important factor. In 1990.41 per cent of ail houstIiolds had incomes of $50.000 a more. 

displays, 49 percent for housholds wbich attendcd culaual tvcnts, 44 per cent historîc 

sites and 56 pr cent festivals end eventsw (LORD 1993, p. 40). This tendency towards a 

higher inwne nfiects the low psriiciptian rates of ahnic groups in T m t o  which 

cmsistently bave lower than average haischold incoms. 

Barriers to aÉfcllding cultural attracocms includc zaxss and cœt. The larpcr the 

community, the higher the levds mainly due to availabili@. For example, in 

dies ol  more than 1 million pwpie, ni= pr cent reput anaidine a prformance at 1- 

once a month, wbik in oommunities of 1 0 . 0  a less. îbe figure is thme per ant (Dacima 

Research 19=, p. 17). The problems of socess to p c r h m m s  can k identifieci in 



Millbiod; whnr the 4th Line ïheatre mns an exœiient t h e  program* but only during the 

summer moaths The qcxt empbasizes tbat smali coumunïties tbat do bave prformances 

record hi@ -dance (-ma Research 19932 p. 22). Cosi is another ùmier to attending 

culanal activities as 73 per œnt of- stated the @ces of tickets were tao hi&, even 

for those with houseMd incomes over $60,000 (Decima Rcsearch 1942, p. 25). 

Again there is a acnd towanis shopping, even in culturai tourism. aata indicaie thai 

16 pr cent OC travelling Canadians p shopping durinp Wir trip. Fifty-three to 58 ptk cent 

of those attending culturai events end attractions p shapPng (LORD 1993. p. 41). TaMe 

5.5 iltustrates that while visithg friends and relatives a@n ranks first, stmpping is a 

second favarite activity, aiundbig a perfbnmmce and v i s h g  a museundart pallery are also 

Table 5.5 Out of Home Leisurt Activities 

Total paportio 
At lest At least Five to ten One to Four Less thau fq?cmbgactiv 
o ~ c e a  on~ea times tinres -a  No at least once 
week m d  a Y'= a year yednever opinion a year* 

% % '?% '36 % % Qn 

Visit f i d i  
datives in home 
Shop~wimbw shop 
(Non grocery) 
Play a sportl 
exetasedass 
Eat at restaurant 
Attend clasde- 
Go to libmy 
Drixtkatabar 
Go to a movie 
Attend a pCnocm81~ 
in auditOnUmrbal1 
Watch a showlper- 
r o m  at cluwbar 
Anaid pmf'eSSid 
sports event 
Visit museum/gallen, 
Ray bingo 

%tuce: Decihm Research 1992, p. 43 



appealing As was seen in Figure 53-70 pr cent d the gmcd popilaii~ visited a mal1 

town for an owmïgbt or oaeday trip, and althou@ a significant potnicial market f a  

communitia l i h  Mülbrook. it &cd third behud %siting friends and relatives" at 8? per 

cent and U~~tdaor acbivities" at 75 per cent (MI'R 199Z p. 39). Csnadians like to get out 

of the buse with aaly me in five swing they are home evny night of t& week Thirty- 

five percent are out one weeicnigitt, 29 percent are out two and 15 per œnt go out three a 

Research 1992T p. 13), prwiding d l  toms and villages with a sipificant poccntial 

Heritage play an important d e  in culanal tounsm. The federal puernment stated 

in iu Heri!age Tourism Strategy in 1995. that 

... heritage tourism alnady repnsents. an important form of tourism 
activity in Caoada Appwumatcly 35 pcr cent of al1 Canadian and 
international üavcllers who visitai Canada in t& ment pest iacludtd 
activitics that ain be d e f i  as hcntagc tauism as pan of iheir uip 
(Heritap Tomïsm Sccretariat 1995, p. 4). 

Afcarding to the S m T  heritage iasiiaitiar~ in Canada iepresented $167 million in 

revenues anci 54.7 million visits to 1,996 institutions during 1990/91. As wdl. 13.1 

million spectatars r t p s a t e d  $142 milliai in ticket sales at 35,454 live prfarmans 

(Indus- Canada and Canadian Hdtage 1995, p. 8). "More and more aavdlers are 
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- searching for miwl OpPaainitics which dCer-educaaoœi and aching acîivities. Rathcr 

than spendhg mmey ai 1 u X U n ~  the facu~ toda. is on auidmat end valuea (Industry 

Canada a d  Caindian HMtage 1995, p. 9). 

As statcd Casiicf, ihis intaest in cultute a d  hnikige is @np io continue to inmase 

as pople bcanne more e t i d  and the dDldiea of !&y boomas coatinue the pu mi^ of 

THE CASE STUDY AREA 

Regional Tou- 

Twrism is an important industry to Rterborou& County, in which Millbrook is 

located. In 1989.212.2ûû visiiing families (Hülmaa 1989. p. 17) to the ares s p t  

$ 139,$6-,aiû (Hiliman 1989, p. 47). Aeponmatcly U pcr cent cf the tacal labour force, 

or 5.487 direct emplaymmt jobs d 1,646 indirect jobs in the Cane are a mult OC 

touism ( b m m i c  Developmcbt/Pianning Canmittcé [n,/PC] 1991, p. 81). The a m  is 

c t i a r a c m  by a medium-sizd city with a popdaam d ~ m a t c l y  68,000 

sumnmded by srnail villages a d  hamlets, countryside as weli as numerous rivm, lakes 

and naiural arcas. 'The awOmic value of aitdmr recrcaUon in Peterborou@ Cwnty is 

subsmtial. king the major attraction for tourists and s e a d  midents, as well as a 

signifiaint amaction for aew industry and aew prmaawt rrsicknts" (ED/PC 1991, p.86). 

The Tient Severn Wattrway, desaikd as tbe single patcst tMism fesource in the 

anq amacis more than a d i o n  lard-)ZLQPA visitors amualiy and more than 350,000 boa@ 

(Eû/PC 1991, p.85). Not only das it link RteibOr0ug.h C- with other amas on the 

wafemay, but one can travel by boat from P#erbomgh m tbc mouth of the Mississippi 

RiveriathcUnitcdStaicsatoihelnierraasisl WatcrwayofthcUnhdStatesEastan 

Seaboafd. 

TOUCism businesaes in Peterbonwph County am mainly small and family-besed. 

Thm are Cew large cqmatc i n v m  in the area Thcn is a wi& range of fescivities and 

attwticms such as art festivals. theatre and music pifocma~xs, winter and sumrner 

sportin? evcnts, @lerKs and sbps. a festival of Li#&, h i h c  aUmctions. museums and 

parks. Most of thse anivities and aümctims &si ùidepndent of each other, and as such, 
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tend to compte with me another for the same tourist There is not me large atuaction 

whidi could k calleci the axnerstme of a tourkm program (EUPC 1991. p. W .  

In 19û9. it was &termincd that 80 pr cent CS üu tourists to the Peterborough area 

were f i  mario (see figure 5.3). Elwen prœnt wme from the United Stavs and 

aimost haif Oc th- were f m  the mahan border states of Ohio, Midiiga& Illinois and 

New York Five percent came frnm the rest of tht wdd,  3 pr cent Crom Quebec and 2 

percent hm the rest of Canadp Sixty-auie pr cent had bcca to tbis area peviously: The 

balance wew meking thQr fust trip to tbe PetcrboFough Kawattfia area (HiIlman 1981). 

p. 17). 

Fom six per cent ot' the. tourists were between 20 and 40 y ~ u s  dd. Thirty-one per cent 

were between 40 and 60 years dâ, 19 per cent were over 60 and five per cent were under 

20 years of age (HiIlman 1989. p. 19). Fort). per cent of the tourists rell into the $20,000 

to W.000 income p u p .  22 pet cent were in the $40 to S60,000 inaime pmup. 14 

pet cent had incanes under $20,000,11 pcr cent bad incornes h m  S60.000 to S&0,000 

and 8 pr cent made more thm $80,000 (Hillman 1989. p. 19). 



Mcst or the hsts, 89 prccnt. arrivecl ûy car. six pt cent ôy boai, Ave per cent 

by bus and two pt œnt by o<hcr mepas (Hiliman 1989, p. 23). Twcatyime pr ani 

stayed in private homes, 19 per œnt in coüagc~~ 16 per cent at campgouads and 

hailer pab.  14 pcr œnt at rcsow and ldges, ei@t percent at mords a hot&. two per 

cent at bed and brealaass and two pa cent in boiirs a haeeboats (Hiliman 1989. p. 23). 

TbirtyIf0~~prantwac~ginchearrafœmmck.2Opac~Cotoalya~d~. 19 

per cent wcre staying two wœks, 16 percent for 3 or hee  dpys, four pcr cent fa thm 

weeks, two pr cent focOCone maith, two pn cent fa Wo m011tbs. and iwo pcr cent werr 

staying longer than two maths. 

Most d the toun-sts, 81 pr cent, visited the arca striccly for vacaîion pieasure. 

though 29 pr cent w n  visiîing fri& and relatives. Shopping was the most popuiar 

activity with 73 pr cent Seventy pr cent of the tourists visited local amactions anâ oJ per 

cent went to ~cstaurants (Hülman 1989. p. 23). 

A pofiie of short stay (tbrre days a l a s )  visitas was dettrmined by a series OC 

surveys done at spccifïc locations t b t o u m  the a m  such as the Buddim Wddlife Art 

Festival and the Petqiyphs Rovinciai Park Many such visitas were in the area 

specificaily to visit âhe mCUIar amacrion however. some bad scopped at the m t i m  as 

ihey were passing ihrough the arra an tbar way to aiiothcr destination. Of the shori stay 

visitas 3 1 pcr cent w a e  fmm Centrai Chtario, 21 per cent irom Toconto and 34 per cent 

h m  the mt of the province (Hillman 1989. p. 33). 

Thirty-six pcr cent of tourïsîs to tbc area werr shon stay visiicm. While 19 per cent 

of the rrspoadents were over6ûyeas ofage, îhis uicrraaes to 23 prca i t in  theshortsray 

otegory (Hillxnan 1989, p. 33). The Hiilman report condudeci that the primary market for 

Peterborough and the Ka- ana lies within an hair and a half drive radius Cor towists 

sceking a shat tmn stay. 

most popilaraciivity fora rourist is shopping sligbtly more popilar than visiting 

amti<nrr and p i n g  io r#aaurants Uany people want to shop when they are visiting. and 

providing an interesting shopping ana dong with a q d i t y  anractim axild be the 



combination for a succcssful and popilsr muria aroactioa. 

Chproblem in u s i q  tbeHillmsnrrpont0 infam this t b c à s a c a t ~  bearus 

Taurism in Mlllbrook 

During the maith d Augus~ W, tbc authcK amductecl a survey in Millkodi to 
* .  

determine iC any tounsts w a e  comiag u> Mülbiwk and if so. thcir chamctcnstics, wbat 

the? üked about Miiiùroolï, what thcy plamcd to do in tom, and if ihey spent any rnoney 

there (see Appndix D). Thirty eioups d tourists w m  sweyed at various locations. over 

a period d30 hom. Some of the signifiant patterns diswvered mflect boch national and 

regional patiaiis already ment id .  

The nsults showed tliat 81 per cent of the tourists were from Ontario and the n s t  

were intematicmai visi~xs.  ûf thos from û n e  81 per cent wem from the area f m  

Toronto to Cobourg. A majority of time uiMiewed w a e  in the 50 to 64 age poup and 

m a t  travclled as coupies. 

SevmtvprantofIberespoada,tsusda~to~t toMillkoolc fbirtemper 

cent came by bicycle, stating Millbmok was agdly 5û kilometrrcs f m  Oshawa and 

the route ôetweén them was a scenic bicyde tuu. (nt p a i p  canpiained that the nearest 

bus to Miilkook stoppcd at the Hwy. 11  15 and County R d  10 malong it diflÏcult to gei 

into the village. Fîfiy-thme per cent stated that Millbrook was not the main destination of 

their trip thac day, kit they ma& it a stop while fouring o t .  tmms in the Kawarthas. 

Seventy-thne per œnt were aily pin? a be in tom for lais than O= &y. mging fm 

15 minutes to five hours. Of the 27 per ant staying ovemight, mm! were staying with 

fnends and rclab'ves. per cent leamcd about Millbmk fian f-s a d  rrlûiivcs. 27 

per cent by w a d  or maith. 10 per an thrwgh advcrtising such as rd estate 

advertisemenrs, 1 per œnt by binchurrs and 13 per cent said by other muuis. 



~ o n g K i n g S ~ 2 7 p r c e n t w m t t o i h t ~ t s .  13 prccatvisitaithcart@eryand 

13 per cent came to sa the bistonk homff. Whcn asked if t k y  had aay suggedoas on 

how Millbrdc OOUld Wter mctf rhcir &st necds, tbe answers wme Vaned. Most felt 

more information about tbe village was naded such as ôcttcr sipage, a map to tell people 

where ttiings ae and sanething io explain 1& signifiaana of the viiiage's history a d  

building. Tbey wanted to see more shopping, a Ris tbst came into village. and more 

information about what aie d d  do in town. Some were distressed to see the empty 

stores. It is interescine to note îhat oniy -3 pr cent of the tourists sunieyed were visiting 

Millbrook for the first time. 

By far. the l a g s t  taaist attraction in the ama is the 4th Line Theaîre. Ewxy 

summer since 19%. it has attmteà appronimatcly 7,000 m e .  Eighp-five per cent of 

the patrons n fiom the LaMeld to Cobourg conidor. 

Millbrook bas one bed and -kt. 1 ts amer Pieter Baxter, said he m l d  not 

find a pattern to his customers. but noied that at least halC of his business is a result of 

people coaiing to Millbrook to visit fnends and relatives. He also said thac bnng on the 

travel route fmn Tomnt0 to Ottawa and Montreal pwided CUStDmers who are loobing for 

a rest stop dong the way. The mamty of his aistomers stay jist one ai@. Very few of 

his customem arie visi tors to the 4th Line Theatre. He did add, he wishad the was more 

&onal shopping such as antique shops. in Millbroolr ior his customers' enjoymen~ 

ln ccmdusïon. tbis cbpter bas shown tbar tOURsm is a ôooming w d d  ind-. 

Rqle are travelling more now than ever befm. The Wrnary reason intcfnatïonal 



- traveljers are coming to Caaada is for a pi-= vacatia. Amcricans are the kgest p u p  

of inteniai id  tourists to CDnsda snd mjq m g  dl towas and villages. But in 

Chiario, it is -tariam who are the gi*iiest to l i r i~m mt. Eighty-seven pr cent of the 

tourists r> Mïîlbmok were fian tbe T- to Wmurg amïâœ. Eighty pr a n t  of the 

tourists to the PtlctbOrOugh Kawartha Rcgim vae fram sa*hcrn -o. As Hillman 

states, the main nriging market for tami= in thïs rrpicm is within an hour and a haif drive 

and witbin this iünteiland is a msrlPt of rime tbm 4 million psopk. Howevn, T m t o  bas - 

a large raciaily and dmicaliy divnse p @ a i h  which is notas p b p o t d  to visiting 

srnall toms as the g e n d  popilatioa. This popildm also has I m r  ttian average 

houseboid ianmcs kaving less disposable bamc fa travdling. Thc statktics also rcflect 

the effmts of an @ng popdaticm. As baby boowrs gct olda. (hey arc travelling more 

tban ever be fm Even during a tEÇCSSio11, theu travet n m b  incrcad Older aduits are 

taking more irips, but am mt staying as lmg. ni- arc wdl ediirratnl. have more 

disposable iname, spend morr mawy and Wre to sbop T h q  a aiso rrsponsibie f a  the 

increase in demand for cultural and hie tounsm expriencs. They want hi@ quality 

amactions and are willing to drive to the mdmmugh ares to enjw these atmctions even if 

it is just for one &y. A d n g  to Hillmaa, the 51 pa cent of t h e  coming to 

Peterborough C0unt.y are 40 years dage or younger- This is hardly Surpnsing as ouîdoor 

recre;ition is Pktetborough's major attraction However, the majority of tourists to 

Millkmk were w e r  50 yars of age. as are most who enjoy danal tourisrn attracticmsOllS 

The p w i q  demand fm cuiniral is a mad rtflecting the higher educaa'on levels 

and the influma d wmen in the -lace AIhwgh a higkr t h  awage disposable 

inme enabks p p i e  to mivd morr. ducatiai leveis appar to be mort of a determining 

factor when COiIISidtnng culaaal and hait= &mism. Then is potcnfial Cor Millbrmk to 

take advantage of these pattern and înnds and traite a hcritage tounsrn program. 
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CHAPTER 6 

The Potential for Heritage Tourism in MîUbrook 

THE MARKET FOR SMALL TOWNS 

Globally. peaple an travelling m m  than mer befiom. and as a result, more pople 

are making Canada 1&ir destination of choie. This tendency should increase as the 

Canadian goverment and its partbers in thc tunism industry antinue to market Canada 

and its possibilities. As Table 5.4 dcmcmstmd, mœt d those visiting Canada panicipate 

in some aspect of Canadian heritage more than any o t k  activity* be kt nationai paikî or 

hismical dies ûne can assume those visiting this country am interesmi in leamine aboui 

ia naturai and ailairal bistory It rcfltcts the d i e s  whicb determine that mrists' values 

are changïng and thaî rathcr than Uescapism*" aurists wish to bave a totai expaïence of a 

place. Mmy want to Icara. to participe and to gain an awarencss of a country or 

community and to take home a biawledge of meir travel destination tha~ p beyonci 
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tourists is Ontario wbich has a number of ampetitive advanlqes for aaracting tourists 

.Me  and clean c i t k  dative to Amcricm citics 
Multicultural diversity 
 de- for t b B  oc dl cul& 
.Niagara Falls 
*Ma@r culniml poducts such as I&atrr. festivals. large museums science entres 
.Major sports clubs and faOli1ics tik Skydome 
Major cities Mce Ottawa and Tcmnto wbich have daaestic and intanationai appeal 
Wiidemess and o u ~ o p p o m m i t i e s  (LORD 1993, p. 33-35). 

The disadvantages indude hi@ taxation levcls and hi* costs of iîem such as * 

accommodation, f d .  alcobol and p d n e  as compand to tbe Unitrd States (LORD 1993. 

p. 36). Ontario is a tourism destination that odfcrs a variety dexperienas and small town 

propms could k a put of tbat divasity. Ruial amcnity is in hi@ dcmand by tourists and 

in short suppi y in urban centres. Coppack's rrseardi round tbat pople were willing to 

mvel to small axnmumties to imrne~e thunselves in the wstalgia d small towa life as ii( 

was impatant to (heit mentai health. The challenge is to amaet the h s t s  who visit the 

larger attractions to the srnalier communi ties. 

As was siated in Cbapter 5, thos most likely to visit -ail tuwns in Ontario are 

Ontarians themselves. paniculariy those over 45 yean of ap. As baby boomers get older, 

they are travelling more than ever ôef-. Even duiing a riecession* thos 45 to 54 showed 

an inmase in travel. Adults a p i  55 and over arc taking more trips. but are not staying as 

long. Sta~i~stics show they arc wdl erhrcru#. have mcm disposable inoome and spnd m m  

mmey (Machupi1 ami Davis 1991. p. 7). Healthier. with more aaive lifestyks and 

fewef rrspaisibili ties such as mongage paywnts, chiidrem, or occupations. older adults 



have the frccdom to travel. They prcfiir to tmcl by car, pnïcuîariy in the summef. m i r  

weekend Seventy pa cent oT (inm*aiis visited a d tomi in during a one par period 

for a oncday or oveinight trip. The amtmued growtl~ in nilaaal tourim couid be a p s t  

are more likely to bave hi* &cation levds and are mac apt to be women. Women 

wouid enjoy cultural tourism atrracrions in evea gmfcr numbcrs, but are riestricteci due to 

be a rewarding one* ment Commmities with apen spacts. rresh air, baiches to sit on. 

and parier can k appaling to womea with childrcn T& cammunity can interpet its 

80 per cent of womcn in chifd-ôcaring yaus are in the wor)if0foet time with k i r  familia 

more favouird by men. Ontario's culturai tairism soatcgy remmmends that non-culturai 

tourism ateaaiom tbat want to atûact inacaping numkrs of adults and familia to their 

facili ties should Iink them with periaming arts, art gaileries, museurns and hïstoric sites 

(LORD 1993. p. 41). 

Amaciing the ailnrd cainst could be advantapus to mal1 toms. These toririsis - 

have a tcndeacy to stay longer. spad more and like to stay in hotels and mads.  Small 

t m  may want to design a toiaism package which couid be experieaad over a coupie of 



&YS. Shopping is an important faffor ad as statcd by Coppack, smail towa shopping 

should enbsna the Mal amaqke of die cmmunify to give the tounst a mure carsistent 

experience. Shoppiag can also I d  to the ptnfiotioa of smdl canmunities so that mal1 

THE MARKETS FOR MILLBROOK 

It has ôeen determineci cariier tûaî those mst in- ia visiting small t o m s  were 

Ontarians who an ova45 widi hi* tbui average c d u d a ~  and hame  levels. This was 

reflecîed in the author's Visitors S w e y  tbat was coaduxd in Mllaodi w h m  a majority 

of those iIhtC~e"cd w m  ova 50 and weit piis9ing tbm@ Millbrmlc on îheir way io 

another destinaîïon. Huwtver, these findings cm!rast with those of the HiIIman report 

which demo~~~Érated tbaî the majaity of lounsis to the Petcrboriou* iina were under 40 

with incornes ktween $20.0 and $40,000. Tourism in the Retcrborough m a  relies 

heavily on iîs rcswrccs of lalrs, r i v m  and the Trent Canal. Rarraiional activities sudi  as 

boating and fishing are its prïmary aüractiolls. Yet, Hillman also pointed out that iwrists 

will Msit the area for short tem or one-day visits to enjofspctal events sudi as the 

Buckhom Wddlife Art Festival. hinllkmlr is not locarcd in an ami wliich already atwns 

large numbers of cultural toiltists. For example, SI Jacob's capitalizes an its poximity to 

Stratfd which attmcts large numbcrs of culturai iounsts. The challenge for Millbmdc is 

to design a wuisrn propram for the m e t  it wants to &tract 1s its prïman, market the 

Toronto cultuxal tawist who al@ haP a wide variety of small toms as possible 

destination c h a s ?  Or a j m p m  amld dwdl on atlrading thai malla n u m k  of  

Peterborough tanists who are over 40. but are at Ieast in the ima As well. Mi l lbrd 

mld dcvelop a wrism propnun for the majdty of tourists to the area, those un&r 40 

who are more intercsted in d o r i .  

s 

PLANNING FOR TOURISM 

Tourism is betng pianned on many levels. The federal govemment has its national 
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communities to ende thcm to determine chnr future dimticm by deviking rnethods to 

d e v e  their own'pds. Cornmunïty developnait dœs not ncasssïly mean ec01lomic 

development. Impernent in emaanic conditiam can be a remît of community 

deveiopent but it is not ncccPsarily an incgral part af the poctss. The @ is determincd 

by the cirizm. it mua be noled that a tom dus not have to be a towism destination ar 

have a boaming economy to be SUOCeSSful. Same annmunities rrmain residential 

dormitories pdviduig people with a place to sicep and eat wliile they w a L  d s w h m .  

There is nothing w~oilg with slow p w t h  or m m  sîapaiïon if the local quality of lif'e is 

accepmble to midents (Dahms 1991.p. 4). Balancing coumuni@ developnmt with 

eccmomic developneirt cm be diilïcult, ihcrefixe cunmunïti'es must &#mine exact1 y their 

goals and the poc*ls that must be taken to achieve &hem. The entiœment d finwcial gain 

may result in the loss of q d i p  d life a the devaluation d herïtage c e ~ ~ u ~ i c c s .  Planning 

becornes cnicial for an e f f d v e  heritage tourism popam and is an intepi psn of 

Touxism planning e*'rpert Edward Inskcep said planning is organizïng the fume to 

achieve objectives (1991. p. 25). It is a continuous proccss but must be able to change! 

depcading oa the circumstances and still be able to achieve the basic objectives (Insiccep 

1991. p. 26). 

Gosls are a b s m  and continuous concepts intended to provide 
germa1 direction rather than spcific pidelines. To be effective. 
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In mmmunity dcveiopnent, the commdty's aesds are p0ramount. This is a somewhat 

diffemnt tban m a v e n t i d  muri8111 plsmlng, wbich in the pst.  placcd the needs 

of the tourist at the iop Oc the lis Evay commun@ is diffawt with ~tquircments and 

vaiues which. whik appcariiig to be simiiar to those d surrounding arnmunities. 

contribute to the d i s t i ~ t  flavour and culture tbat is evidcnt to those who Iive there 

(Lamoun*ua 1589, p. a). Beceuac dcveIOpng a -sm plan may have an impaa on the 

everyday lives d the midcnts, it is impatant they have input into the future dëvelopment 

of their community. Invdving the community in the decision-making brings various 

aspects of the canmuniiy togetbtr et' minahg (& tendaicy fa g r a p  to w a k  in isoIaîicm. 

It can f e r  new and pa te r  mbstadhg betwœn p u p s  and iadividuals. rcanrcile 

ciifferences and @nerate the enthusiasm nœded to continu building the propim. 

Baseû on the Rseardi of &an pl- Murphy and Inskœp* on the many 

waism pians poduced by the Wald Tcnuism ûrganizahoc~ as well as articles written by 

bhdh@x (lm) and Moulin (lm), this thesis p i d e s  a p h  for mal1 t o m  wishing 

to develop a bcntage tdsm program usine cummumty devclopment (sce Figure 6.1). As 

is the cris in most small ammunities, the mode1 Wns with a andl p p  d individuals 

who have fecognizcd the local pomtial anci bave come together to discuss oppommitis 

and ideas. These individuais appoech 0th- seciors of the community such as businsses. 

community p p  and local govcrnment to determine if theif idcas fa a heritage iairism 

pmpm would aihance the mandao d these group and whether (- would be willing to 

participate in the development of a proam. fhe program is dcpndcnt on the sirills and 

resoulces fran many sectors of the -muni@. 

A community meeting is held to obtain rcsidents' input into the program. A 

While there is a desire to chose individuais who are. by industry 
stamkds. informai and reasniable, the canmunity amstitue~~ 
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meetings, ne~sletters, and œwspeper articles- 

the market as well as iîs shartcomings. 'Rcseardi wiU heip p u  avoid misîakes and 

the advancages and disadviilliagcs of the hd-. Ficm tbe m h .  tbe steering 

mrnrnittee can detenniœ trenâs and &vdop f-ts- Once the reseatch is cmiplete p a i s  

and objecaves can be set stnssuig the needs of the community, the protection of the 

resiàents to dca& the extent of the &sm program pefened It allows tbe ccnnmunity to 

shelter anas of the town fian tourists and keep them tc~erved for use by local citizens. In 

A cocnpletely market-Ied apprmch to fwrism dcvdopmnt that p i d e s  
wtiatcvet attmctions. f ' i t i e s ,  and savias the tainst market may demand 
could muit in environmental degradation and lœs of socioailarral intepity 
of cbc tcmïsm arca. even thai@ it kings shori-tcm cccmanïc kacfits 
(Inskeep 1991, p. 30). 



together towards a oommcm vision. DevdopUrg a h s m  poprrn may bave to be pÜt on 

M d  for a year a macetas the axnmunip familianzcs itstif with the notion of ruiism and 

its implications. T i w  may be q u i d  for axnmunity proups to dcvelop the skills 

necessuy faacwaring ~ a a d d m l o p i n g  tairism plans Mth o t k c m ~ ~ ~ ~ @  

SectOrsc 

If a annmunity àas dctmnined rbat it is Lcady aad ha9 chc panitial fa a murism 

program, a community meeting sbould be hdd ta Uifam the midents and to ensure their 

needs are addrrsad. A suatcgy can then bt &velopsd as to how tbes goals and objectives 

are ping to k met Themes must be ckvdopd which tell the stay of tbe cunmunity A 

decision can be made to determine if samwœ s h d d  bc b i d  io lead the program or if it 

should be nui by cammitrw. In any case, mies and cesponsïôilities should be estaMished 

using the expertise found within the cunmunity. A commun@ develqmcnt approach to 

tourism planning in small towns is diant ar the local rtsidcnts. In meny cases. fi-al 

nsouras am scarce and the ammunity must &pend on the human r*runs available 

within thc annmumty to manage the toilcism popr;an. Rather bian asking la a daiaiion d 

funds to impiement the popam, the canrnunily develqnnent appmech quires  residents 

to put fonh their time and slalls. Planning sbauld indude small. easily attaiinable goals tliat 

wiil give the aasmitw valuable expaiaice once they are reached. fbes s d l  sucœsses 

can pwi& the d ~ d a i œ  and rnomentum lo enable the commia& to w d e h  larger, 

more nmpehensive pmjcçts 

Fàrtnering and pu:k@.ng opporcuiiitics shouid be identifiecl to enhance the 

commun@ tourism potcntiai. Ourrtach p p m s  cm k established to hi ld  prtne~~hipr: 

with business, labour, governmeat, communï~ pups, arts oqanizatioas, and 

individuals. It bas to be demanstrated how each participant would pain frarxt the 
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partnefShip. wA paRoersbip is an &anœ w h  both @es gain. Thme mmust k toral trust 

and opancrs bctween parmcft @ joh faccs for a mmmon-ah" (&ricap CaDada 1995. 

p. 2 1). Building parmcrships may mean lookïng b e y d  the boundaries of the tom a d  

reachiag ait to oüiermmmatia* taexampic, annaning Che hcricap TWOutca rwnd 

in MilIbmok with thoet in otha cornmunitics may also bc iiffcsssry to dcveiop a 

compcbcasive couhw p p m .  A marketing pian m m  be dtvciopod ami impkmcnted 

I i  shouid be a multi-phascd pian usiag the fimm âadvcrtisbg, puMc dations mi sals 

to promote dstent ly  the towa, and slowly to M d  m~mcnûun to certain @S. 

Small towris o f t a  faa ~ I e n g c s  swh as mate locations, Iimitcd f i  and educating 

the p M c  about theif commuaicies (Church and Haaa 1994, p. 15). Knowing the tarpet 

Perhaps the moet impocîant part of the stmtcgy is its monitoring and evaluation to 

ensure the plan is d n g  its objectives atxi u> @de an oppommiv to adj- the plan P 

If problems are dctected, remedial mcdsurrs must be taken to bxing the devetopment 
- back on track Sametirnesi, nsulàng from cbanging ciicumstanœs such as 
market ü d s .  adjustments should k ma& to the plan, but always making certain 
that any pdicy a pbn maliricatioas do wt abmpate îhe a p d  upai basic 
objecùves d tourism developmeat (Inskecp 1991, p. 53.  

In the first y u  d the towism ppm, the community m y  want to have fiquent 

meetings P ensure the ppm is meeting the ncrds of residcnts. Once tbe program is 

Planning advocates change, but planning involving tbe commUIUty means 

contmllinp the change to eafure it fdlows the direction set by the conununit)'. 1t is a 

proactive rather than m t i v e .  Successfd planning of a haitage tourism popam using a 

determine the extent to which the community is going to be invdved. By ensuring the 

future generatim. 
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factors w e n  la&& such as nirPt shopping, a marketing W. overnight 

accommodations d enmprcœurial &vi& IS key assets w a e  its location which is 

accessibie to a pottntid market of m m  (han 4 million m e ,  and in aiaenity Millkwlr 

is scenic wich many of tbe pmcùologial amibutes tourists pursue in small towns. It has a 

wealih of historic buildings in clme proximity to eadi other. The mil1 pond and 

nurounding park land are valuable assets and matribute gmtiy to the nuai stntimenr The 

village has amaaed many anis& and craftspmple. a wealth d human rcsources which 

could be used more to the village's advantage. 

The heritage t d s m  inventacy completed in Mülbroolr revealeû a number of themes 

whidi mJd be the faa d a  heritage taaism progmm. such as the Neexiler Mill. 

architecîural heritage including the Needicr Mill. and a& and crilairr A heritage tainsm 

program shaild dcct  or enhance these thcmcs to amimuiiicate the bistory of the village. 

Arehltutuml H e r l t y  

The baas on whi& a haitage tourism program is built includes the historic 

architedun and sunamdang 40eacty- Allliaigh they in themaclves rne not aiough to 

sustain a iwrisrn program, they provide an exallent foundapim. Like the background d a  

painting a the setting of a novel. Millbrodr's sœnic amibutes pwi& Ur key to its hi- 



Needler Mill 

The central atiraciim of tliis amununity muid be the Needler Mill. In the pst, 

Milikook had at least =en mills. yet today anly ont rernains and it is an empt' s k l l  

tiaing on tk edge oC a mil1 pond More should be done to make thc mil1 the focal point of 

the community. hr example: 

.The mil1 would be an excellent location for a visiter's information 

œntre/commh~ mirîcum w b  tourists couid be introduad to the community's 

histay, be given brochures and aher U i T ' o n  about the village. its businesses 

and othcr attractions. As is done in othcr small communitics, the information centre 

rnay have UI be run on a voluntcer basis. Other exampies of dd mills m t i n g  

tourists include Lang Pioneer Village and T w e ?  Ontana Althou@ the mill at 

Lang is usd primady foi educationai purposa, the ndi in Tynme is still 

fUIICtionhg as a l u m k  and cida miil. Ewiy fall, theTyrme Mill is the location of 

an apple festival and is visitcd by himdnrlp of pople. 

*if the village does not have the f i i i a l  muras to renwate the mill. it wuld be 



anrd o v a  to an orpnization a p u p  who w d d  îhe projeci. h v i n g  

the min nnpty and mLtPicYf robs the c~clllllunïty d a valiiable hcriûîgc rrs<nircc and 

conoibuscs to its f m  dedinec 

Arts .El() Cubm 

MillkooYs small towa atmasplme bPs Pmaacd many nsulting in the 

cfeation of two smd. kn exœii~~~t art epUCrics f m g  maq l d  w&. Oiher iocai 

artjsts aiso opni thcir studio6 f a  spcisl events SUC& a9 tbe ffiwa;thp au tu^^ Studio Tour. 

~sweU,MiUbroolrbosLPa~ciaftshourPidde~mdrcndperywattheldarrira 

which attmcts many visirois. This w d t h  d human rrramrs cwld baome the focus of a 

tourism program similar tg the ont in Port H o p  which spcioliza in antique shops. In the 

case of Millhook, it couid spcciaüzt in the arts. Art gaileries katu.ing difkcnt media, the 

4th Line Theatre, d t  shops, rare and old b o d ~ ~ ,  maiive art, locally producd funùture. are 

just some suggestions for ûusi~lcsses. mten local d s a a s  looli to UMr enviment  for 

inspiration and it is ~flectd in chcir wmk, for thc psioting of local lmdscapes. 

pottery feaairing motifs infiuenœd by local pl-. or carvings made fiom local wcxxis and 

other materials. In thk way, the culairal knépcap is ceintcrpreted f" the viewet- Other 

suggestions include: 

*The arîs community could invdve visitors and tesjdeats in an arts propm and 

further enhancc îhe  an^ and cxafts tourism theme by oflering workshops. classes 

and demcmstrations. 

*Lxx;at restaurants could feature ntw and estabiished authors and musicians. 

The 4th Line Thaitre is a p u p  dcdicsted to piraming piays tmed on local 

history. Tùe very nature d tbe ihis theaire p p  makcs it a prikct vehicle Cor 

communicatulg chis a m d s  fascinaring hi- yet visitas do aot makc the conneciion 

between the historical nature of the sbows and the haie or the maIl town just one 

hlometre away The 4th Line Theaat is dang its job of wirists CO the a m ,  but 

Millùrook is not cunmuniiiau'ng its aû9ds to the ticket boidem due to ineffective marketing. 

ReoommendaEians for the 4îh Line Theatre inci& 

*The th- gmup could hdd a pmdudion within the village a have spccial 

productions throughwt the yar, rarher than just during the surnmer. 



fàcility. Scasms tickets d d  k pcovïdcd not cmiy for one tbeatrr p u p  but at a 

show at the tbret VCI~UCS. 

*Appealing to the pr ie  f- can k a mcthod of attracting visitas. Fbr example, 

four first class tickets to the Tanmm podudioa dBeauty aad the Be;w werr $380 

in 1996. A seaso~l* s f d y  pa98 at the 4th Iine Theatre in 19%. which included 

two adult a d  two childrca for thme diffetçnt productions, was $100. 

Museums can be u d  as a vehide rn educate tbe and the visitar. Nillbmok 

has one srnaIl m u s a  nm by the Füc  fi^^ Associaticm. A second museum is b e i p  

planned by the Cavan and Milibmok Historical Society wwch would have a variep of 

intenst to visitas as wdl. However, these museums are not apacd reguidy. Muscums 

Muscums arc wadaful,  fnistrating* stimuiaîing. imtating. hidcous 
thines, pauOmPng, srradipitous, duIl as ditchwater and curiously 
exating, tunnel-visid yct potenrially visioriary. Tk real magie is 
that any me of them can be ail th- simulîaaemsly (Bcmïfacc 1993. p. 1 18). 

whole picture dm than inundapng the visitor with obscure  fa^. Rwpk diould be taken 

on a joumcy that enii@cns and pwdres, WW Uiey pet an impression of the whole. 

The inlapraer who nrats a whok. parcs awav al1 tbe obfuscating minor 
detail and drives siraight towarô p i rdcm of &s story will fïnd haî his 
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Table 5.5 reports tbat visitiag a mwum aart palkry was a popular activity with 48 pn 

centofç imadiaasvïs i~ga~~at l tas tarcpcr~  I f M ü l k o d r w a c t o ~ i ~  

niuseums ami art gaUtrics into a cuitiiral touristll ppm, efforts would have to be made to 

ensure that a visitor ntunis mm than c m ~ ~  pa y=. l%r exampie: 

aAudicnas can take ajMllllCY ïn(~ a comm~~~@?s p s t  thra~gh museums If the 

museums' anifkts arc ansiigai in intcricsting exhibits a if the pwpie are involved - 

in a participatory e q m i e ~ ~ ,  musermis csn an enthusiasm abait the 

canmumty and a x u ~ r q c  visàtocs to return. k r  example, in Salem, 

Massshusefts. whose history inch& the executim d citianis as witcbes in tk 

late 17th ccntwy, visitas arc invdvd in a Wtch huat" wbnt thcy are asked to k 

witncses auci @ciparc in a ncnadmcnt of a wirh beanng. This dnnonstration 

provides the visi ta  with an expmpmence far more m e m d e  and excihg than 

waiicing ôy staiic dispiays. 

4hûough attcndance at mU9tums inrrased 9 per cent in 1995 (The Caincil lm 

Business and the Ans in Canada [-Ac] 1996, p. 1). muscums arr ftnding it 

difficuit to SuNive due to amtinued fimàing cuis f m  dl levels of govement. 

The devdopncnt of Millbrmk's mirswns must be accompiished with little 

governent f ' n p  with much-needed revenues pnerated fom memkrships. gift 

shops and odmissicms or doriatians. Ken m. Manager of Cultural Services 

for the City of Petcrborou@, attribuced the gpving attenâance figures f a  the 

ktertmmqh Centenniai Museum and Archives to the d e  the mrrsewn piap in the 

canmunity (1997) . The museum is invdved in many community evene. staff 

have devtloped spial pmpms such as its children's sumrncr camp. oflerd its 

faditics to o r p b t i c m s  Ta meetings. lectures and d e i c a c s  as weli as to 

re~earcbers and for schd pgrams. As well as its pennancnt gaiicry, the museum 

features a variety of temporary exhibie duoughout the yeac These aaiviùa are 

aimai at i d n g  and divcrsifyine the museurn's audience and making it a pivocal 

p t  or the 00mmuni~- 
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Religious Confllcts 

for a heritap tamlsi pugram. The Cavaa BLucis are 1tpnaarY and the play smamed 

religious ovatoncs. indœd, î k  Mttis daaïbt the ihrcc MiIlbook sddias as ûrangemen. 

The theft of the bdl is dcscn'bcd in N m  Br#d Magazine as fdlows: 

AS the Bade of Batoche drtw to a clme tùc drwch of the Metis fell 
i n c ~ i h e b a n < i s o f i & ~ a u m i l i t i o  Tbexeandtbcn.thrœyoung 
soidiers from Millkod; Ontario, loitaad about waicing for an 
oppaanity to j m p  into the fnay. Tbat ogpaamity never pestnted 
iiself. Instead, fhese t h e  ti@sh spc4iring Orangemen seüled on an 
alternate method d &king a biow a@wt the Ftcnctr-Sppking Metis 
and the Roman Cathdic Chun:h, Th8y stde the chcn'shad "Bell of 
Batache" and trsnspaicd it Bck to M i l l h o k  (Rock 1994, p. 8). 

The fire that desimyecl the Metis church and srcstiq its kll w m  mt d y  military acts but 

religious oms as wcll. In Miii- the kl l  was a tiophy of war. but to the Metis it is a 

symbd of racial and reiigious intdcranœ. Winsluds attempt to write a play about the bel1 

with the hdp of the Metis ammunity is a gcsturc at healing the ccatury old wounds. 

These fascinating arpccts of Millbrook?s hi- m l d  te developsd into an 

interesthg heritage tourism ppm. Coupied with 0th thcmes outlined in the inventory 

as well as establishg oo~lcctions with tourism attractions in ocher communities, a 

propan muld k dcsipd and marbcd as put of a hmtage tourism package chat could 

appeal to fhose tourists intacsted in spenâïng a day or mare in a s d u W  littie village cich 

in ambiance. 

Recreation 

Other remnunendatio~~s include linking local d i o n a l  attractims with the arts 

and culture round in MiUbrmk to appeal to tbe aitire family This w d d  auempt to atuaci 

those ymngcr. mon active towists wbo are already travelling to the ktefbOr0ug.h area. 

.An enmpmeur or tourism starin8 committœ d d  d d p  a series of bicycle 

tours which originate in Milhmk and take in the local townships. Bike rentais as 



weii as maps and tourhg inl~fmatl*on could k providcd. The rai- m i e t  pass by 

a bsd and breakfast w k e  cyciists muid stop for rcfrrsbmats. One cycling rnir 

muid fcanirt artists' studios. 

*The CiiniPradca Fimst is a hugc IiCCLtatiod f i @  oniy minutes C m  Millamk 

A manber of the Ganaraska Region Consavatian Authty  should bt invited to si t 

many~lbaokiourism~cOmmittcta~sbsrrinforaiati~diotalre 

advantage ofthartairism pians, and a mcmkr of Millbrook's d t t e e  shoiild be 

atteading ~ s m  marings with tk Autbdly. As the Auibaity dcvdops its o m  

tourisrn s m g y ,  linkaps M d  be madt with swramding eommunities, like 

Militmok, that have the facüities tbat the Ganaraska lscks, such as accommodaiion 

and fmd ha. Bsd and brcaldasts and ~cst8uraqts could -*ze paCbges thai 

w d d  inciude a day of birâ watching or bme back riding in the Ganaraska. dimm 

at a local kstaursult, a show at 4th UM. fdlamd by a night's slœp in a historic 

home. 

tecTeatiOLLal fdities within a short distance to Milltmdc include tbe Devil's 

Elùow Ski Resort, The Snowboard Ranch, tbe Trent Canal, Kawartha Doms 

hamess racing, snowmobile &ails as well as a varÏety of home ranches, summer 

camps, goif murscs and hockey ~11~118s- Spcial marketing packages could be 

developeâ CO Link reaeational facilitles to the Viuage. ià example, Millbmok 

already povides ~llow~~lobilers with an oppaaiaity to pi @im and a hot meal. 

and to do a liale si@ seeing and shopping in a pictuque valley before umtinuing 

on their journey- 

The Ethnie ibîarket 

Little is king done to athact ethnic miwrities fran Toronto to the outside 

communïties. However, haiiage may have to bc rethought a rcinterpreted to emure 11 is 

accessible to those who amie C m  different culturai Wgmunds. 

*Millamk muid pwide package tours for spaeial p u p s  and pcriotional -ai 

couM be printed in many diffneat languap. 

*A bus could be arranged to pidc up the visitors in Toronto and bnng thern to 



Readiness 

Miilbrook hrs many factors ascssary fora d u l  heritagc tourism propn. 

but is it trady to kgin a? Although it has a vduntœr community, h s  pide in 

i tself. locaficm d d t y ,  and cdekercs imdf thmugh vanomi events throughout the 

-ar, the cummunity appais to lack aqudity to msLe it a fourism destination. This thesis 

describes this qualie as nadinesS. LORD Cultural Rcmmœs Plamiiog and Managernent 

Inc prwided a dana l  toiuistn proQa devdopmcllt spcmim dividcd into thme phases 

willing, reâdy and abk. It statcs,"If your aganimi011 has cstaMisbed cul tiaal tourism as a 

g d ,  thin p u  are &y to start warlPng with othtm in the cuîairal and tounsm secm in 

your ccmmunity a n@m" (LORD 1993b p 24). If simpiy malring the decision actuates 

readiness. then many ammuaities would be involved in tounsm. This dœs not appear to 

be the case. Many canmunities have made the decision to initiate a towism ppm, have 

piwided fun& to amsuiting f i s  to desip a program. but süll have mt kcn able to 

implement the program. They have aat btca nad. For example. Port Hope bas 

contractai consultants for more than 20  ers to design torirism proetams* yet is still 

pppiing with dKir developnent. As stateû in Chapa 4, thae are barriers to the d o n  

of a program and idaitiffing and nmwing the baniers are essential to iis devdopnent and 

impiementaticm. 

Using îâe Cntena outlincd in Appendix C, this thcsis has determinecl that Miilkodr 

is not ready to initia& a heritage tourisrn program. Ten of the nspamics w m  in the second 

boxes, three were in the third and d y  two m m  ia the îïm boxes. The results of 

complethg this q u c s t i d ~ l t  dtmOIIStIiitt thaî although sane aüempts are bcing made to 

inï tiate some sort oî tourism program. thae are dl1 impcdimcnts which must be ovmwie. 

fhm arc kisinarscs and individuals who desire a proenm in the villagev but ihey have not 

corne bgcther as a cobesive unit. Then is no singie vision about what a tourism program 



Fbr to bc a rndy bendiciai e a m d c  sûatqy faany axnmunity. 
it must also bc d a d i d a d i d  ta impwiag tbt qUpü@ of tife of the pcaple 
who live and walr thert. and to bc pratciing t& environment- Protection 
of the enviromnent and acfrieMIIp iiPIYYrwePfui -sm deveiopnmt cannot 

the axnmuniw has pide in itself. mom d d  be dont such as rCStOCing buildings 

and ladsqing enhances to the village- MilIbmok -1 waiki bave to W e  

local LACAC s W d  k ïnvdved to ensure m a t e  piotstioa of bmiape 

.This canmunity appais to have a fundanienta1 lack d commuaication. 

Businesses, pditicians. community gmaps. and residents are pursuing singular 

agendas anci are not working t o p h r  to acbieve a coinmon set d objectives. If the 

few individuais to bridge the gap between these p u p s  and a i i p  thern in cbe same 

direction. In this way, a hcritap tourism p p m  could be deviad that would 

will usually tak years. Slow. metbodical decision making which fully analyses the 

implications of the program bas a p a t e r  potential of meeting the nceds of the 
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enapeaurs and if touiists arr to have an annamic impct on the amimu~cy,  

Um must be appannities for them to spnd m e y  (Wall 1989. p. 1 1). In this 

way, the village rnay succad in atÉracting the types af bisineses which enhance 

the hmtagc m * s m  cbew such as a sbop that sdls goods from Ireland, a r ~ ~  and 

d t s  businesses, a =pair sbop for bicycles and snowmobiles, or businesses which 

c m y  goads for the rrsfwaticm and &axati011 d heiitage interias and exterim. 

*Fundraising eff- rnay have to be initiatcd to provide the maiey isquired Tor 



ef fdve  marketing toois. Broch-, advenismcuts, wcb sites. tour shows. video 

poduaiom, and dmct maii am jiei mne of the avenues which can bc 



Conciusion 

"To strcngtkn air s& of se& 
rhrpstmdrro&msercd4nddaccesdde." 

Yi Fu Tuan 

buildings line streets as a dent testament io the community's bistory and developnent, ye!t 

more mumai about tkir  loss d beiitagc as it providcs p s t  knowlodge about oursclves 

and our mmmunity and contributes to our sense oC place.. It fumishes security and annfort 

... a simple buth Eovimmcnt is whae we live. IC we Iive in a city. then our 
city is our envimoment; we have no stmmm and foliests. but we bave smts 
and roofs and m e s  and stœpis. If bears, m>os and havers have a ri@t to 
h a .  thcir environment ~iwpccted. why don' t people (Denhez lm8. p. 18). 

Heritage is thffatcned by a popilaiion i p m t  of the bcmfits of heritage as well as by 

weak heritap legislatîon, gov-cnt cutbacks. and a ri@-wing poiitical agenda C o a i s d  

on down-loading its govemmcnt nspoasibilities. Under the ncw Ontario Planning Act 

1996. municipaliries bave the task of idmtifying heritage fesources and inaxpaminp 

cultural rrsounr pdiues into heir dk ia l  pians, but instead of praiding funding to 

cornpletc tbis work, the pwuiciai pvmmcnt bas cut trailsfer paymeats. futtber i n d n g  

the burdcas on communities. Heritage ~savoes in smaii tom an particularly at risk due. 

in part, to the chailenp such as higher depemkncy nires, l o w  than averap incanes, and 



their tMnsm potential. The framewd aiso-induid a &cri- twrism inventory which 

illusirate how a mmmunity's h i s w  is evidcnt IKN only iq its buildings, but alsd in its 

cusums fdkicne and culture: The aardytical framework assisted in the identification of 

vision of the pst, is a stmng sentiment and caa king tourists back to a cornmunity 

Evea ihos [ d l  sttlementp] with no obvious sœnic or recrcaticmai 
amenïties usually contai-n an old d l .  ùiacksmith shop. bistoric ctiurch 
or pacious old bouses. Such buildings, if proprly restored and promoted 
are or'n suitabit for restaurants. bwtiques. antique shops, a ~ s  and crafts 
studios or @leMs. Although na pviding maja empioymeat in themselves. 
they may amact ochcr functions and evenaially bexmme the nucleus of a 
tourïst aade which may thai stimuiate a d d i t i d  arnOmc activity 
(Dahms 1980. p 29). 

Once the supply was undcxstmd, a second objective was to detemine the demand 

for small town tourism and it was mndudcd, hslcrA cm the rtsearch of varbus studies, tha~ 

which includes brie iouiism, can be of bcnefit to small toms espCaatly P they design a 

pmgram tbat will poM& an ediu'arid e x p i i m a  for the visiter. be it for one day or two 

wecb. Culairal towism cm- the tme s t q  OC the ammunity and it dus not have 

to mean a peat investmtnt of capital. For example. a town near Limerick, Irrland markets 

a sevenday Celtic expience whcre tourists.are off& @deci walb, local meab and 



accommodaticm, hicycle tours, rnkc and pub mghts. as wdl as lessais in aitting turf and 

building W8Us Heritap tounSm is qui* bscaninp a major aspect d the tourism 

industry. as Sestistics Canada statai mue ihan -thid dai l -Mg by toutists indve  

sorneappadhai~nlabcdacoiviti~~suchas hwaicattracti~ll~, ihenatural 

environment, cultural festvais and events (MW Cauaôa a d  Canadi= Heriwe. 1995 

p. 8). Alcbaigh mt as papilar as visitiag fricnds anci ~tlativcs or outda>r adivities. fully 

70 pet a n t  of the popilaticm visita! a m d  tolwn at least cmœ during a one year 

period (MTR lm. p. 40). 

Small tom Q have the ptmtiai to aüract tomists* It was dMmiDai the most 

Iikeiy poccntial market in Chaiia cunpi9cs -ans ova45 y e a ~  dage with hi* than 

average educaOon and incumes. T&se tourïsts pcfa shann trip, ûy car, are lookiag for 

a quality experieuce and dso want the oppatunity to sbop. Hbwwer, tbis rhcsis aiso 

t~vealed mcamh gaps in tbat the ethmc aigins d Éravelks was an aspect d tbe sociO- 

demogmpbc poTi that was ofm i g m d  Tbe aie shdy of Toronto etbnic groups 

~vea l ed  tbey am m* as prme to pavdlin~ due, in put, îo their lower tbgn average 

househdd incoma. The report did not aslc about cduatioual levds The study aiso 

suggated ethnic pmps n6#1t tmvel mare if thm was iafonriatim available in tkir o m  

langugcs~ By its small îown tourism mi@ mt involve many cthnic p u p s  

-lise of fernote iocafjotls a d  tht f ~ q u i r c m ~ ~ ~ t  d an a~tomobile. 

It was mzcssuy to develop a set of criteria t~ dncnninc the ritadiaess or a 

community to initiate a heriîage iarism pqpaa~. Readiness icquircs that a commun@ 

have a ceruin lcvel of maauity enabhg citkns to l~oogniae a g d  and to do everything in 

their powcr to achieve it. This rrquircs IePkrship. neptiatim. compromis, willingms to 

communicate and detexminaticm. 

A touïsrn progmm mirPt be devctoped d d l y  to avoid the degracW1n1 of a 

amununity's nsairoff and the Crosion d its sense of place. Tomism m m  k sustainable 

to be succtsful, tbcrcfore tberr must be a balanceci rclatiaiship ktwan visiton and hosts 

with an undCrstanding tbat the hcntagc rrsairccs are treasu1iEd assets of the aimmunity na 

to be expiated or abusai for short-tam axmomic gaim. The deveiopment of heritage 

tourism in small towns may mean that it must exdude masses of pople in order to be 



THE CASE STUDY AREA -- MILLBROOK, ONTARIO 

ïhe analytical f-wopk fa dctcnairiiag îhe sqpiy d rcsmmœs was 

appiied to Millbmok, Ontario and it was caiduded that M i i i m  bas many Oc the factors 

necessary to baPme a heritage tourism attrstrCaon such as heritap. amen@. and access- 

The community lacked entreprened effo~, iYXX3mmOdaCia1, and a marketing plan. It 

c d d  improve its visitors servias Millbmok's canptitïcm was also anal@ providing 

the opportunity for a program to k basai on themes differing from ihose in other towm. 

Millbrodr can distinpuish iralf from tb ampetition ôy f d n g  on its unique qualiiies, 

such as ie pdiferation of artists and its hi- cf ieiigious cdicts. As weik it on 

coopaaie with its amptition by offcring th*urr ticket peckagm, small town house and 

€ d e n  tours, festivals and other special events. 

Milbrook's exœUent stock of haitage buiidinp. which range f m  semi-detackd 

homes and Ontario Cotîap to grand hwes built Ui Qucen Anne style. as weil as its smdl 

downtown axe of intacsting stmfronr, are a p o d  foundacion ai which a heritage 

tourism p p m  can be ùuilt The compact nature of the hciitage as weli as its setting in a 

secluded vaky pnwide amenity a thc naal ambiance mat t h e  traveiiing ta d l  ~ n s  

wish to expcricnœ. Millbrodr is d u e  to large u h n  markets like Tonmto and 

Kingston which fa11 within the 200 kilometre radius outlined by Dahms. However, 



accessibiiity is limited by the Tan tbat a car is naxwary to gct to the vüIage. Alchaigh 

thos visitcm wist ükely to eavd to small toms zue mer45 p r s  dd. the HiIlman study 

d e m o a s n a t e s t h a t m a s t d d i e t o u n * ~ t s c o m i D g u > t h e R ~ ~ u e u n d e r r l O ~  

dd. In ardcr to amact ihca yoimp. marr adive tam*mT a tomirai p h  should amsider 

linking the village with cecnmional dvitics swh as tb sannwbilinp. cyding and hiking 

in the Ganaaaska Fortstc 

Although the downtown hpd its sidmab refurbishad the sidcwalLs in the rest OC 

town are in pm sbap making thmi mcuJt to manige for thosc in wbœlcbairs. The 

village ako is inacaasible to a quantity of pwple wishing to -y ovcfhight in tom as here 

is cmiy m bed and ûreakfast 1- witbia MillkooYs bioundaria should 

be ewuraged to deveiop thcir bmbses in Mülaoolc Busiaesscs are m t l y  moving 

in and out of this town reinf- the iastaa1ii-y d its local and thrratcning the 

heritage of its ôuildïq. Millkodc ldcs  somc SCNiccs such as parking and recreatid 

shoppng. Tûis t&sis has amcluâai that shopping is an imprmt canponent of the 

tourism expience as it is me of che most popilar aaivities in whdi  tourists, partinilady 

among cuitural tourists, engage. 

The analytical framewotk f a  de<ermimng supply also incldeci an inveatory, which 

when ap9iied to Mllbrwok. assisial in the idcatification d a  number of potcntial thanes. 

The Needla Miii, an importaat kiilding in the amimuai@, cwld bsane the ronis d a  

hait- toutim program. This empty building d d  hauie a muswm, iiûmy. visitor 

information antre, shops. tea rmm, or offices. Using this buildine would not.aniy enrich 

the visitors' expiaice. but the nsidents as well, as a hiaaic landmark is restared and 

returned to the people. Milibmk bas a tremcndous qiipommity in the p w i n g  interest in 

cultural tourism and it9 wealth d dsts  in a variety of media. Its canptitive advantage can 

be fotmd in its ans community. Altôough two art @laies are now open, there is the 

potential for moteT by making "the artsw the heritage toutim draw fm the village. This 

could be eabanccd with a doea worluip tic with tbt 4th Lïne Theaire. the area's major 

tourism Qaw. Further devdopnmt of the village's two muscums would al= amtribute to 

the "arts" theme. Millôrw& bas pi intcrcsting sctilewnt histay bascd on its d e  as a 

commercial centre for the sumnioding farming townships. Rrhaps one of the m m  



reliant on politicians. It  is a bottom-up apporrh bsncd on resïdents bandine toge- to 

sectors of the community. a process lacking in Mlbroolc This thcsis ccmcludcd that 

encomplsses the entire canmlaaty. If a tomïsm pogram is  to cammunicate a story. then 

all spaces must k iavdvcd in the telling. M . 1 1 ~  should be -deml aot just a 

well as the grand in the prwvih and development of titeir annmunity. 

The community landPcepe a townac~p  can beame the cmtext of hctitage 
prcsavatioa. We bave m d  from a primary anccm with individual structure 
pcservation and pmmtauon to tiistoric district maintcnanœ which encompasses 
valued structum as wetl as WC-valuai sunwndbgs, which non-thc-le add 
to the p e r d  setcing. T k  next lgical siep entails the paiffvatian and 
paicagoai of a io(iJly intcgrated human habitat enhaaced by a wide h e p  
of connections with the pst, f m  buildings to flower arnmgcmcnts to fenca. 
Wmugltt inm raüings and lamp standads, kaches and bwlevards are not 
frills a extrasi kit play an impainit rok in.pcsenting the p t  in the pesent- 
ïhey help cteatc an ambiencc which 1s possible only the@ the of old 
and new, large and small, natural a d  man-made, imposing and iiisipificant 
(Komad 1989, p. 409). 
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developmnt kit would enable the community to asses the k v e I o p ~ ~ ~ t  and its impact on 

the w h d r  A & r i e  tourkm program withiaad(ural landocap would m~ the 

value of aII aspects of a communi@s hai- and its conrribution to the village. ngiai. 

province and country 

METHODOLOGY WEAKNESSES 

k h a p  the p a t a t  wcalmss of this thcsis is that it does mt pwidea definitive - 

an- to tht qutstion of wbat aractly caild bt done to m= tbpt Mülbrodr or d e r  

smd wmmunities would bccome mazssful toutim daaiaatio~a Althou& shïdying 

supply and dcmand ~ v d s  paüans which tan bt ünLed to mggest the -rial for berirape 

tourism. htfem and mnds are cobslsilltly channiiip. It 1s for this ~asoo. the planning of 

a heritage wrism jmqmn rnust d u  flexible and dyaamc in ader to adapt to these 

changes. 

Amther we!akness is the visilors' suntey amdudcd in Milhmok whkh idealIy, 

could have km d u c t e c i  mer a longer perïod of tirne. Tbis would have produced a 

clearrr p i c m  about the touiism siWou in the village. However. the purpose of the 

survey was to provide a general idea as tn the numbers and typs of visitors cumin? to 

MiilbrooL As wetl. the survey dfd wt -011 respondnits abait thnr educatianal or 

ethnic bac@unds The important facton bmwe more appsrrnt after the mwey hsd ban 

completed. 

The author ackxmwledges the bias sbe brings u> the fc~earcti. as a result oT king a 

resident of Millbrodr sinœ 1990. As her amœm and knowlcdge m i n g  heritage 

inmasexi and bscame apparent to thoee in the oommunity. she was enamaged to 

participe in variws agaaizations and agas She warked for4th Line Theatre. ts the 

Chauplsoll of MACAC, is a rnernber d iht Miilbmok and Cavan Hisiaical Saiety. 

prepiirrd the Walkiop Tour Brochure. assistai in the deveiopment and implemen~m of 

Heritage Ni@& as weIi as wrote a hwo artides ta the lacai newspapca regardinp the Tate d 

the Nœdier Mill. Sbe bas also bccn appointal to sic on the b d  ofdirrcm of 

Commuaity Heritage ûitario. Altfiough it bas becn dilficult to rrmaùi unhased. it is hoped 

this close association with the community bas pwided unique inàghts. 



- FURTHER RESEARCH 

It w d d  have bcen beneficial to tbis sndy to have had the O-'?. to swdy 

small commumties in otha povincg and cou~ltries. As W d e r  siatcd, "Ir p u  d l '  want 

to leam about heritagc touism. gct the Ml out of (lm). Beiq  d l  is no 

bamer to bccoming a SUCCtSSful bcritage cDunsm M o u  in the U~ted St- and Europe. 

Resewing hcritap- is nw C O I l S i ~  a subvmive aaivity in ochcr a>uames in tûe w d d  

Why then is it so diffidt to save even CXIC kiilding in CaiiPda? Pticsaving heritage is seen 

as an impagnt endeavour Oc g o v m t s  in anmeies wicb as Briaia aad ihc Unital 

States, yet in Canada, heritagc bas becune a rrsponsibility of the municigslity. a level d 

government that is Mda Mep ôy the paviwc. It w d d  bt inkresting to do a comparative 

study and make rcannmC1IC1Btions about how tbis country - d d  küer respci its haitage. 

and thmfon, küer preseve it, eSpnaily in snall towns. 

 nocher aka that muid be scudied fun&ris the c0(1ccpt of d n e s s .  Althou@ 

idenWied in this tbcsis as a cornpaient acassary to dcvelop a hentage touism program, 

mare rrsearch could k d u c t e d  into the p~chdogicai q c d s  of why some commuaities 

w i l  never be &y and otfrers a. Wfiat bas to happa, to makc a aimmunity ready-is it 

simply a matter of disaDon a is it the &t of people RgChlllg a level d f-on 

where tbey abaadoa previous arguments and are willing to compromise io s e  a projcct 

ihrwgh? To get a cleanr prccpiioa of a community*~ d n t s s ,  the questionnaire 

provided in this thesis cwld be q ~ a n ~ d .  The finit answer could be worth t k  points, 

the semnd anmer wonh two points and the îhird answer worth one point, for a powible 

total score 45 points. The questions could be mvised to minimize the potential for various 

tnterpretations. 

The M v e  histmy of the Millbrodr and Cavan ana remains viraially unswdied It 

wodd provide an iatefCSÉing pject to rcsearch die history d the archaeolo@cd siic found 

in Mount Pleasant, as weU as other aspects of local Native history, to detemine the lif-e 

patterns or this a m *  s fixa psoples. 

Furrher cesearcb should be done to iovesiigate the meaning of haie to near 

immigrants, psople with diffnmt ailanal bdcpunds, and varyïng economic classesaSSeS 

A n  they interested in Canadian heri?age or are invisible barners k e n ?  them from 



panicipntinp? Do tourism attractioos rneet thar needs ar are they p~ckaged in a manner that 

is wt easily understooci by peopie of vqing ethic backgrounds? Are haitage tuurism 

attractions rm expensive, imccessibie b u s e  of distance or mly opened during tirnes that 

are inamvenient Ta tbàr lifèstyies? At pri*iat, d y  a small poporiim of ethic minocities 

appear to be perticipating in hetitage toun*sm acçivities and more mearch shouid be done to 

ensure this growing segment of the pa~ulaîion does not continue to k excluded 

Other suggestions include: a stuây of hisionc mills and how they are usai 

throughout the province; "arts" tourism; dW landscapes and eoomusees and how they 

could be applied to small-tom Ontario. 

CONCLUSION 

As Tuan stated, 'The past d y  existed Al1 ibar we are we owe to the pst" (lm. 

p. 197). k r  many small towns, the pst is evident in the tangible aspects of their 

communities. But rather than king viewed as valuable asiets, these reminden are dten 

seen as evidence oC a community thaî has bad liüle emnanic success. It is hopai thïs 

thesis wiIl enwurage mal1 towns to view thcû haitage in a dinerent light. to recop-ze the 

potential to attract visitors. By undersiaading ibe amtribution beritage bas made to the . 

mmmuaity and cammuuicating that stay to visitors, there is a pater chauce thaî ùeri-e 

wül be saved. It wilî be emiching the iives of both visitons and residaits and perhaps can 

contnbute to the eccmomic wellbeing d a  tawn. This thesis developed tools that mal1 

towns can use to achieve this goal through an anaiyOcal framewd for evaluating W s m  

poten tial including an inventory profedure for determinjag the extent of their heritage 

fesources. Remmmendations for a toutim developnent plan were made based on 

community developnent which mqnbes the importance of individuals aud ammunity 

input into the planning pnress. Many tourists want to visit small towns to kcome 

i m m d  in a Iife and culture that differs fiwi that of the city But, nalizing ihat potential 

and taking the steps ~ecesrary to achicve that goal can be difficult. A ammunity mut bc 

&y to work towards that end. Smail towns are rich with rcsources-those murces 

found in their citizeas. Brin& the conmimity together to reach a amman goai has 

proved sucœssful ail over the world. Commtmity developncnt is about empowennent by 
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Appendix D 

Miilbrook Visitors Survey 
Rcpamî b Maureen Wiàeinia 

Introduction: 
H e l l o . m y n a m e i s M a u k n W i ~  I ~ ~ a w e y a s p i n t d a ~ t o i m p r o v e  
murism in Millùmok and k e b y  pan its hcritagc. AU data wiii be a g p p t a i  aid your 
anonymity is p a m N d -  You arc frct iior to answcrany Quesrions, but your~spoiise wouiii te 
apprecjatal. 

Part A, Backgoold 

Sex M F 

Part B. Travel 

5. Whai mode of uanSponailon did you use io get ct? bicyclev cm. bus. otkr 

6.1s Millbrook the main dcstiriaticm d p u r  trip? Yes No 

7. What ocher places wiil you bc visisthg oa your trip? 

8. How long will your visit to M i l l m  bt? Irours, days 

9. If you are in Milibmok for more than OIE day, w&n are you staying? 

fiends or rehtbs, bcd unà bmukjiàst. hord o t b  

1 1. Have p u  bcm ta Miiibrook kfore? Yes No N '  oftimes 

12. How did p u  fiid out about MiUbmok? 

acivertisetnecnu. btochicns* w o d  of mouth, oz& 

fart C, Mllbrook Acttdtia~ and Atütudes 

13. What i s  it about Millkodr p u  lih? scnny. d tmm otmosphcm, 

shopping, historie mchimtumv ozkr 
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